
0 "74470 82373 ,w 


!§l|w. 

li ^Ww"! J * J 

Hnfa4 

Hr t S 






1 Jiii 1 





















































HIGH-TORQUE DIRECT-DRIVE PROFESSIONAL TURNTABLES 



SOUND PRODUCTS WITH SOUND IDEAS 


When you put your hands on oiip new 
wheels of steel, your fingers will feel a 
level of performance designed to satisfy the 
most demanding professional DJ. The PT ZOOO and 
PT-1000 are inspired by the knowledge that our 
turntables will be used by artists as instruments, 
not just to play records, but to create music. 


■ HIGH-TORQUE ■ DIRECT-DRIVE ■ QUARTZ-LOCK ■ FAST START (0.6 SECONDS FROM STANDSTILL TO 331/3 RPM) 

■ PITCH CONTROL ±10% ■ WOW AND FLUTTER 0.01 % WRMS 

Gemini Sound Products Corp.: 1100 Milik St, Carteret, NJ 07008 • Tel 908-969-9000 • Fax 908-969-9090 
Florida Office: 2851 Evans St., Hollywood, FL 33020 • Tel 954-920-1400 • Fax 954-920-4105 
France Office: GSL, 17 Rue Ampere, 91320, Wissous ■ Tel 33 (01) 64 47 18 80 • Fax 33 (01) 64 47 18 76 
United Kingdom Office: Unit C4 Hazleton Industrial Estate, Lakesmere Road, Hordean Waterlooville P08 9JU Tel (0»1705 591771 Fax (0)1705 593533 

wvAtf.geminidj.com 













QIMUnr, AFFORDABLE, & RELIABLE PERFORMANCEt 


PROformer Series 


At American dj*. Quality, 
Affordable, and Reliable Products 1 
are not just words, but a philosophy 
of our company. 

When we started designing our line 
of mixers, we drew from a staff of 
DJs with over 100 years of combined 
experience. 

The objectives were to build 
mixers that OJs and nightclubs 
could afford, be proud of to own, and 
count on to work. Our design team 
paid attention to details that would 
assist DJ performance, included 
important features not found in other 
mixers, such as Left/right turntable 
ground connectors (XDM-352 & 
XDM-242) and Balanced XLR outputs 
(XDM-352). 

The results: the PROformer Series 
of Mixers! 


All PROformer Series mixers come 
equipped with our high quality replace¬ 
able crossfader. So smooth and quick it 
had to named the Feather Fader™. 


Try r ts a qusl.iy product made in Japan 


I i mcnos raii v For more information on the Proformer Series Mixers, 

PDnc * inro > 1 r Br an authorized dealer in your area, a FREE 1996 color catalog, 

IBljiM uni/o lutn *, ■■■§&-•• and a FREE collectors set of American DJ tattoos. 

Check out the mixer line at our web site - hlp//www,arnerican-dj-supply.corn 

© 1997 American DJ' AUDIO Los Angeles, CA 90058 • Se Habla Espanol - Distributed in Canada by Sounds Distribution (416) 299-0665 

Specifications subject to change without notice, 
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TRACK ONE 


[fs Great to 

be Home! 

J anuary is probably the busiest month of the year for the people 
who supply us with the tools of our trade. With no fewer than 
three major trade shows during the month, DJ sound and lighting 
equipment suppliers are literally on the road more than they are at 
home. Exhausting as it is, you’d be hard pressed to find a true audio 
or lighting professional who doesn't find it the most exciting month 
of the year. 

Adding to the excitement this year was the first Mobile Beat DJ 
Show and Conference in Las Vegas. As a grand kick-off to the new 
year, this show offered DJs and KJs from two countries an opportu¬ 
nity to learn some new tricks, netw ork with other industry pros, and 
have some serious fun. If you were able to attend... thanks for 
supporting our debut trade show. We’ll be announcing the dates and 
location of the 1998 show in our next issue. We guarantee there’ll be 
a lot more space, many more exhibits, and full dance card of semi¬ 
nars, parties and special events. 

No sooner had we returned from Las Vegas then it was time to 
return to the left coast for Winter NAMM. This is the premiere U.S. 
event for the music, sound and lighting trades, packed with innova¬ 
tive products and new twists on technology. 

So while January has become the big month to attend shows, pick 
up some profitable pointers, meet new friends, check out the latest 
gear, hit a few parties and enjoy being part of a vast and growing 
profession, the best part is always getting back home and putting it 
all down on paper. So, in this issue, there's a special photo feature on 
the Mobile Beat Show in Las Vegas, complete with snapshots from 
the first ever wedding of DJs, for DJs by DJs. You'll also find a 
sampling of the new products introduced at NAMM in “Juice" and 
“What’s New” in this issue. It was quite a show, so what we couldn’t 
fit in this time, we’ll have in the next issue. 

Rounding out this issue is a profile on a DJ in North Carolina 
who is really revved up for the year ahead; Jay Maxwell fills us in on 
a fresh concept called Decade Parties; and George Mohr finishes up 
the spring cleaning project he started last time. Enjoy! 

Robert A. Lindquist 
Editor-In-Chief 
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your Music & Equipment 


Catalog Superstore 


SM 


OVER 800 



PERFORMANCE SERIES 



DM-1260X 

* 3 Line. 3 Phono, 1 Mlc input 

* Phono/Line Swltchable 

* Transform/Cut Buttons 

* Program Mix For Headphones 

* Eft eels Send & Return 

* Bassftlki/Treble Cut Controls 
4 Individual Cain Controls 

* Assignable Pre-fader Listen 

* User Replaceable Crossfader 

DJ Price! $199.95 
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CURRENTLY AVAILABLE —~ 
PRODUCT A PRICE LIST I 1 

’_ I Vf 

n 4j; 



BOTH DIVISIONS 

IK« 

MMMB 


DENON 



— 

DJ Price! $WCPI 


DENON DN-2500F 
Pro Dual CD Player 

* Instant Start (0.01 Sec) 

* Full Jog Wheel Edrting 

* AdjuatTfoeKEYIn AnyTrsek 

* Vocal Reducer 

* Turntable" Brake Effect 

* A B Seamless Looping/Editing 

* BunIMn Sampler 
I * Custom Setting Foi 200Tricks 

m • Direct Track Entry Keypad 

* Pitch Controls/Display 
» Too Many Features To Listltl 


We Stock EVERY Numnrk Mixer & Crossfader 


DM 2175X1 

$1099 95 


DM 2160 

$679.95 

DM 1920X 

$599.95 

DM 2D75XS 

$789.95 

DM 1S00X 

$449.95 

DM2060 

S489.95 

DM 1600X 

S299.95 

DM1425 

$314.95 

DM 1260X 

$199.95 

DM1000 

$129.95 

DM 1100X1 

SI 59.95 


qriindorf 

■V corp 

The most durable and light-weight DJ carpeted 

storage/transport cases in the industry. 

45 Case (Holds 310 Singles) 

$74.95 

45 Case (Holds 465 Singles) 

$89.95 

Album Case (Holds 100 12 1 Singles) 

$79.95 

Album Case (Holds 200 12" Singles) 

$99.95 

CD Case (Holds 84 CDs in JB) 

$64.95 

CD Case (Holds 112 CDs in J5) 

$74.05 

CD Case (Holds 168 CDs in JB) 

$99.95 

CD Case (Holds 310 CDs w/wheels) 

$189.95 

1200 Turntable Case (Single) 

599.95 

Pioneer CDJ-500 Case (Single) 

599.95 

Turntable Collin (19* rack) 

5219.95 

Turntable Battle Coffin 

5189.95 



SHURJE 


SM58 



As the worlds most 
popular vocal mic. the 
SM*5B us famous lor 
withstanding th* 
normal abuse and 
punishment a OJ mic 
encounters. 
Frequency Response; 
5O-15.DO0H2 


DJ Price! $109.95 


SHURE 

55SH Series II 



w You've seen thit mte 
In el meet every mutk 
1 video! tt 

j The 555H it perfect 
I tor DJs that want lhat 

I nostalgic look or 
somtUilng out of the 
ordinary. 

Frequency Response; 


SO-1S.OOO Hr 


DJ Price! $199.95 



VERTIGO 



The American OJ Vertigo is Ideal for 
mobile applications. It produces 30 
beams of multi-color light that rotate 
and crisscross back and fort h to the 
beat of the music using it s 3QQW lamp 
and built-in mic. 

Includes hanging bracket and Is 
completely fan cooled 
Dim: 14" x 12” 

Weight: 16 lbs 


Special DJ Price! $149.95 


?VHiVylffX 


FUNKYMIX ISSUE #26 


(3724-FMVy 3 RECORD SET 
(4157-FMC) j COMPA CT DISC 

PONY (PART 1 & 2) - GINUWINE 
STREET DREAMS / ALL EYES ON ME - NAS 4 2 PAC 
ITS ALL ABOUT YOU - S.W.V. 

GET UP ■ LOST B0YZ 
SPACE JAM - QUAD CITY DJs 
BEEN THERE, DONE THAT* DR DRE 
NEVER LEAVE ME ALONE - NATT DOGG 
COLD ROCK A PARTY - MC LYTE 
SNOOP'S UPSIDE YOUR HEAD • SNOOP DOGGY DOGG 
AIN'T NOBODY - LL COOL J 
SAY YOU LL BE THERE - SPICE GIRLS 

Top 40 
Dance 
Rap 
R & B 

Classic 70's Disco 

HI-NRG 

BO'S Dance Classics 
Old School 
Urban 
Alternative 
Samples 
Beat Loops 
Mega-Mixes 
Medleys 
DJ Accessories 



(4875-REVi 3 RECORD SET 

(2349‘REC) j COMPACT DISC 

(DON'T YOU) FORGET ABOUT ME - SIMPLE MINDS 
HARLEY DAVID (SON OF A BITCH) - BULLOCK BROS 
FAVORITE SHIRTS ■ HAIRCUT 100 
TARZAN BOY - BALTIM0RA 
LETS DANCE * DAVID BOWIE 
KISS ME • STEPHEN ’ TIN TIN” DUFFY 
OBSESSION • ANIM0TI0N 

IS THERE SOMETHING I SHOULD KNOW • DURAN DURAN 
IN BETWEEN DAY - THE CURE 
IN A BIG COUNTRY - BIG COUNTRY 
TAKE ON ME • A-H A 
FOREVER YOUNG ■ ALPHAVILLE 


Toll Free Fax: 1 *800*7999*FAX 

International: 1 *770*446*5046 

International FAX: W70*446*0747 


Email: lnfo@remix.com 
Mailing: 3100 Medlock Bridge Rd 
Suite 305 

Norcross, G A, 30071*1439 




FREE 

TECHNICAL 

SUPPORT! 



FREE 

CATALOG 

SUBSCRIPTION! 



ONLY 

FACTORY 

DIRECT! 



MORE 

HOT NEW 
PRODUCTS! 



ALWAYS 

OPEN!! 

24 HRS A DAY 



MORE 

THAN 10 
WAYS TO PAY 
















































































































Read about it for the first time or relive the experience — The 1997 
Mobile Beat DJ Show & Conference in Las Vegas. Our exclusive 10- 
page photo feature begins on page 20. And if that's not enough , you 
can buy the cassette tapes of the seminars — order form is on page 24. 


LEAN & LIGHT 



Mark Johnson explains that , if you know 


your music , less can be more . 


DJ Shopper 

THUMPIN’ 


/ 1any Collins tells how to get more boom 
for your buck. 



IVoFile 



VROOOMMMM!! 

44 

Steve Wozniak takes you on the 

mr 

fast track to meet Steve and 
Teresa Blackbu rn of Blacktop 
Entertainment. 


EQUIPMENT 

Tech Talk............................ 

....56 

It's Hot. 

.... 60 

Scoops: 


Vestex PDX-d3. 

....58 

LyteQuest Motorhead. 

....72 

Electro Voice T-251.. 

....74 

Pioneer S-V7000 .. 

.... 77 

In Search Of.. 

....94 

MUSIC 

Hillbilly Rick. 

....36 

P.S.W.C.D.T. a. 

....52 

Music News.... 

....78 

Remix Rave.... 

....90 

DMA Top SO Chart. 

....113 

PERFORMING 

Pioneer SpinOff. 

....42 

Grand night in Motown.. 

....44 

Nightmares/Historic Affairs 

....111 

KARAOKE 

Search for Karaoke stars.... 

....98 

Presenting Karaoke. 

.... 100 

ETCETERA 


Feedback....8 

Juice on NAMM.. 10 

Ad Index ..113 
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Catch the 



□n a bcogie-bciard 



F your tired of choppy, hit-and-miss mixing, check out BST for 
a smooth wave of music from track to track. BST puts an 
end to DJs' mixing wipe-outs with the first and only turntable-CD 
player duo with integrated beat counter technology. 

The PR 136 turntable with its exclusive beat counter output and 
the CDD 356 CD player work in sync to provide seamless beat 
count mixing. The beat counter electronics incorporated in the 
CDD 356 has an automatic and manual mode, allowing DJs to 
enter the beat count or let the player calculate it and make the 
adjustments. 

PR 135 Turntable 

• A powerful high-torque motor for instant speed or quick 
return to initial speed 

• Efficient magnetic braking system tor instant stops 
• LCD display shows the playing status and the percent of 
pitch variation 

• Quartz locking system for precise motor speed 
• Direct drive for infinite manipulation capabilities 

cno 355 CO Player 

« Digital technology for superior precision, speed and 
sound quality 

Better transport suspension to absorb vibration and 
prevent skipping 

Instantaneous start to eliminate missed cues 
Large, active-screen LCD display of playing status from 
any angle 

Outro to indicate the approaching end of a track 


WEB 

1220 Champion Circle, Suite 100 
Carrollton, Texas 75006 
Phone (888) BST-0014 
Fax (888) FAX-BST9 








FEEDBACK 


GREAT BIG SOUND 

COOL LITTLE BOXES 



* Bag End Loudspeakers lias re¬ 
thought speaker system design 
and come up with a way to get 
tight-fisted, hard-thumpin' bass 
from a system designed for 
mobility...The bass was tough 
and tight every where... As we 
pushed the ELF system closer to 
tile limits, it not only got louder, 
but crisper... !udging by the reac¬ 
tion on the dance floor, there 
« 

was no doubt that the ELF sys¬ 
tem performed beyond our 
expectations.^ 

Robert Lindquist * Editor 
Motile Beat Magazine 

BAG END Loudspeakers 
P.O. Box 488 Barrington, IL 60011 
Phone 847 382 4550 Fax 847 382 4551 
Interne! info@bagend.com 


Letters, 

We get 
Letters... 

IN SELF DEFENSE 

In the last issue (March '97), Art [ 
Galt of New Jersey blasted me — 
by name — about a tax strategy I 
suggested. In it I stated that I [ 
write off my equipment expenses 
all at once instead of depreciating * 
it over many years. He referred to 
this strategy as ‘‘silly,’’ and “ego 
gratification.” While it’s true that [ 
some things we do as DJs do 
inflate the ego, this is NOT the 
whole picture, nor is it the ONLY [ 
way i fight off the tax man. 

My typical equipment expenses for . 
an entire year are usually less 
than $5,000 (with rare exception). \ 
The 30 cents on the dollar slam is * 
ridiculous, because at ANY tax 
percentage, that amount is ] 

deducted BEFORE profit is taxed 
— am I wrong? (If you buy your 
equipment wholesale, you then 
pay a “use” tax, but this is usually * 
still better than paying retail!) * 

Mr. Galt's final bit of advice is ] 
“Save the bucks for music." My 
typical music expenses usually 
EXCEED $5,000. This may sound ] 
excessive, but when you figure 
that I not only spin mobile gigs, 
but also work clubs and dabble in ! 
radio and special programming, it 
is actually not bad at all. I do not j 
buy gear at the expense of my 
music library! And I also write that * 
off, too! ’ 

Having over $10,000 in deduc- \ 

tions each year saves me a TON in * 
taxes! Further, when I retire I'll 
have a heck of a business that will * 
far exceed the expense. Please 
explain the flaw in this logic. m 

Finally, this is just a small part of * 
the overall picture, as I said. When . 


you also deduct your vehicle (yes,! 
have a dedicated business van), office 
supplies, space, equipment, phone 
and pager bills, payments for roadies 
and trainees.,, I think you get the idea. 

I stand behind my premise that 
upgrading is a way of keeping more of 
what you make. There's also the less 
tangible benefit of keeping your system 
sounding (and looking) good, which 
translates into more gigs! That’s a 
benefit beyond budget! 

Stu Chisholm 
Stu & His Crew 
Centerline, Ml 

KUDOS... WE THINK 

You have to admit that being 20 years 
old and booking weddings like the 25 
year pros is not an easy feat. Even 
more intimidating is to attend a disc 
jockey trade show with 1,000 of your 
closest friends who are nearly twice 
your age. I did just that for three days 
when I attended the Mobile Beat DJ 
Show & Conference at the Crowne 
Plaza in beautiful Las Vegas, Nevada 
on January 5-7.1 was in for a treat, 
which consisted of three days of 
excitement and nights filled with 
dancing and laughter. 

From the seminars to the exhibitors, 
one could agree that there was 
something for all ages to enjoy. I’m 
sure that even the littlest of ones, like 
Steve Wozniak's daughter, enjoyed the 
Kick-Off Party featuring a Wackiest 
Costume Contest. It was hosted by 
John Rozz, who handled the crowd with 
finesse. He enticed crowd participation 
unlike any other, inviting individuals 
from the room and using them to show 
other curious DJs new tricks-of-the- 
trade that only a multi-decade pro 
could teach. 

At first I thought the three-day program 
would be flawless, and full of new and 
innovating ideas that I could use to be 
ahead of the game. I guess I was 
wrong when Marci and Frank Whyte’s 
wedding on the second night came 
rolling around; I was left in the dust 
thinking to myself, are these really 
Dream Team DJs hosting a Dream 
Team wedding reception? It wasn't the 
individuals partaking in this event who 
weren’t professional or experienced in 
the field of hosting a wedding recep¬ 
tion, but I was anticipating it to be a 
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guest to a group of innovators 
showing off their out-of-the-ordinary 
moves and washing away the 
competition, like the Olympic 
Basketball Dream Team, I even 
remember that someone had 
mentioned to me that one of the 
dances was performed slightly off¬ 
beat. Despite Tuesday night's event. 
Mobile Beat put on a show that was 
well worth more than $125. See you 
next year! 

Sudee Mann 
Preferred Mobile Music 
Entertainment 
Fullerton, CA 

WAR STORIES 

I was asked to fill in for a MDJ friend, 
as he had a double booking. All I had 
was a client name, time and location 
for their four-hour party. After l 
started playing typical adult-listening 
music to start the party, I noticed 
that there was a certain somber look 
on everyone’s face. Now I've worked 
with a hard crowd before, but these 
people didn't want to do anything. I 
walked to each of the tables and 
personally asked if there were any 
requests. This wasn't an ethnic event 
but I must have been speaking 
Swahili for the absence of answers. 
After a while, I returned back to 
playing nice lite-FM music and 
everything was fine. 

During the third hour, the host of the 
party, accompanied by an older 
woman and her adult daughter, came 
up to me and asked to use the 
microphone. I noticed that both 
women were teary eyed, but kept it to 
myself. The host asked for 
everyone’s attention and proceeded 
to offer a plaque to the widow and 



FEEDBACK! 


Write: Mobile Beat Magazine 

P.O. Box 309 

East Rochester, NT 14445 

mobilebeat@aol.com 

Fax: 710-385-3637 


her daughter. 

What I found out later was, this group 
was having their somewhat annual 
party to commemorate the recent 
death of one of their World War II 
buddies. Apparently all the husbands 
served in the same unit in Europe and 
get together to give a plaque to the 
surviving spouse when any of them 
dies. Call me old fashioned, but aren't 
Mobile DJ events supposed to be 
happy and lively? 

Well, I un-cued "Celebration" and 
continued to play the lite-FM music 
and actually got a few compliments for 
my decorum during such an occasion. 

John Markhan 
Teaneck, NJ 


I’VE GDI FEEDBACK 

I had seen a tip suggesting that 
feedback from wireless microphones 
could be reduced by turning down the 
gain on the mic/transmitter and 
turning up the level on the mixer to 
compensate. You should read the 
following response I got from Shure’s 
technical support: 

Unfortunately, feedback is a physics 
problem. There is no cure for feed¬ 
back. The best way to avoid it is to get 
the microphone as close as possible 
to your mouth and keep it as far as 
possible from the loudspeakers. You 
can mathematically determine that 
these distances are the most signifi¬ 
cant aspect of feedback reduction. 

Reducing the gain on the bodypack 
and increasing the mic level on the 
mixer will not improve your feedback 
reduction. In the end, the microphone 
level ends up being the same. By 
reducing the gain on the bodypack and 
increasing the mic level on the mixer 
you are decreasing your signal-to-noise 
ratio. Thus the sound quality from your 
microphone becomes progressively 
worse. 


Shure Applications Group 
Shure Brothers Inc. 

(847) 866-2525 ” 

productapps@shure.com 

Steve Rothkin > 

Dancemasters Disc y 
Jockey Entertainers 
Poughkeepsie, NY 
Email: srothkin@mhv.net 
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Getting the best sonic performance from 
vinyl is a demanding task for an audio 
cartridge,.,especially when it comes to back- 
cueing ami scratch mixing, lb get the best 
sound quality and trackabilitv from vinyl 
Stanton offers four hot cartridges designed to 
smoke up any dance floor. 


TRACKNI ASTER 

Already the standard in the industry, 
Trackmaster offers high-prcdsion tracking 
and durability to withstand the ngors of 
back-cucing and scratch mixing. The stylus 
tip features a special fluorescent coating that 
illuminates the tracking path for pinpoint 
cueing accuracy, even under poor lighting 
conditions. The integrated head shell design 
completely eliminates cartridge mounting 
and unwanted noise due to exposed wires 

890AL 

Designed specifically for DJ applications, the 
890AL features a high compliance can¬ 
tilever for precise tracking while back-cueing, 
slip-cueing and scratch mixing. 

680EL 

The 680ELs low-mass, high-strength can¬ 
tilever and 4-coil design delivers optimum 
tracking response without sacrificing durabil¬ 
ity and signal output. 

500AL 

The workhorse of the industry, the 500A1. 
offers the perfect blend of economy, reliabili¬ 
ty, ruggedness and optimum performance. 


To gel the most out of your record collec¬ 
tion, make sure your turntable cartridges are 
sporting the Stanton name. It’s the one name 
you can count on to deliver the performance 
you need to make vinyl smoke. 


STUNT! >11 

I he choice o: the professionals” 


101 Sunnyside Bivd Plainview, NY 11803 
(516)349-0235 Fax:(516)349-0230 


The DJ Magazine 


9 






























JUICE 


By Robert A. Lindquist 





WINTER NAMM BRIMMING WITH PRACTICAL INNOVATIONS 

With the DJ Show in Vegas still fresh in our minds, it 
was off to the 1997 Winter NAMM (National Associa¬ 
tion of Music Merchants) to preview a parade of new DJ/ 

KJ products. From the highly enhanced Gemini 9800 
dual CD player, to a supercharged new line of Stanton 
phono cartridges, the annual event in Anaheim, Calif, 
again proved to he the ears of the industry, open to the 
needs of mobile spinners and entertainers. Keep an eye 
on Mobile Beat for “Scoops" and reviews on these new 
products and more during the coming year. 


Hot on the heels of the ultra popular Trackmaster, 
Stanton Magnetics has introduced the Groovemastcr 
phono cartridge. Similar in design to the Trackmaster, 
the new unit features a pumped up output of 7.0raV. 
Tracking force is between 2 and 5 grams with tracking 
and back cueing performance that exceed Stanton’s 
already high standards. 

If you need even more punch, the new 6801 IP has an 
8.0mV output and wide-frequency performance to really 
quake the floor. The low, deep bass and rich, silky highs 
are uncommon in a cartridge capable of meeting the 
tracking and back cueing demands of DJs. In addition, if 
you are already using a 680 series cartridge, you can reap 
the same benefits simply by upgrading to the HP stylus. 


POTENT PLAYERS 


Gemini’s new 9800 dual CD player marks the beginning 
of some radical rethinking in Cl P design — sure to 
benefit mobiles. Features of the digital CDP include two 
cue points, direct track access, jog/shuttle wheel, cue-to- 
music and a continuous play mode that replays track one 
after the final track. Also joining the Gemini line are two 
new turntables. 'I'he IT 1000 and TT 2000 have torque 
that rivals the industry standard Technics 1200, and at 
substantially less cost. All are backed by a three-year 


warranty. 

BST’s new CD356 is the company’s top-of-the-line 
digital CD player with a built-in beatcounter. Other 
bright points include cue-to-music and jog/shuttle 
cueing, with a quick find feature making it easier to 
locate high number tracks on effects and samples discs. 


When used with a BST mixer, the CDP’s instant start 


function starts play as the fader is raised. 


MARVELOUS MIXERS 



riftra at the Gemini Shunel 
Products fnnd-raker for j 
American Diabetes 
Association, 
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The big news from Numark is the new Performance Series 
featuring the DM 1825X with built-in Beatkeeper™. The 
19-inch unit has five line, three phono and two mic inputs, 
three-band EQ, panning and gain controls on each channel 
and assignable 35dB cut switches for treble, mid and bass. 
The compacted version of the single rack space Beatkeeper 
blends neatly into the 
modular design of 
tlie board. Like the 
rackmount model, 
the Beatkeeper 
provides an accurate 
indication of the beat 
up to eight sources 
(four at once), via 
LED readouts. 

Options in the 
Performance Series 
offer digital sampling 
and multiple zone 
output. 

In the mid-range 
line from Numark, 
the 1600 series offers 
the same quality and 
versatility as the high 
end with fewer frills. 

cant'd page 12 
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veloped our innovative new XLT™ high performance systems 
ire than 1000 workina Musicians and DJs for their definition 


asked more than 1000 working Musicians and DJs for their definition 
of todays superior sound system. It was unanimous. 

/E PERFORMANCE,THEY SAID. BULLETPROOF PROTECTION CIRCUITRY. INDESTRUCTIBLE 


1" Titanium HF compression d 


FOR 


HIGH 


HF LEVEL SWITCH TO ADAPT TO DIFFERENT 
ACOUSTICS, VOICES OR MUSIC STYLES, 

Bulletproof PowerSense™ 

DDP protection CIRCUI1TS. 




15" Ferrofluid-cooled woofers with 

EXTRF.ME PUNCH - EVEN AT MAXIMUM OUTPUT, 


High quality crossover components 

FOR MAXIMUM RELIABILITY. 


Large 90 X 40 degree horn | 

PROVIDES SUPERIOR HF CONTROL. 

* 

Switch selectable operating modes- 
Passive or Biamplified. I 


No ELECTRONIC CROSSOVER REQUIRED FOR 
B1AMPLIFYING OR ADDING A SUBWOOFER. 

Trapezoidal shape for compact arrayabi i ity. 




Rugged steel handles and steel input 

PANELS FOR EXTREME ROAD-WORTHINESS. 

I m 1 1 B T 9 

BUILl- l O-LAST HEAVY DUTY ENCLOSURES. 

* m 

Five year guarantee. 

XLT ,A1 Loudspeakers. For Pros. 

See your Community di aler for a demo. 


PROFESSIONAL LOUDSPEAKERS 

333 East 5th Street, Chester, PA, USA 19013*4511 
Phone 800*5S3*4934 610-B76-3400 Fax 610-B74-0190 

http:llwww.community.chester.pa.U5 
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The Eurofogger'- 1 line offers professional qualify at affordable prices by 
incorporating features such as: low voltage control, standard XLR control 
input, thermal fuse protection, non-corrosive metal pump removable 
nozzle, dry overload protected pump and replaceable fluid filter. Hanging 

hardware included. 

Eurohazer™ is a high quality affordable haze generator. Almost 
undetectable particles reflect the light, enhancing visibility without Ihe 
distracting fog effect. This machine is designed to run continuously to fill 
the venue and maintain the haze effect. 



Eurofog™ Fluid is scientifically formulated and manufactured under strict 
quality control standards. This means you can achieve optimum perfor¬ 
mance from your fog machine with less clogging and failures. 

Eurofog™ Fluid provides white dense clouds of smoke. Truly a premium 
product. Contains no oiis. Available in quarts, gallons and 2.5 square 
gallons Also available in fragrances - standard, fropical fruit punch, 
strawberry, coconut, musk, and mint. 

Eurohaze™ Fluid was specially developed for the Eurohaze™ Machine. 
I t is water soluble and contains absolutely ro oils of any kind. ’ his ensures 
no oily residue on delicate equipment or your patrons. Available in quarts, 
gallons and 2.5 square gallons. 

Euro™ Cleaner will keep your heat exchanger free of residual gook, and 
prevent clogging when used on a regular basis. Available in 8oz. 


=m-mwT ■ ■ t ■ — 1 ——— - a m a MBu « t i fc fc. . 

Health Waning: Vapor hom this fluid like any other common material !n m 

aerosolized state,, may be irritating tc or cause a l-ergy symptoms In some persons, 

— 





Entertainment Equipment , Ltd . 

633 Concord Avenue, Mamaroncck, NY 10543 USA 

(914) 381-3127 
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The DAI1685 has eight 
music sources and two mic 
inputs. Dual six-hand EQ 
effects on all channels and a 
12-second, 16-bit digital 
sampler with four selectable 
memory banks is standard. 

Another attention getter 
at NAMM was the 
HEFE206 from BST. This 
hybrid mixer provides four 
phono/line inputs and five 
microphone inputs. It’s 
perfect for DJs who moon¬ 
light by using their rigs for 
PA, and for KJs. All inputs 
have bass and treble 
controls. 

Pioneer grasped the 




opportunity to dehut the DJM-300 mixer. With a 
suggested retail of S799, the DJM-300 is packed 
with many features of the larger, pricier DJM-500. 
The new board has two phono/line inputs and a 
single mic input. Each source input has an auto 
BPM counter with LED readout, trim control and 
three-band equalization. As for all the neat special 
effects, in creating this scaled down version, they 
remain exclusive to the 500. 


AMBITIOUS AMPS 



Crown celebrated 50 years in the audio biz with an 

W 

amplifier applauded as one of the best new products 
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at the show. The K2 is the 
world’s first amp to use 
Crown’s proprietary Balanced 
Current Amplifier (BCA™) 
circuitry which delivers 
exceptionally high power with 
virtually no heat. As a result, 
the 2,500-watt <475 p/c into 8 
ohms) amp requires no fan and 
consumes less power than 
conventional amps. Best of all, 
Crown claims the K2 will 
deliver the superior sonic 
accuracy the company is 

known for, from ervstal-clear 

* # 

highs to chest-slamming lows. 
Like all Crown amps, the K2 is 
backed by Crown’s three-year, 
full no-fault warranty. 

In the race for sheer brute 
force, Crests new 11 1A18 is 



specifically built around 
requests from DJs for an 
affordable, high-powered 
alternative lor speaker cabinets 
rated at 1,000 watts at 8 ohms. 
The amp is rated at 1,800 

cont'rf page 16 
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Zlptocr- 
BAND ON THE RUN , 


for *ry party/ 


SERVICE- SELECTION- QUALITY- PRICE ^ 

Go with the leader in party giveaways From Magic in the Night® glow products 
to novelties and our exclusive party kits, we II help make your party 


THE EVENT OFTHE SEASON! 


Call for our exciting,new catalog. 

Check us out on the Web http://www. shermannet.com 
Customer Service Hours: Mon*Fri 9 AM - 5 :30 PM EST 

(800) 645-651 3, Ext. 3035 or FAX(516) 546-7024 




R □ N D □ 


1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including . .. 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players ★ PA Systems 

Lighting ★ Special Effects ★ And more 

Check our low prices before buying any musical equipment/ 


Grey Carpet Covered 

CD Cases: r r . 

Grey Carpet Covered 

For 84 CD’s $5 7.96 Album Cases: 
For 112 CD’s $ 65.52 For 100 12" $6 /. 74 

For 168 CD’s $ 85.68 

Also holds CD View Packs 


Grey Carpet Covered 

Single 

Turntable 


For 200 I2" $ 81.90 $ 74.34 


To order call 1-800-845-1947 

In New Jersey Call 908-687-2250 Call for a free catalog! 

Shipping & handling: 5% of order total, minimum of $5.00. Offer subject to sales tax in NY & NJ. 
Offer limited to continental US. Prices subject to change after 5/31/97. 
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The wildest interactive product at Winter 
NAMM was the Synth-A-Beam MIDI {Musical 
Instrument Digital Interface) system from 
American DJ. Using standard Par 36 pin spots 
(or other directional lighting fixtures) and 
special sensors mounted in a durable floor 
strip, the Synth-A-Beam system is a virtual 
keyboard in the air. When a beam of light over 
a sensor is interrupted, the Synth-A-Beam 
MIDI interface triggers a MIDI device such as 
a drum machine or sampler. 

Each beam represents a separate 
MIDI note and triggers a separate sample. It 
can also be used with lighting to effect a 
scene change or mirror/color/gobo move¬ 
ment. Up to 16 channels, in two zones, can 
be controlled with the standard system. An 
expansion unit brings the total up to 64 
channels and eight zones. For interactive DJs 
looking for the latest high tech toy to dazzle 
and excite the crowd, Synth-A-Beam is a 
natural. It utilizes standard lighting fixtures 
and requires very little extra equipment. But 
when the crowd experiences the thrill of laying 
down tracks or triggering various sounds and 
effects simply by running their hand through 
the light beams, it may steal your whole show. 



COLORADO 

SOUND N 1 UGHT me 

7301 N. Broadway - Denver, Co 80221 
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The Hottest Pro 
tin The Planet 






The newest profes- 
sional DJ mixer 
in the business will v 
unleash your creative \'t 
ability, by adding on the V 
fly" digital sampling to your 
mix. Introducing the MTX 
MX3000, a combination of a 
powerful DJ mixer with a 16 
second digital sampler that 
loops and stutters flawlessly. 

Raise tour ipixiijg 

style to aootbsr 
level! 
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MIC 1 


m ? 


Two individual mic inputs for easy output 
level adjustment, 3 phono inputs that are 
defeatable to line, bringing the total num¬ 
ber of stereo line inputs to 8. 


\/V* Nfe 

'4 m 

**4. • 


Qraf* 


Powerful, essential 
features for total con¬ 
trol, One touch write and 
an oversized start/stop but 
ton for instant sampling. 
Assign EFX, choose single or 
repeat mode, set percent control 
and playback fader, all for ultra 
smooth mixes. 


e#c*vufJt 
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1 ms 


Assign any channel to the field replaceable crossfader for maximum 
input access. Utilize the crossfade headphone cueing system to sim¬ 
plify beat mixing, or to cue up instantly. 


Audition MTX mixers at only the finest specialty audio retailers. 


MTX manufactures the highest quality, most innovative professional DJ mixers 
designed specially for mobile DJ s, club jocks, re-mix artists, and scratch DJ s. 




U D 1 


The Pointe at South Mountain 
4545 East Baseline Rd. 
Phoenix, AZ 85044 

800-CAUMTX 

that's 800-225-5689 or 602-438-4545 


®MTX 5996 
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watts at 4 ohms and 2,500 watts at 2 ohms. A natural 
expansion of the CA Series, the CA18 takes its cues 
from the acclaimed Professional Series, l ike ail CA 
Series amps, the CA18 features TourClass protection 
circuitry, toroidal power transformers and Crest’s 
renowned ‘‘overbuilt” power supply. 

ALSO IN AUDIO 

Rane’s Mojo Scries continues to grow with the addition 
of the MC22 Dual Channel Compressor/Limiter, a.k.a 
I he Mojo Squeeze. With balanced XLR and 1/4-inch 
inputs and program dependent attack time, this is a DJ/ 
I\1 f riendly piece of processing gear that can help you 
maximize the efficiency of your system. By narrowing 
the dynamic range of your program, you’ll get better 
control over feedback and a louder overall sound. LED 
meters are provided for optimal gain structuring. To 
pack the most in a single rack space, Rane’s MQ302 
stereo 1/3-octave EQ uses just one set of faders for left 
and right channels. XLR and I/4-inch ins and outs aid 
set up. Other products in the Mojo Series include the 
.VX22 and MX23 stereo crossovers and the MH4 four- 
channel headphone amp. 

Among the best new products for T ) |s, IQs and 
singers is the new ProStar series of ULIF and \TiF 
wireless microphones from lelex. Responding to 


customer demand, Telex designed both units in 
rugged, half-rack space, plastic cases. An available rack 
tray accommodates two units, reducing rack space 
requirements. Both systems are available in lapel and 
handheld versions; the handheld offers the choice of a 
condenser or dynamic microphone. With the \TIF 
range becoming more and more crowded, the empha¬ 
sis is on UI IF, where there is still plenty of room to 
expand. According to Telex, the ProStar UHF model 
offers power and quality beyond any system in its price 
range, which is about the same as the company’s older 
\TIF equipment. Expect the new VHF line to be even 
more cost effective. 

CiLi/Lineartech introduced the GQ 2010 15-band 
stereo equalizer. Phis single-rack space unit offers DJs 
a cost- 
effective 
way to 

i/ 

better 
control 
their 
sound 
without 
giving up 
a lot of 
rack 
space. 


Two Necessary Tools For The Serious DJ 


Work Lights - LUMIN-EZE 


7 

Models 




VIP* 


Available 


Model LE-MINI $34.95 



w 


2 


Hands Free - RUBBER-NECK 





For More Information Contact: 

Ac-cetera Inc., 3120 Banksville Road, Pittsburgh, PA 15216 

Phone: 1-800-537-3491 FAX: 1-412-344-0818 E-Mail: aaps@pgh.nauticom.net 
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Also new from GLi is the DC3000 CD player, featuring 
the quality and features of the popular CD500Q in a 
single drawer format 

One of the most practical DJ products at the show, 
best categorized as a DJ accessory, is a new line of 
colorful metal covers designed to renew the look of your 
Technics 1200 turntables. The covers are available in 15 
colors at a cost of S80 a pair, available from Omnisistem. 
Also showing from Omnisistem were the new liquid light 
oil wheel projectors and DMX Rotoscan 12-color 
intelligent lighting systems. 

LIGHTER SIDE 

New from Ness is the bliss II effects projector. This 
projector produces 20 rotating beams that dance to the 
music while changing colors and gobos. A specially 
designed 360 degree wheel has 16 positions with a 
combination of nine pure color and eight gobo patterns. 
In lighting control systems, Ness introduced the MCS- 
2400. This new mobile controller is a dual function four- 
channel relay and mobile pack in one unit. It chases to 
the music in stand alone mode or can be used with a 
controller and cable as a remote pack. 

The Lytequesi booth was awash with color and 
movement provided by the Alotorhead. This affordable 
intelligent lighting effect can be mounted and operated 
from any angle. Pan, tilt, gobo, color and dimmer can be 


preprogrammed with the D.MX 512 standard lighting 
protocol. 

In answer to the common concern of Mobile DJs 
everywhere, Lytequest and Ness (and soon other 
manufacturers) introduced "lia/.ers.” I alike loggers, 
haze machines use a water-based haze fluid that does 
not set off smoke detectors. Another advantage to 

hazers is that rhev run constant, instead of bursts, 

0 


keeping the particulate level in the air consistent. The 
air is much easier to breathe and the chance of com¬ 


plaints from clients and facility managers is greatly 
reduced. 


Located a short drive from the convention center, at 
Beyond Sound, KLS displayed their line of lighting 
effects, which took the “Best Light Show” award at 
LDI. Topping the line is the Mobile DJ series of 
effects. These downsized versions of the KLS club line 
offer mobiles maximum hang for the buck in compact, 
high-tech effects. The new KLS logger, which is 
already getting attention from I )Js looking for a 
compact, high output fog machine, enhanced the show. 

And speaking of lighting, who do you call u hen the 
bulbs burn out? Gecko is a new source for v irtuallv am 

w r 

type of lamp you should ever need, from par lamps to 
specialty bulbs for effects. Gecko products are available 
from Visual Effects (800) 422-3639 or call (810) 647- 
0275 for a dealer near you. ^6 
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grundorf 


■■■■New! Stanton qjO o-fl 
Groove master AL*l DJ Cartri dge 

$ f 9099 (iLi-iLllS) ro 

In/egrafed headshei/ design for easy, tool-free 
mounting} Pumped up ou )put voltage for more 
punch in high energy dance mixes. Improved 
tracking, durability <£ backcueing. List $212 

Technics '■■■■■■■■ 
S11200MK2 
DJ Turntable 

s 


488 


Industry leader, 
rugged high 
torque motor■ 
tonearm height 
adjustment, platter gets up 
to speed in 0. 7 seconds. List $599 



Grundorf 
DCT-84 
CD Music 
Case 

Holds 84 CD's in Jewel Cose Three 

rows wide. Also accomodates View packs . 
Dj/ne/isi'ons: 675" H x 18.5" Wx 13.5" D. 
Weight 10 its. l/sf $99.99 

Vestax 



MW 3000 
Mix 

Workstation 

Mixing console 
that incorporates 
sequencer, 
frequency 

isolators, & spectrum 
analyzers into one . Built- 
in beat counter, I phono. 


»»/„,> 

‘97 





Guaranteed 

lowest! 



2 line inputs . Ust $ 1,450. 

New! Rune MP-22 DJ Mixer 

Sx stem inputs with Him 
mtrok four bond fO, studio 
quality mt replaceable 
aossbder, more. UST$899. 


Cantor 

Lowest Price! 


Ch-Ch-Chech This Out! 



Pioneer Pro DJ Complete System 

Seamless looping, instant start. 

Auto « manual cueing, beat 
counter on mixer, anh-vibration, if 
cue point sampler. If you need 

more contra/ than this, start your ^- 

own fabe// Ask about our limited time trade-up program todayI 


Sugg . Retail $3,700* CALL FOR YOUR COST! 


Gemini CD95Q0 Pro il 
Dual CD Pfayer 

Dired digital output f faster 
sfari/cue time, will read Self* 
Recorded CD's. 

Ust $ 1,099 . 

regulariy..'$7£9 


geminil l 



w * i 



\ 

mtr m 




emSGE 

in 
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C8 

^5^ 

WE 

BF 


SHIP 
^ VIA... 

ups 
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QSC MX700 225 Watt 
Power Amplifier 

*aiw 

Designed for high power and reliability under extreme conditions ( 
225 wans & 4 ohms, ultra quiet two spred cooling fan. dualrn&E 
construction. Ust 5625 ^ 

Usk About 

abracadabra s Hot Now 


! 00-355-SPIN (7146) 

In N.V. CaH: 1-516-667-1361 


VISIT OUR SHOWROOM OPEN 7 DAYS) 

1153 Deer Park Avenue, N. Babylon, NY 11703 


Choose from oui packages or 
we’ll design o custom package 
for you! 
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VISIT YOUR LOCAL RANE MOJO DEALER NOW! 

(ahfont uf 

Guitar Center ■ Covina. £1 Cerrito, fountain Valley Hollywood. 

Pleasant Hill, San Otago, San Francisco. San lose. Sherman Oaks 

Pro Sound 4 Stage Lighting ■ Garden Grove 

Ultra Audio Video Lighting * Glendale 

Sam t Electronics - Los Angeles 

Leoi Professional Audio ■ Oakland 

Professional Sound & Music * San Diego 

New World Music - San Diego 

K I K Music * San Francisco, San lose 

Bananas At Largo ■ San Rafael! 

Hemet Music * Sherman Oaks, Chula Vista 
Coin rath 
listen lip - Denver 
Coimrctfavf 

Easlcoast Music Mall - Danbury 
Sam Ash Music - New Haven 

/ luruld 

Thoroughbred Music - Clearwater, Orlando 
Ace Music Center - Fed Lauderdale 
Sam Asti Music ■ Margate, Miami 
Guitar Center * Miami, Hallandale 

Georgia 

Rhythm City * Atlanta 

HUifioii 

Guitar Center - Arlington Heights, Burbank, Villa Park, Central 
Chicago 

Windy City Music - Glenview 
Bridgewater Custom Sound - South Holland 

Indiana 

Sweetwater Sound - Fort Wayne 
Far Out Music * Jeffersonville 
IRC Audio - Indianapolis 
Woodwind And Brasswind - South lend 

Kentucky 

Wltlcutl Sound' Lexington 

luithuttttt 

New Orleans Music Exchange * New Orleans 

) iasmcbttstm 

Guitar Center * Boston, Danvers 

t iatyfoitd 

Gordon Miller Music - Towson 
Washington Music Center * Wheaton 

\ Inhibit tt 

Al Halli Music * Ann Arbor 
Bogaer Sound A Music ■ Flint 
Guitar Center - Roseville, Southfield 
Disc Jockey Supply * Waterford 

Minnesota 

Guitar Center * Roseville 

Missouri 

Audiotech - Kansas City 
North Carolina 
Reliable Music ■ Charlotte 
Creative Acoustics * Raleigh 
Custom Light & Sound *Durham 
jVfxp Jersey 

Sam Ash Music * Cherry Hill, Edison, Paramos 

Music Place ■ West Berlin 

Music Museum * Pitman 

Pasture Music * Onion CHy 

Russo Music - Trenton 

Xnr York 

Sam Ash Music - Brooklyn, Carle Place, Forest Hills, Huntington 
Station, New York City, White Plains 
Alto Music Of Orange County * Middletown 
Canal Hi FI - Hew York CHy 

Ohio 

ICB Audio - Cincinnati 

tontine's Music * Akron, Cleveland, Richmond Heights 
Now York Music - Boardmart 
Sound Ideas - Columbus 

Oregon 

Brownell Sound»Portland 

Portland Music ■ Portland 

Pemttylvatiui 

Medley Music * Bryn Mawr 

BBSH/Ptanos N Stuff - Pittsburgh 

Fact/Fairanda - Erie 

Eighth Street Music-Philadelphia 

Sam Ash Music * King of Prussia 

Ttnneme 

Varboroughs - Memphis 

Texas 

Ivans Music Cotter - Houston 

Guitar Center - Arlington, Dallas, Houston, North Houston 

LO Systems - Houston 

Professional Audio Systems * Forth Worth 

Crouse-Kinney * Forth Worth 

Hermes Music - Brownsville, Laredo, McAllen, San Antonio 

t trgittiit 

Lee Hartman A Sons - Roanoake 
Audio Light & Musical - Norfolk 

If 'asbingtnn 

American Music - Seattle. Bellevue, Tukwila 
Morgan Sound * Lynnwood 

If hf 1 irginiit 

Pied Piper * Huntington 

f f iscoasm 

Music Center - Kenosha 

Full Compass Systems ■ Middleton 

Uncle Bob’s Music Center - West Allis 



A BETTER WAY... 

to control effects 

THE S-1012 SWITCH PANEL SYSTEM 


; l ightcraft „ 



A Quality Low Cost Alternative to 
Imported Switching Control Systems 


■ 12 Channels of Switching - Dimmable on 9-12 

■ Chase Control for Stand-Alone Paks (860’s) 

■ Two 430 Mint Relay Paks - Solid State Switching 

■ Extra Unswitched Outlet on Paks tor Mirror Balls, etc. 

■ Two 25 ft. Control Cables 

The Highest Quality Mobile DJ Lighting 

in the U.S.A. 

Two Year 
Unconditional 
Warranty 

P.O. Box 167G • Center Harbor NH 03226 * Phone: G03/476-2720 • Fax: 603/476-2725 

CANADA LC. Groups Inc. • Phone: 514/755-6091 • Fax: 514/753-5296 


Control Systems Made 



LSS LABORATORIES 



5 Rea4md Cider, *7odotf: 

* Hottest name brands * Killer technical 
support from a pro * Great selection ’ i-owest prices 

* 30-Day price protection * 

To Place Orders Call: 

1 - 800 - 230-5007 

For Questions & Information Please Call: 

1 - 614 - 351-5007 


Hours: Mon-Fri 11:00am-8:00pm Sat: noon-6: 













































Times are tough. Every dollar counts. The new MOJO SERIES by Rane 


helps you get the most for 


your money. Precision, sim 


afford not to use. It's every 


plicity and quality you can’t 


musician’s dream. Make Mojo work for you. Available at select Rane dealers 


Rane 





































The conference made a big difference 


Kevin Jacques, BJ Entertainment, 
Lunenburg, Mass. a 










all it a stretch, bend or twist, it w as a unique 
departure from DJ trade show trailitiun. The 
exhibits, displays and presentations literally 
engulfed attendees throughout the hotel. In 
virtually every nook and crannv ot the Las 

J w w 

Vegas Crowne Plaza, there was something to see or 
someone to meet. From the exhibit hails to die atrium, 
spilling into the parking lot and even around the pool 
there was plenty for DJs and KIs to see, hear and do. 
High in the tower, an “Animal I louse" mentality reigned 
as DJ Associations from the U.S. and Canada, engaged in 
collegiate rituals, hosting parties lasting into the early 
morning hours. 

Mobile Beat’s first annual I I Show and ( Conference 
(January 5-7), cosponsored by American DJ Supply, 
Sound Choice, and Pioneer, is now just a hazy memory 
for the 1,100 plus attendees; brave souls w ho answered 
our call to party in this desert paradise. For those of you 
who missed the fun, here's a taste of what’s cookin’ for 
next year. For those of vou who were on hand, here’s a 
little romp down (recent) memory lane. 


“I walked away with some great informa¬ 
tion." Jodi Harris, Sight and Sound 
Entertainment, Las Vegas, NV 



While the seminar portion of the program began Sunday 

at noon, it was Sunday night’s opening bash and “Wear 

Your Wackiest” review' that was the hit of the day. DJs 

took the stage and filled the dancefloor with skits, 

interactive inventions and crazv antics too numerous and 

#■ 

humorous to describe. But it wasn't all bin and games. 

I here w ere also moments of serious sweat-bumin’ as 

nationally known dance instructor Christy Lane and 
• ■ 

Mobile Beat’s own 1 fillbillv Rick set the crowd movin’ 
with a few new steps to take back home. 

In celebration of the 
art of extreme partying, 
attendees formed a huge 
conga line that snaked 
through the hotel, 
giving all a chance to 
select their ow n wacky 
winner. When the 
parade had passed, 
cheers and applause 
went to Lano Ibndu of 
Wainwright, Alberta. 

For most on hand, the 
show was a well de¬ 
served break from the 
busy and exhausting 
holiday party season. 

For Tondu’s recreation 
of “DJ Fred” (based on 
the character featured 
in the June/July 1996 
issue of Mobile Beat) it 
was just another night 
of lugging a roadcase 
around a hotel ball¬ 
room. 


Outside the party room, Dave Dav idson ot Cedar 
Rapids, Iowa demonstrated his “Human Jukebox" and out 
In the pool Colorado Sound N’ Light provided a live 
video teed of the event and lightshow. 

SERIOUS SEMINARS 

I he extensive seminar schedule kept attendees' attention 
throughout the day. Topics ran the gamut from the basics 
of starting a DJ service, presented by Dennis I lampson, 
to Andy Ebons discussion on networking techniques and 
fighting burnout. On the performing end, attendees 
gathered tips at sessions covering school dances, Bar and 
Bat Mitzvahs, karaoke, video dance parties, and Latin 
music. Jon Michaels, Roger W iley, and Fritz (luth 
tackled die technical topics. Other business subjects put 
before the crowd included business payroll and subcon¬ 
tractors, the internet and w ays to expand and better 
organize your business. 

Leading off the schedule was “How To Survive Large 
Companies” led by Boston, Mass, area DJ Ken Cosco (A 
Touch of Class DJs). Ken’s expertise is based on experi¬ 
ence garnered over the past seven years building his 
single unit operation into a multi-system DJ service. 
Much of his presentation centered on the fact that w hile 
larger services may he able to do more jobs, the greatest 
asset of the single operator is the speed at which they can 
react to client demands and the control they have over 


























their business. 


Appropriate for the bridal show 


season was a seminar entitled “Finding 
the Bride” by bridal show producers 
Richard Markel and Debra Hansen. 
The duo offered numerous helpful tips 
on booth design, signage, the use of 
visuals to highlight customer benefits 
and the importance of staffing your 
booth with only well-trained, out¬ 
going personnel who know how to 
either close the sale on the spot, or get 
the couple to commit to scheduling a 
follow-up appointment. 

In introducing DJs to the concept 
of getting “Bookings through Agencies 
and Party Planners” agent Brian 
\cheson asked, “YVhv should I hire 

■ w 

you?" 1 Ie then went on to explain the 
necessity of a proper intro letter and 
demo tape and how to establish long¬ 
term relationships with party halls. 

(retting back to the basics of how 
to nurture a successful 1 )J business, 


Kenny Zail of Party Hits, Atlanta, Ga. 

presented “Increasing Your Profits.” 

Zail has not only scored success in one 

* 

market in the midwest, but he actually 
took what he learned, moved to 
Atlanta, and applied it again. 

His approach is simple and direct: 
analyze vour competition and vour 

m m 1 V 

market. Determine what services are 
viable and what new services you can 
bring to the market. When planning 
your advertising, look to all methods 
for i caching your clientele including 
the internet, yellow pages, direct mail, 
trade publications, press releases and 
networking. Finally, guarantee your 
services. Put j our monej where your 
mouth is. < >ffer the customer benefits 
that make it easy and attractive for 
them to do business with you. “You 



■ 

Mobile Beat 


Conference 






1 (d 7m iTTnT? 


Is 

v?- tTj f JB . T .\ T | i/. T J. UJM 

P ^ ^ ^ ati 1 1 rl 





% 7 '• y jTf 



HU 3 1111 i (?ift 11i i i i V4 i i 







fi 1 

fll ki ij 



Doug Cox has the following books and cassette tapes available: 
Taking Command - A complete guidebook to success, from your 
dreams to their accomplishment. 6 cassette tape series -12 
chapters - $50 

The Secrets of the Dance - 45 things you can do now to 
improve every relationship in your life. Single cassette - $10 
The Day is Mine - Return peace and power to your life in just a 
few moments a day. Booklet- $3 or 10 for $27 
The Magic Ring - The secrets of powerful communication. 
Booklet $3 or 10 for $27 

Add $2.50 for shipping and handling of cassette tapes only. 

To order: Send check to Douglas A. Cox and Associates, 3830 
E. Flamingo Road, C-l, Las Vegas, NV 89121. Be sure to 
include your name and shipping address. Visa or MC orders, 
include card number and expiration date. 

Proceeds go to support Doug's visits to high schools throughout 
America where there has been a suicide. To date, he has 
spoken to over 65,000 young adults, without charge. 



















THESE 70,000 PEOPLE 
ONLY CARE ABOUT TONIGHT. 


When it conies to taking an act on the road, the 
bonds of trust are forged anew every night. Tonight’s 
audience doesn’t care that last 
night’s show came off flawlessly. 

They simply trust that the show 
they have waited months to see will 
be an historic moment. The concert 
everyone talks about. The best show 
they will ever see. 

They have placed all of their trust 
in the artist and, in turn, the artist 
has placed their trust in you. 

For decades, QSC Audio has 
earned the trust of leading touring sound companies 
throughout the world. Today, Melissa Etheridge, 
ZZ Top, Brooks and Dunn, Bryan Adams, and Jimmy 
Buffett arc a few of the artists who turn to touring 
companies powered by QSC Audio. They know that a 
company that powers its rig with QSC technology will 
never break the fragile bond of trust. 


Since its introduction, the revolutionary TowerLight™ 
Series of power amplifiers has become the new standard 

in performance and reliability 
for touring professionals worldwide. 
Our Power Wave 11 " Switching 
Technology provides superb bass and 
transient response, exceptional low- 
impedance performance, and superior 
efficiency compared to conventional 
amps. We have virtually eliminated 
AC noise (-125 dB), as well as 
provided a multi-step linear output, 
also improving efficiency. 

And, we quietly rewrote history by engineering all of 
this in a two or three RU chassis that is 1/3 the weight of 
conventional amplifiers. 

Wed like to earn your trust. Call 1-800-854-4079 
and request further information on the PowerLight 
Series of amplifiers from QSC Audio. 

Trust the power of technology on your next tour. 



THE POWERLIGHT™ 4.0, WHICH DELIVERS 
2000 W/CH. AT 2Si FEATURES SEVERAL NEW 
IMPROVEMENTS INCLUDING CLIP LIMITERS 
AND A DATA PORT CONNECTOR INTERFACE 
TO QSC'S MULTISIGNAL PROCESSOR (MSP) 
PROVIDING DIGITAL SIGNAL PROCESSING 
AND CONTROL AND MONITORING BY 
COMPUTER OVER AN ETHERNET NETWORK. 



QSC Audio Products, 1675 MacArthur BlvdCosta Mesa, CA 92626 Tel 714/754-6175 Fax 714/754-6174 

EMail info@qscaudio.com Web www qscaudio.com 

The Power of Technology is a trademark of QSC Audio Products, fnc "QSC*, and the QSC fogo, “Ptnvcrlight, and "PowerWave* are registered v.ith the U S Patent and Trademark Office 























“Thank you for a wonderful and educational 
time.” Eric Logan, ABC Dis, Abilene, TX. 

don’t always have to cut your price if your service is 
beyond what the customer expects!” 

The most talked-about seminar during the three-day 
event was “Flashpoint...A Swift Kick in the .Aspiration” 
by Douglas Cox. A veteran radio visionary from the 
Casey Kasem era, Cox shared a breath of fresh air with 
all who were willing to inhale. His manner represented 
the southwest, with a ruddy complexion set against a 
snow white beard and lull head of hair. 

1 (is manner in delivering his message was srand-up 
comedy: energetic, impish, powerfully direct and ex¬ 
tremely funny. Watching Cox deliver his message, you 
got the sense that he grew taller or his aura added much 
to the perception. In actuality, on a person-to-person 
basis, he is a consummate soft-spoken, humble and 
loving gentleman. A truly spiritual performance. 

The key to his message is inspiration, not just motiva¬ 
tion. Inspiration lasts a lifetime and should be applied to 
all areas of one’s life. Doug spoke in terms of QOCE 
(Quality Of Customer Experience) and GPQ (Goose 
Pimple Quotient). He asked many poignant questions 
like: How do you inspire your employees? How do you 
keep it fresh? I low' do you inspire your customers to pay 
more for your service? How do you handle success and 
failure? 

Other life lines from his 90-minute presentation 
included thoughts on time (its the most valuable asset we 
have... don’t waste it by harboring bad thoughts and 
negative images or hanging around less than positive 
people), memories (if there’s something that’s draining 
your energy, deal with and get over it!), financial inde¬ 
pendence (it means knowing what to do with one dollar, 
not millions) and faith (develop faith in yourself, your 
business and customers by reading one positive para¬ 
graph, listening to one positive tape, or meeting with one 
positive person everyday). 

Cox inspired the audience to work out a bit more 
each day, stand and sit taller, and breathe deeper than the 
day before. Eliminate bad habits that hinder the goal of 
litness such as smoking, drinking and overeating. Feeling 
well will create a supreme confidence diat you may never 
have experienced before. His final thought in leaving the 
stage to a standing ovation was to start each day with the 
phrase “This day is mine!” ! 

Humble man that he is, Cox spent just a micro second 
promoting his publications, tapes and other information. 

If you missed the conference, you may want to purchase 
(for just S3) Doug’s book, “This I )ay Is Mine.” It may be 
just the kick in the aspiration you’ve been looking for. 

Special thanks to Stephan "Island Jake" Jacob for contribut¬ 
ing to this report. 
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The 1997 DJ Show & Conference 

Seminars on Audio Cassette! 


1. Single Operators: How To Survive Large Companies 

2. School Dances 

3. Newsletters, Printed Materials, Keeping in Touch 

4. Finding The Bride 

5. The 1099 Subcontractor 

6. DJ 101: part 1 

7. Tech Talk: Biamping, Trl-amping 

8. Bookings Through Agencies and Party Planners 

9. Increasing Your Profits 

10. The Video Dance Party 

11. How to Expand Your Mobile DJ Operation 

12. Beating Burnout 

13. Organization 

14. More Than the Macarena: Latin Music 

15. Robotic Lighting, Design, Dictiroic Colors 

16. Karaoke Koncerns: part 1 

17. Marketing & Surfing the Internet 

18. Payroll & Taxes 

19. Flashpoint: Special Guest-Doug Cox 

20. Power Networking Techniques 

21. Karaoke Koncerns: part 2 

22. Bar & Bat Mitzvahs 

23. DJ 101: part 2 
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tel: (716) 385-9920 
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360” OF PURE EXCITEMENT 



Motorhead™ by LyteQuest Pro™ is 360 degrees of pure excitement. This affordable intelligent lighting effect is designed 
to be mounted and operated at any angle. Fixture parameters including pan, tilt, gobo, color and dimmer selection 
can be pre-programmed via a DMX 512 standard lighting protocol. The unit features a pre-pro* Pv 

grammed interna! effects program and sound activation capability. Motorhead 1 ■' can be daisy \ 

chained together for synchronous operation with or without a controller. The compact, lightweight f |///> 
Motorhead™ measures 8.6'H x8.6"Wx13.8'D/218x218x351 mm and weighs just 22 lbs./10 kg. » 

Motorhead™ is backed by a one year limited warranty. It is available in 110V or 230V CE approved. > 

"W Gemini Sound Products Cotp: 1100 Milik SI.. Carteret, HJ 0700B • Tet MB K9-M00 * Fai 90B-9B9 9090 

Florida Office: 2051 Evans St., Hollywood, FI 33020 * Td 950-920-1400 • Fei 9S4-920-I1C5 ■ France Office GSl, 17 five Ampere. 91320, V/uscui * Tel 3301 64 07 IB 30 * Far 3301 64 47 it 7$ 

UK office: Unit C4 Hailelon Industrial Estate. Ukesnere Road. H or dean Waterloovilie P03 9JU Tel 10' i 705 591771 Fax (0)1705 593533 
Canadian Distributor: Sf Marketing Si61 Cypihot St lament DC. Canada H4S1R3 * Te" 514 B56-1919 * Fai 514 056*1920 
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Show manager John Roz^CCTR 
with “DJ Fred” Lano Tondu (left! 
DJ Fred Swain (right) 
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internationally known for her extensive series 
of how to videos, dance instructor Christy 
Lane (left) takes the floor back to the Disco 
era, white Jim Baxter (above) of Colorado 
Sound N' Light keeps the lightshow right on 
the beat! 














Possibly the best of the 1997 Mobile Beat DJ 
Show & Conference were the after-hours parties. 
Sunday night opened the show with a gala 
review of DJ talent on stage and on the 
dancefloor. Highlights included dance instruction 
by renown dance instructor Christy Lane, Mobile 
Beat’s own Hillbilly Rick and others too numer¬ 
ous and humorous to mention. A huge conga 
line put the cork on the night as attendees 
paraded through the Crowne Plaza during the 
judging of the "Wear Your Wackiest’ contest. 

The second night featured the all-DJ wedding 
reception honoring newlyweds Marci Shaffer and 
Frank Whyte. Tuesday night closed out the event 
with a grand migration to Las Vegas' popular 
nightclub “The Beach.'' It all goes to prove that 
DJs who work hard... play hard! 







“This was quite impressive,” 
Karl Detken, Pioneer 





MIIUQhMIM 


l V 




The show was extremely suc¬ 
cessful for MTX! We made contact 
with hundreds of Dis we have 
never seen before!” 

Kelley Wells, MTX 



“Without hesitation, include us 
in the next years 7 show. We did 
an average month’s business in 
three days. I am beginning to 
come out of my coma.” 

Don Morrison, Rotations 



























TRIVIA CONTEST ANSWERS 



Modern Tracks reported a phenomenal response to the Ultimate Trivia Challenge contest they ran 


in our last issue! DJs, record label reps, radio station personnel, and even actors gave it their best 


shot, but in the end, there was only one winner! If you missed the contest or would like to try it 


again, there’ll be a new contest every month at the Modern Tracks website (http:// 


www.mbdemtracks.com) with great prizes each month. 






AND NOW... THE ANSWERS 


1. Elvis was bom in Tupelo, Mississippi 

2. Gloria Jones originally recorded 
“Tainted Love” 


3. Bootsy played bass for James Brown’s 
Band 


4. Seymour Stein, head of Sire Records, 
signed Madonna 

5. Sonny & Cher were originally known as 
Caesar and Cleo 

6. Little Richard was a.k.a. 

Richard Penniman 

7. The Commodores were known as the 
opening act for the Jackson 5 in 1973 

8. Eddie Money was a police officer before 
his singing career 

9. The Rolling Stones were inducted into the 
R&R Hall of Fame in 1989 

10. “Lydia” or “Love For Lydia” was the 
original name for Donna Lewis' “I Love You 
Always Forever” 

11. Frank Sinatra performed “L.A. Is My 
Lady” in 1984 

12. Cheryl Lynn got her start on the 
Gong Show 

13.1999 r s peak position was No. 12 
according to Billboard 

14. While on the Mike Douglas show, Roberta 
said that Don McClean was always on her 
mind when she sang “Killing Me Softly” 

15. No one was the lead singer of Time 
other than Morris Day. 

16. Ellyn Foley is the female lead singer on 
“Paradise by the Dashboard Light” 

17. Wave was the original album that 
“Wave” (title song) appeared on 

18. Captain & Tenille had two bulldogs 
named Elizabeth and Broderick 

19. “Boy” was the U2 U.S. debut, charting in 
1981 




20. Gene Simmons was a schoolteacher 
before Kiss 

21. Muddy Waters’ was bom McKinley 
Morganfield 

22. Victor Willis, lead singer of the Village 
People, was married to Phylicia 

23. Nell Peart is the drummer for Rush 

24. This band used to go by The Creators and 
Nightshift before they became WAR 

25. James Johnson is Rick James* real name 

26. “Video Killed The Radio Star” was the 
first video aired on MTV in 1981 

27. “You Better Run” was the second video 
aired in 1981 on MTV 

28. Colonel Parker received 35K, Elvis 
received 5K and Sun Records received 5K for 
the Masters, for a total of 45K 

29. Frank Sinatra and family originally owned 
Reprise Records 

30. Casablanca had its first chunk sold in *77 
and the last of it in *80 

31. “Thank God It's Friday” was Debra 
Winger's first movie 

32. “Let’s Groove” by Earth Wind & Fire was 
tiie No. 28 song on Billboard's Pop Chart for 
1981 

33. Ahmet and Jerry sold Atlantic in October 
of 1967 for $17.5 million 

34. “Watcha Gonna Do” was Pablo Cruise’s 
big hit 

35. LaBouche originally did 
“Where Do You Go” 

36. The original 12" (long version) of “Love 
To Love You Baby” was 16:49 

37. The “Dance Fever Theme” was per¬ 
formed by two artists, Triple S Connection 
and/or The Beat Band, either is acceptable 

38. Alan Freed was bom in Johnstown, Pa. 


39. Cerrone was known for his “Disco Suite 
Love In C Minor” 

40. Sonny Bono’s native city is Detroit 

41. Arei ra Franklin was 18 when signed to 
Columbia Records 

42. Babyface and LA Reid came from 
Manchild/The Deele 

43. Rebbie Jackson is known for the song 
“Centipede” 

44. Buckner and Garcia performed “Pac Man 
Fever” 

45. Malo performed “Suavacrto" 

46. Tower Of Power calls Oakland home 

47. Arnold David Lanni wrote “When I’m With 
You” 

48. Culture Club won the Grammy for Best 
New Artist in 1983 

49. David Geffen gets the credit for signing 
The Eagles, Jackson Browne and Joni Mitchell 

50. “Firecracker” is the sampled song for Two 
Live Crew's “Me So Homy" 

51. “Oo La La La” is the hook by Teena Marie. 
The Fugees used it on “Fugee-La” 

52. Quincy Jones created the music for 
“Sanford & Son” 

53. “I Can’t Stand Still” was Don Henley’s 
first solo album on Elektra/Asylum 

54. “Who Do You Love” by Bernard Wright 
was the hook sample used on LL COOL J’s 
“Loungin’.” Al B. Sure’s “Nite & Day” was 
interpolated on the album version, but not the 
hook sample 

55. Starpoint performed “Object of My 
Desire” 

56. “Watch The Closing Doors” was done by 
I.R.T. 

57. Cameo started out as the New York 
Players 
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58. The original lynyrd Skynyrd called Jacksonville, Fla. home 

59. “Rappin’ Rodney” was the video for Rodney in 1984 

60. Steve Martin performed his hit “King Tut" in 78, not 77 

61. “Lucretia MacEvil” and "Spinning Wheel" were performed by 
Blood Sweat And Tears 

62. "Street Player” by Chicago was the basis for the Bucketheads’ 

"These Sounds...” 

63. "Chuck Berry Is On Top” was his 1959 album 

64. “Fame” contained “Hot Lunch Jam" and “Out Here On My Own" 

65. Fun Boy Three was the name of the group that 
Bananarama spun from 

66. Janet Jackson didn’t have a hit in 1981; in ’82 she had 
some mild success 

67. Steve Miller Band or The Marksmen suffices for Boz Scaggs' start 

■ 

68. Toni Braxton is not married 

69. Ted Nugent was noted as the lead singer for the Amboy Dukes 

70. Nilsson performed the theme for “Courtship of Eddie’s Father” 

71. Mariah Carey never did a song called “Can’t Live." She did 
perform a song called “Without You." The original artist was 
Badfmger. The acceptable answer would’ve been “no one” or 
Badfinger 

72. “Cruisin’” was the album from 1979 that contained Y.M.C A 

73. Barbara Streisand sang “Guilty” with the BeeGees in 1980 

74. Vince Neil is known from Motley Crue 

75. Rick Dees and His Cast of Idiots performed “Disco Duck” 

76. “Start Me Up” was used to launch Windows 95 

77. Tasha Thomas performed the disco classic 
“Shoot Me With Your Love” 

78. “Memory” was originally on Profile Records 

79. Rufus performed ‘Tell Me Something Good" 

80. Ben E. King was the lead singer of the Drifters in the early sixties 

81. Bronski Beat was known as the original artist of Smalltown Boy 

82. Tom Cochrane was most noted as being from the band Red Ryder 

83. “Hearts Don’t Lie” was Latoya’s one-hit record 

84. The Pittsburgh Pirates claimed “We Are Family” as their theme H 
song 



Congratulations to DJ MARK ANTHONY of Youngstown, Ohio, 
the winner of Modern Tracks’s first Trivia Contest! Sal lePore, of 
Modem Tracks, presented Mark with the award at the Mobile Beat 
Show & Conference in Las Vegas. 



85. Jermaine Jackson and Pia Zadora's hit was "When The Rain 
Begins To Fall” 

86. "Abraxas” was released in 1970 

87. John Belushi was known for imitating Joe Cocker on “Saturday 
Night Live” 

88. "Rapper’s Delight” was the song that featured “Good Times" by 
Chic 

89. On the 12" vinyl “Disco Inferno" is 10:52 

90. Body Double is the only acceptable answer because even the 
most known music video for the song “Relax" contained footage 
from the movie. Police Academy did not have the impact on the 
song 

91. David Naughton’s most noted song is “Makin’ It" 

92. Marvin Gaye was killed in 1984 

93. Billboard does not track sales, Soundscan does. “According to 
Billboard’’ is the key here. The answer “not tracked" or the like was 
OK. 

94. “Dark Side of The Moon” is the number one LP of all time 

95. Brooklyn Dreams sang with Donna Summer on “Heaven Knows” 

96. Jim Steinman wrote “Total Eclipse of The Heart" 

97. Devo and Jermaine Jackson had a duet called “Let Me Tickle 
Your Fancy” 

98. Steve Perry is the lead singer of Journey 

99. Jeremy Jordan’s hit is "Right Kind of Love” from Beverly Hills 
90210 

100. Stevie Ray Vaughn was killed in a helicopter crash leaving 
Alpine Valley Music Theater in E. Troy, Wise. 
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Inside, DJs and KJs browsed the merchan¬ 
dise displayed at 40 booths in three exhibit 
areas. Outside, attendees braved the cold 
for a live demonstration of the GSS-III game 
show system by Creative Imagineering of 
Hollywood, Fla. 
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LOOK FOR THE LOCATION AND DATES OF THE 1998 
MOBILE BEAT Di SHOW & CONFERENCE IN THE NEXT 
ISSUE! MUCH BIGGER HALL — EVEN MORE TO DO! 


WIN A FULL SHOW PASS TO THE 1998 SHOW! 
Got a great show photo? 




Send it to Mobile Beat • PO Box 309 • East Rochester, 
NY 14445. If we use it in our upcoming show promos, 
you win a full pass to the 1998 Mobile Beat Di Show & 
Conference in Las Vegas! (photos not returnable). 













































































DS-2000F ftfKII dual CO player 
i ‘The industry standard” 


DN-2OO0F dual CD player, Denon is offering a limited- 
issue, anniversary model, know as the DN-20O0I Jil l). 
„ distinctive LTD, with its vibrant blue chassis, comes com- 
ete with certificate of ownership and gold plaque engraved 
th its own personal reference number. 

Providing the same features and performance of the now 
legendary DN-2000F MKII, the LTD is destined to become the 
most sought after professional CD player on the market. But 
you'd better visit your local Denon dealer fast. The DN-2000F 
LTD won’t be available for long. 


Denon Electronics Division of Denon Corporation (ISA). Ill New Rd. Parsippam. NJ 070S-* (201) "v~Kll> 
Visit our wth site: wwvv.deaon.coai 
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moment peaked as the Bride entered on the arm of Mr. Robert 
Lindquist, Mobile Beat Editor-In-Chief. 

As tiie bridal party assembled at the stage, Marci Shaffer and 
Frank Whyte, owners of RadioPro Mobile Dee Jays, Myersville, Md., 
gazed electrically into each others' eyes as if they were the only ones 
in the room. And then, putting the first ruffle in the sobriety of the 
decorum, Reverend Frank Matcheson christened the gathering with a 
quote from James Brown... “I Feel Good!’’ And hence, joined these 
two DJ business partners as partners in life. 

But prior to the night, much went on behind the scenes by a 
dedicated tribe of volunteers set on making this the grand event it 
turned out to be. Just like any wedding, there was music to be 
selected, hors d’oeuvres and cakes to be ordered—details, details, 

details! Attendance 
for the ceremony and 
wedding exceeded 700 
and over 2,000 
photographs were 
taken. 

While Marci was 
being made up and 
styled by Lee Tutwiler 
(bride of DJ Greg 
Tutwiler), San 
Francisco area DJ 
Steve Wozniak served 
as Master-of-Ceremo- 
nies, with his daugh¬ 
ter Tiffany, die flower 
girl, and wife Rose, 
playing the part of 
Mother-of-the-Bride. 
RadioPro assistant 
operations manager, 

Dan Stevens, stood up for Frank and serving as 
Maid of Honor was Renee Hrehowsik, daughter of 
show manager John Rozz. Part-time DJ and Nonde- 
nominationa! Minister Frank Matcheson conducted a 
ceremony described by attendees as “the perfect blend 
of motivation and inspiration.” 

After the ceremony, the wedding “chapel” was 
converted to a reception hall, anti the DJ Dream Team 
went to work. Each of die Djs selected hosted a segment 
of the reception, showcasing their own innovative and 
entertaining techniques. Dream 'Team members took 
turns on the mic, giving audience members a chance to 
pick up on new ways to conduct wedding formalities like 
the garter and bouquet toss and announcing a cake¬ 
cutting. 

During the three-hour reception, the new Mr. and 
Mrs. Whyte were honored with a variety of dances and 
participatory games and posed for dozens of photo¬ 
graphs with fellow Djs. 

Frank, Marci and Dan also had worked a booth at 
die Show to demonstrate RadioPro’s Event Planner and 
High Stakes computer software products, i 'he day after 
the wedding, Frank and Marci were back in die booth, 
responding to the good-natured and often-asked * 

question, “Shouldn’t you be on your honeymoon?” _f 




I leld on Monday, January 6, as part of the 
Mobile Beat DJ Show & Conference, was 
the first ever wedding of Djs. i he bride, 
groom and almost all the guests were Djs. 
But that wasn't the only thing that made 
this a unique wedding, lo illustrate how 
Djs can combine live music into their 
presentations, the pre-ceremony music 
featured two excellent vocalists. 

l ime stopped as Mark Massimin 
from Las Vegas set the mood with the 
Steve Lawrence million selling classic, 
“Portrait of My Love.” Renee 
Nalbandian, of Wallingford, 

Ct,, followed with “My Son” 
from her new wedding 
album. The Bridal Party 
entered to the customary 

w 

oohs and aaahs. And then 
the emotionality of the 

w 
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hie spirits i.\ mis i,n 



> m he “Chapel of Love,” previously known as the Grand Ballroom of the 
m >owne Plaza Hotel in Las Vegas, was filled shoulder-to-shoulder 
with disc jockeys. 1 lundreds of them from everywhere had gathered 
to witness the wedding of two of t heir own, DJs Marti Shaffer and Frank 
Whyte. 

As the entrance music played, the room quieted. The bride, groom and 
members of the britlal party took their places. As Marci and Frank exchanged 
loving gazes, the Rev. Frank Matcheson, of Perris, Calif., exclaimed in his 
booming baritone voice, a la James Brown, “As we begin this most holy and 
sacred ceremony in front of all of you music people this evening, l am re¬ 
minded of the words of one of my favorite contemporaries... ‘J Feel Good 1 .” 

Plie silence was shattered. The ice was broken. Gales of laughter and ear¬ 
deafening cheers, which seemed to last forever, echoed through the room. 



A self-described been there, done that kinda person (who enjoys describing his 
past using song titles), Reverend Frank, 55, says that as a teenager he was an 
I Ivis look-alike. While in the military he married an English girl in December 
of '63... Ob What A Night. At that time, he was a Daytripper. He never thought 
about II hen I'm 64. He was a DJ when DJs were unheard of, and he was doing 
it all over Europe. 

In 1979 he was Near the Point of No Return so he moved to California at the 
height of the disco era. Working frantically and continuously, he ended up in 
the hospital where, he says, “I began to See the Light" and thought, II hut Kind 
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of Fool Am /. ? He promised God that 
if he would help him turn his life 
around, to help him find the mean¬ 
ing and purpose he so desperately 
was searching for, he would dedicate 
the rest of his life to the Lord. 

That revelation and promise led 
him to the ministry, where he has 
been ever since. T le still loves music 
and conducting weddings, where 
music plays a big part. He lias 
officiated at weddings in places from 
Disneyland to the High Desert. 
Along with his business partner 
Jennifer, he has performed over 300 
weddings. He says that he occupies 
two careers at times, and the two 
have commonalities. 

“A DJ and minister both need to 
keep the crowd alive and awake. 

Both must have a sense of humor 
and both must have patience in 
dealing with the mother of the 
bride,” he explains. 

Of the Whyte wedding, he said, 

“I felt qualified to officiate at the DJ 
wedding of the century. Viva Las 
Vegas was a first for me. It w as like 
being On the Road Again. I tJiank 
Marci and I'rank for this opportu¬ 
nity. The last time I was in Vegas, 1 
discovered why there are so many 
people there. No one has enough 
money to leave town! I don’t want to 

Y 

tell you how bad gambling is, so 

Chances Are. I’ll let you find out for 

¥ 

yourself.” 

w 

Like many in attendance, Rev. 
Frank ivas a little surprised at how 
well the mass of party DJs on 
convention contained themselves 
during the ceremony. “I was truly 
impressed at how before, during, 
and after the wedding, everyone 
showed total R.E.S.P.F.C.T, for the 
couple and the occasion. It’s very 
true that Memories Are Made of fh is" ^ 
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ROTO CO BO 


RG-250 - Perfect for displaying your logo or 
custom gobo patterns. Four gobo patterns that 
rotate and change automatically. Adjustable 
focus, standard replaceable gobos, four dichroic 
colors. Suit stores, displays, exhibitions, clubs, and 
mobile DJ’s. Lamp: 1XENH 120V, 250W 





CH-312 - Sound-activated gobo projector produces bright dichroic beams 
of changing colors, creating 16 dazzling patterns: 2 clear, 14 colored, 
including 4 gobos with mixed colors. Turns back and forth at various 
speeds. Adjustable focus. Lamp: 1XENH 120V 250W/26lbs Size: 15,5 in X 
14.5 in X 7.50 in (LxWxH) 


MH-769A - Standard 
equipment of clubs 
and Mobile DJ’s, 
Powerful 50-watl 
Xenon lamp. Built- 
in speed adjust. 

Flash rate: 1 -12 
flashes/sec Dual 
1/4" jacks for 
synchronous 
operation. 




HZ-100 - A revolution in fog 
machines’ special effects! Hazer 
produces 1,000 cubic feet of thin 
haze per minute, with the longest 
hanging time. No heater element, no 
warm up time, say good-bye to 
typical short tails of traditional fog 
machines! Hazer comes with HC-1 
timer control for hand-free automatic 
operation. Size: 19 in X 1 Oin X 9 in 
(LxWxH), weighs: 27.5lbs. 
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MH-440 - Versatile, linkable scanner creates random, colorful 
beams with X/Y mirror movement, Can also be used with MH- 
442 controller to change colors and gobos simultaneously. 8 
gobos and 7 dichroic colored mirrors plus 1 clear. 1 X ENH 120V 
250W/10 lbs. Size:18.02in X 5.15in X 6.73in [LXWXH) 

MH-442 - Controller to be used with MH-440 for added versatility. 
Features sound activation, standby, simultaneous gobo 
and color change, and synchronized activation of five preset 
patterns. Weight: 3.3 lbs. Size:6 73in X 6 34in X 2.1 Sin (LXWXH) 



PIAMON 


CH320 - Amazing, linkable, sound-activated gobo projeclor produces 
4 different patterns in different colors. Link tour Diamond Beats and 
watch them chase and flash around a dance floor tor a stunning tight 
show! Bulb/Weight: 4XENH 120V 250W/22lbs. Size: 17ln X 6.5ln X 18,25 
in [LxWxH). 

CH-322C - Controller allows remote control and synchronization of 
Diamond Beal gobo projectors Functions: sound, chase and standbye 
(by pressing the controller for just 2 seconds), 


7750 N.W. 44th Street • Ft. Lauderdale, FL 33351 
954-746-1817 • Fax: 954-746-7515 
E-mail: chauvet@worldnet.att.net 


For a FREE catalog or your nearest dealer, 

please call: 















































by “Hillbilly” Rick Meyers 


Whig Ideas 

LINKING UP WITH DJS WHOSE EYES ARE ON THE FUTURE 
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W herever I travel, I always end up bringing a lot more 

home than I left with. After three days in January at the 
Mobile Beat Show in Las Vegas my mind was whirling 
with incredible new ideas. And my hags were overflowing with 
cool new DJ stuff I picked up from all die different companies 
that came to exhibit their wares. I was frantic for a moment when 
I thought I might have to leave behind my new disco “Hillbilly” 
jacket from Bobby Morganstein Productions (it has shiny sequin 
things all over it and looks great with my bib overalls and bear 
feet slippers), but then I came up with the brilliant idea to just 
wear it home. 

DANCIN’ FOOL 

Get 1000-plus DJs together and there's bound to be a little 
friendly competition. Where it showed the most was at the 
evening events. DJs, even in country western, can no longer sit 
behind a glass panel and push buttons. You need to be interactive 
with your dancers. You need to know a few dances and under- 

w 

stand the rhythm and tempo that keeps the crowd hopping— the 

Show definitely offered that. 

f 

Christy ! .ane, the highly talented and energetic dancer taught 

classic disco and had everyone at the show mesmerized. It’s easy 

* *■ 

to see why her videos are so popular all over the world. The only 
problem 1 had was that I couldn’t get through the crowd buying 


her videos to ask her to marry me! 
Maybe, if I ever catch up to her again, 
she'll say yes and we can get married 
at next year’s show! 

There was an endless supply of 
dancing and motivational styles 
displayed during the evening events. 
I’m positive every DJ there walked (or 
danced) away with new concepts and a 
fresh new outlook on their profession. 

Get 1,000-plus DJs together 
and there’s bound to be a 
little friendly competition. 


BIG SPENDER 

In one way or another, everyone who 
attended the show came away a 
winner. 1 was especially impressed 
with all the lady DJs who attended. 
They were very interactive, entertain- 
ing and knowledgeable about both 
equipment and music. Everybody I 
met was just great and their thoughts 
helped me understand how much we 
can help each other. 

Even with the packed schedule of 
seminars and parties, everyone who 
chose to find time to soak up the Las 
Vegas atmosphere was able to do so. 
How’d I dor Well, after losing $5 the 
first day, 1 had S3 in coins left for the 
slots at the airport. When the second 
coin paid off $40 l yelled 
YEEHAAAA! Taxi money for the ride 
home! 

See you at next year’s show and, as 

m * 

always, if you have any positive 
suggestions to share, drop me a line. 

J ou can reach u Hillbilly" Rick at: 

Rz Box i$o A, Haubstadty IX ^7659. 

Tel: 8 m2-86j-^ 02 } Fax: 812-86*7-1082, 
E-mail; HillbillyR@aoLcom 
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Techni-Lu/ 

Techni-Lux Inc, 
10779 Satellite Boulevard 
Orlando. FL 32837-9422 
Phone (407) 857-0770 
Fax (407) 857-8771 


Ir flff fa /Ate 


ft f 

W 


special Effect Hants 
fob machines 
Fog Fluid 
p i n s o o t s 
par cans 
uitraoei Filters 
controllers 
Lamps 

Light stands 
intelligent Lights 


Authorized Dealers 


WARNING 


Dance Floor May 
Exceed Capacity 


You've chosen the right 
tunes to play for your 
audience. Now you should 
choose the right Lighting to 
set them in the Mood! 

Cal! your nearest dealer 
and inquire about Techni- 
Lux Products. 


Beyond Sound 
Anaheim, CA 
(714) 776-1073 

Audio Vision 
Glendale, CA 

1(818) 246-7605 

Axis Pro Audio & tight 
Inglewood, CA 

1(310) 672-6702 

tntec Sound Sc Lighting 
Claymont, DE 

,{302) 792-2497 


Beltec Stage Lighting 
Daytona Beh. FL 
(904) 255-6124 

Light Bulb Depot 
Deerfield Bch f FL 

(954) 360-0090 

Kellites-24 
Gainesville, FL 

(352) 375-4170 

Metro Entertainment 
Melbourne, FL 

(407) 726-0574 


Digital Lighting Systems 
Miami, FL 
(305) 264-8391 

The DJ Factory 
Orlando, FL 

(407) 438-5924 

Partytime Productions 
Orlando, FL 

(407) 246-6555 

Blackhawk Lighting 
Des Moines, IA 

(515) 287-8083 


Soundz Audio & Light 
Wheeling, IL 
(847) 537-8211 

TCA 

Wichita, KS 
(800) 292-1286 

King's DJ & Lighting 
Covington, KY 

(606) 431-6614 

Critical Light 8c Sound 
Metairie, LA 

(504) 834-9152 


Atlantic Stage Lighting 
Baltimore, MD 
(410) 525-2525 

Pegasus Lighting 
Southfield, Ml 

(810) 353-6130 

Thunder & Lightning 
Cleveland, OH 

(800) 881 -5480 


M&M Staqe/Speciall 
Norman, OK 

(405) 364-2309 


E/FX 


Kuhlman Companies 
Peoria, IL 


(309)691-0100 


Phase V 
Slidell, LA 

(800) 270-0268 


Steel City DJ Supply 
Pittsburgh, PA 

(412) 8B2-8997 

For a dealer near your area and a free catalog please call (407) 857-8770 


Interstate Theatrical 
Nashvillei IN 
(615) 329-2700 

Premier Sound & Light 
Austin, TX 

(512) 837-1837 

High Energy Lighting 
Houston. TX 

(800) 880-0883 

Core Systems. Inc. 
Houston, TX 

(713) 529-1151 

NOC Visual Alternatives 
Kingston, ON Canada 

(613) 634-0525 
















WHAT WORKED IN THE PAST MAY BE HEADED FOR THE DUMPSTER 



Vnother interesting point from 
tlie show in Vegas specifi¬ 
cally aimed at DJs who 
play country dances is 
the growing need 
to increase your 

fr 

playlist of 
noneountry songs. 
I'odays country music, 

J m 

recorded by major 
artists, is almost totally 

* j 

produced for radio 
station play. Many artists 
may cut a dance track to 

m 

introduce themselves to 
the market place, but 
once they become 


known, they commercialize their music for radio. 

Take Brooks & Dunn lor example: Their first two 
albums were loaded with danceable music (Boot Scootin 
Boogie, Seon Moon , Hard I Verkin' Man etc.) By their 
third album, “Waitin’ Sundown,” the beat was so laid 
back that the songs received little play in dance clubs. 
Their newest album featuring My Maria is more like 
die first two. 

IN DOUBT? THROW IT OUT! 

When you can’t decide whether you should play a song 
or do something borderline at an event, ask yourself 
tw o questions: Are you playing the song for the dancers 
(as opposed to yourself)? And, would you do this wild 
and crazy thing in front ot your family? If the answer is 
yes to both questions, then do it! We live on the edge > 
sometimes, but that’s what it is all about. 



Music 


You In 


Spotlight 


Lei 11* ii Tracks ‘ put you. the 
professional DJ, in the Spotlight 

With the hottest mixes of the 
latest dunce hits in 4 distinct 
series coming your way every 
month, we've got the whole 
music spectrum covered. 


Flexibility? You bet. Select 
from Vinyl or CD. purchase 
individual issues or buy on our 
money-saving subscription basi 

Act now and have (Ik spoiligltl 
zero in on you. 


P.O. Box 701347 
Tulsa, OK 74170-1347 

Ph.# I-888-1IOT-TRACKS 
or <918) 366-1100 
Fax # 1-888-2-HOT-FAX 
or 1918)366-1108 
hup://\v\v\v. holt racks, com 


Call Toll Free SSS-I l< VI -TRACKS 
Sam to 6pm CST. 
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TEMPES 


BLACK WIDOW 


Call Us Toll Free And Ask For Your Free Br 

FREE SHIPPING & $5 2ND DAY AIR UPGRADES* ‘ 

SHIPPING * On selected Hems. Call us and see hew we can save you timecard money! /( 


JDIX 'O’c^rwin-Vbq*! ^bx EledroTtoice q«nini IWATf jvBC OftOfon CJ5- sonic Tbchn 

mu 3 croujn DENON FURMAN 'JBL Martin Numark CD niOMeen SHURJE STilNTOll Vi Vest 

Free Ground Shipping ond $5 2nd Day Air on Credit Cord Purchases on Select Items Only. Pictures for Illustration purposes only. A^l prices subject lo change 
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Five sure ways to 
catch a cue 



Catching that all-important cue in the heat of 
a mix can be tough., .especially with a flimsy 
pair of headphones. To help you stay out of 
trouble. Stanton oflers live headphones 
designed with the performance and comfort 
you need to husta move on every groove. 

DJ Pro 101/SR 

For convenient hands-free operation and 
quick on/off access the 101 /SR features a 
fully-adjustable and removable shoulder rest. 
It's perfect for those DJs that can't afford to 
be tied down. 

DJ Pro 101/STK 

The 101/STK is perfect for performing DJs 
that like to keep their hands on the action. 
This handheld, single earcup headphone fea¬ 
tures a removable, foam covered stick handle. 

DJProlOI/HB 

For long-wearing comfort and hands-free 
operation the 10! I IB offers a single earcup 
design with adjustable headband covered 
with soft padded vinyl. 

DJ Pro 1000 

The DJ Pro 1000 offers the combined bene¬ 
fits of lightweight comfort and accurate 
wide-frequency sound reproduction for criti¬ 
cal sound monitoring. 

DJ Pro 500/IYIC 

Designed for the pro DJ. the 500/M C offers 
a hands-free mic with swing-away boom. 

I: te headphone features dosed ear design 
with heavy-duty driver for exceptional bass 
performance. 

So, if you're tired ot blowing your mix. check 
out Stanton's full line of professional head¬ 
phones at an audio dealer near you. They 
offer the performance and reliability you 
need to stay on cue. 

v 

STUNTOn 

I he choice ot the professionals™ 

101 Sunnyside Blvd. PI an view, NY 11803 
(516) 349-0235 Fax: (516) 349-0230 
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Many DJs at the Mobile Heat Show displayed an interest in how 1 
deliver sound to a large room where sound echoes off every 
wall. 1 am notan acoustical engineer but here’s something that 
• has worked for me in rooms as large as 20,000 square feet with 
concrete walls, floors and ceilings. It takes a little extra time to 
set up so you must decide if the event justifies the w ork or not. 

Your goal is to get sound to all tour corners of your 
dancefloor, not the corners of the room. I have coils of monster 


speaker cables in lengths that range from 50- to 250-foot 
lengths. I have yet to do an event where I could not reach all 
four corners of the floor. I’ve even gone overhead across pipes to 
get the job done. 

I use differen t amps to run different sets of speakers. For 
example, I run the furthest set of speakers on an amp by them¬ 
selves and run it wide open. For reference, I take a decibel meter 
reading (meter costs about $35) on each speaker. 

Next, 1 turn down the amp driving the speakers closest to the 
DJ booth until the readings are the same from all speakers. I 
crisscross the leads to my amp so the right channel is feeding 
the right speakers closest to me and the speakers to my left 
across the floor. 1’his means that no matter where you are on 
the floor, you are always hearing both channels at equal volume. 
By delivering sound from all four corners, it does not have to be 
as loud. This reduces echo and feedback problems and 
people sitting outside of the dancefloor area can 




\ 


converse comfortably. If you need to talk to the 
crowd or jecture between dances, turn 
the speakers to the crowd. The vocals'* + * 

will become very clear! f 

A set up I use frequently consists ^ 
of four powered sub woofers, one 1 

on each corner of the dancefloor. \ | 

Then either one or two ] 5-inch, w y 
two-way speakers at each corner. f d 

One speaker cable can supply the I 

powered sub woofer and the two 15- Afll 
inch speakers. I can angle the twin 
15s until I get the floor coverage l 


A 1 


want 
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RELIABLE PARTNERS IN YOUR DJ BUSINESS. 

Showcase ‘Presentations 

The ‘Uftimate Carpet Covered'Road Cases 
...Becauseyour image is everything 




High Performance Pro DJ Loudspeakers 


Call 1-800-336-1185 For A FREE Catalog 


Distributed Exclusively By: 

Electronic Bargains 970 Montello Street (Rt. 28), Brockton, MA 02401 

Telephone (508) 584-8255 Fax (508) 586-2488 



http://www.sideas.com/sideas e-mail: sideas@coil.com 

Sound Ideas, Inc. 3671 Karl Rd. Columbus, OH 43224 
Phone: (614) 263-5180 Fax: (614) 263-1823 


PINTO NOVELTY CO. 

A Wholesale Distributor Specializing in 
All Your Basic Party Goods Give-Aways 


V 


The Instrumental Party Pack ^ 

52 Inflatable Pieces - only $29.99 
•6 42” Guitars *3 Keyboards 

• 6 24" Saxaphones * 1 Conga Drum 

• 614” Microphones • fi 5-1/2” Tambourines 

and for an added touch: 24 Hawaiian LeiS 

».>■.< .i. party package if 

27 Hats tor only $33.09 

• 3 Indian Headdresses U 

• 4 Police Hats f* 

• 6 Construction Hats 


/ 


4 Straw Cowboy Hats 
4 Sailor Hats 
6 Firemen Hats 


WE OFFER PERSONALIZED PARTY PACK SERVICE! 

It Pays to Call Pinto Novelty! 

1-800-854-8490 

24-hour answering service! 

NY: 718-332-8131 • Fax:718-332-8141 
Open Mon. - Fri. 9 a.m. * 6 p.m. * Sat. 10 a,m. - 2 
2403 Avenue X • Brooklyn, NY 11235 


The DJ Magazine 
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n January 18, Pioneer New 
Media Technologies (PNT) 
hosted the first ever West 
Coast Pro DJ digital spin-off at 
Peppers Nightclub in Anaheim, 

Calif. The competition spotlighted 
seven DJs performing in front of a 
packed house of DJs, NAMM 
attendees, and a big Saturday night 
crowd. 

As one of the first spin-offs that 
featured CD mixing only, the event 
was a testament to the power and 
user-friendly nature of Pioneer’s 
CDJ500II CD players and the 
DJM500 Pro DJ mixer. First prize 
was a full system with two 
CDJ500IIS and DJM500 mixer 
prewired in a very cool flight case. 
Total retail price is about $3,700. 
Second prize was winner’s choice 
of a CDJ500II or a DJM500 mixer. 
Third place was a three-year sub¬ 
scription to any Promo Only Monthly 
service, and fourth place was 
a two-year subscription to any 
Promo Only Monthly service. 

The event was hosted by 
radio personality Mohammed 
Moretta from the all-dance 


formatted station "Groove Radio" 
103.1 in Orange County. The 
contestants were Cal Sakinawa, 
Phillip Morgan, Tommy LaFleur, 
Raymond Vanags, Michael Pena, 
Brad Ward, and Neil Christian. Each 
spun a 10-minute set consisting of 
current house and higher (120-140) 
BPM music. 

Fourth place winner Michael 
Pena performed a fantastic set of 
rap, R&B, old school, and house. 

Fie also brought along a guest 
female dancer to make sure he had 
the attention of the judges. 

Third place winner Brad Ward 
from Tennessee, and winner of 
several other spin-offs, did an 
excellent job programming some 
very smooth beat mixes, good use 
of the mixer, CD player, and the 
Show Enhancer CD. 

Second place winner Neil 
Christian from New Jersey did a 




DJ St'roiul V tturc djemimstrates 
bis winning style » 


great set, starting off by 
laying Bryan Adams' 
ballad "Everything I do" 
over a kicking house beat. 
Fie utilized a capellas 
fayed over drum beats 
along with good use of the 


cross fader. Flis mostly house and 
Latin set was a big hit with the 
crowd. 

First place winner Tommy 
LaFleur from Orange County per¬ 
formed an excellent set and dis¬ 
played a complete understanding of 
the incredible features of the CD 
player and mixer. He used every 
effect possible in a set that in¬ 
cluded "It Takes Two" into "Funk 
Phenomena," into "Cafe Con 
Leche,” into "Ride the Train," into 
"Shake it,” into "Don’t Stop.” He 
even created a scratching effect 
using the cross fader, and pitch 
shifter simultaneously. LaFleur’s set 
not only had the crowd on their 
feet, it was a real eye-opener as to 
how all the effects of conventional 
vinyl mixing can now be done 
electronically. Even with all the bells 
and whistles of the gear, creativity 
was very important in the final tally. 

Peppers DJ, and Pioneer’s 
premier demonstrator, Todd Payson 
{DJ Second Nature) and the winner 
of the Pioneer Invitational in Atlantic 
City, Bret Belcastro, followed up the 
competition with killer demonstra¬ 
tions of the gear. 

Karl Detken of Pioneer was 
excited with the success of the 
event. “Our goal," he said, "was to 
not only show that CD mixing is 
possible, but that it can be a 
creative, interactive and entertain¬ 
ing process. We look forward to 
sponsoring more spin-offs through¬ 
out the country this year.” 


David Kreiner is the owner of Southern California 
\ link Service as well as a nightclub consultant am! 
owner of “lhe Source,” mail order music supplier 
of CDs and 12 " far \ labile and Nigbtclrd> DJs. 

Call 800-77 5 -DISC ( 3472 ) to order a free flyer or 
e-mail at semsrecord®ml.com 
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< Pioneer also offers a complete line of equipment 

FOR PROFESSIONAL DJS. FOR MORE INFORMATION, OR 
FOR THE DEALER NEAREST YOU, CALL 800-782-7210, 


Photo by Altrty n GjMnf) Jon*$ 


Trade-in any turntable or mixer for $100 ammuvoh 
a CDJ-50OII ‘DigitalTurntable''or DJM-50Q Mixer- 
plus get 5 months of Promo Only CDs FREE I$80 VALU 
For info & participating dealers call 800-782-7210, 
or catch us at wvw, pioneerusa.com/pro„dj 

HURRY* ENDS MARCH 31! 


I USED TO IMAGINE WHAT IT WOULD BE LIKE TO PLAY MY OWN 
INSTRUMENT. NOW I KNOW. 


With features like on-the-fly looping, auto bpm, beat 

SYNCHRONIZED EFFECTS, FADER START/BACK CUE “SCRATCHING” 
EFFECTS AND MASTER TEMPO PITCH CORRECTION, THE CDJ-500II 

DJ CD Player and DJM-500 Pro DJ Mixer offer almost 

UNLIMITED CONTROL, SO I CAN CREATE VIRTUALLY ANYTHING 
I CAN HEAR. __ ! 


The Pioneer Pro DJ System 


If YOU NEED MORE CONTROL THAN THIS 
START YOUR OWN LABEL. - - 
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Supreme Occasion 


By John Rozz 


as told to 


Renee Hrehowsik 


M otown Records was established by Berry Gordy 

Jr. in 1959. From that humble start rose a 
,recording industry giant that transformed the 
“Motor City” 10 ! litsville, 1 SA. Motown cultivated a sound 
that cut through cultural and language barriers. By the mid 
sixties, Motown dominated the nation’s pop music charts, 
becoming the soundtrack for the lives of millions of young 
Americans. 

When reflecting upon such a significant movement in 
the music industry' we, as DJs, really appreciate its impor¬ 
tance. This was an era when records were actually hand- 
delivered hy Motown staffers to various radio stations 
where DJs couldn’t wait to get it on the air. Without these 
DJs, the movement would have never flourished. Thirty- 
eight years later the Motown legend continues at Las 
Vegas’ Motown Cafe. 

With the grand opening of the Motown Cafe scheduled 
for Sunday January 12,1 decided to extend my stay in Vegas 
and be a part of this memorable event as a representative 
for Mobile Beat. A partial listing of the invited guests 
included Diana Ross, Stevie Wonder, Lionel Richie, 
Muhammed Ali, Mike Tyson, and Malcolm Jamal-Warner. 
Standing on the replica of the Brooklyn Bridge at New 


AFTER THE DJ SHOW, I TOOK A WALK DOWN MEMORY LANE 


AT THE GRAND OPENING OF THE LAS VEGAS MOTOWN CAFE 



York, New York Casino, 1 witnessed the stars 
arriving one by one in Vegas’ huge, stretch 
limousines. 

The stars in the house that night included 
Sinbad (the host of the event), Paula Abdul, 
Martha Reeves of the Vandellas, Boyz II Men, 
Queen Latifah, The Four Tops, The Tempta¬ 
tions, David Faustino of “Married With 
Children,” Quentin Tarantino, Tyra Banks, 
and Jennie Garth of “Beverly Hills, 90210.” 

As the guests arrived, the Cafe’s house band, 
“Motown Moments,” performed a medley of 
wonderful Motown hits. When I looked back 
for just a moment, I saw thousands of people 
trying to get a peek at the attendees and 
hundreds of cars with curious rubber-neckers 
trying to witness just a little moment of this 
celebration. 

Once inside, 1 was just one of the crowd. 
So, along with the celebrated crowd, I made 
way to the hors d’oeuvres which included; 
catfish fritters, Smokey’s ribs, buffalo wings, 
crab cakes, and caviar prepared by Motown’s 

own chief, John Botkin. 

It was a perfect opportunity' 
to talk with die recording stars 
I’ve admired over die years. 
Martha Reeves ot the Vandellas 
shared some great memories 
about the good ol’ days of 
Motown Records. As we spoke, 
Levi Stubbs and The Four lops 
were live in the background 
singing, “I Can’t I lelp Myself 
(Sugar Pie Honey Bunch).” 

As The Four Tops exited the 
stage, the DJ kicked into 
another marvelous Motown set. 
It was now my time to enter the 
D | booth and meet the DJ on 
hand that evening, DJ Sheldon. 
Introductions were simplified 
by the fact that he's a regular 
subscriber to Mobile Beat , and 
was right up to speed as to why 
we were in town. We posed ior 
a few photos in the “on-air” DJ 
booth and 1 selected and spun 
some ol my personal Motown 
favorites such as the Tempta- 
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dons’ “Treat Her Like A Lady,” the Vancouvers’ “Does 
Your Mama Know About Me,” and The Four Tops’ “it’s 
The Same Old Song.” The DJ booth was equipped with 
Denon CD players so I felt right at home. 

Then I was off to join the party on the dancefloor. 

W hile shaking it up on the dancefloor, I couldn’t help hut 
think back to how much the Motow n sound has meant to 
me. I hope all DJs realize just how great an effect this 
music has had on our profession. 

If you do get the privilege to visit the Motown Cafe 
you will be able to enjoy such memorabilia as the giant 45 
record on the ceiling featuring “Reach Out (I’ll Be 
There)” by The Four lops. The Cafe also displays 


This was an era when records were actu¬ 
ally hand-delivered by Motown staffers to 
various radio stations where DJs couldn’t 
wait to get it on the air. 


various gold-plated statues of some of the recording 
artists, authentic costumes from the Jackson 5 and the 
Supreines and even a car iormcriy owned by The Four 
Tops. The menu looks like an actual album cover anti 
contains authentic Motown food, such as pecan-sweet 
potato pie, collard greens, catfish fingers, and jambalaya 
and are named after Motown song titles such as “Finger 
Tips,” “How Sweet It Is,” and “Heatwave." 

On your way out, he sure to visit the "Shop Around” 
gilt shop which offers great baseball caps, T-shirts, 
sweatshirts, necklaces with 45 record adapters and 
microphones as well as the actual great Motown music. 

II you are closer to the East Coast, there is also a 
Motown ,afe located on 57th Street in New York Citv. 
Whichever one vou choose to visit, you will have a 
wonderful time singing, dancing, and putting vourself g 
hack in history to an unforgettable era. 
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• Audio Technica 
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DENON DN2500F CD 


EXCLUSIVE OFFER!! 

Pre-oroarammed Memory Cards 


Achieve the look of 
the pros in just minutes! 
Ask for details! , 
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UNIVERSAL CONTROLLER 


AMERICAN DJ MYSTIC 
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Vrrroooooooooooooooooom!!! 

s that the sound of my turbocharged 
made carpet as ! race across the country 
in search of interesting Mobile Enter 
tamers, you ask? 

r 



Nope. It s the thunder of two tons of 
streamlined Detroit steel, powered by 600 
butt-kicking, head-knocking, in-yo’-face, 
rock id roll horsepower hurtling down 
the Charlotte Motor Speedway straight- 
* away at 215 miles per hour! Kinda blows 
the threads oil of my lit tle ’ol magic 
carpet, doesn’t it? 

What the heck is a Winston Cup 
NASCAR racer doing in an article about a 
Mobile Disc Jockey company? For Steve 
, and Teresa Blackburn, of Blacktop Enter¬ 
tainment Services Inc, in Monroe, N.C., 
that ear-crashing din is just part of 
another typical day, as is hooking wedding 
receptions and scheduling massive beach/ 
shag parties tor 10,000 plus attendees. 

Not to mention the New Year’s Eve 
bashes for 50,000 celebrants, or warming 
up 100,000 hard-core race car fans before 
a 500-miler. Then there are the coast-to- 
coast hair shows (more on that later). 



MATCH MADE TO MUSIC 

Steve and Teresa met four years ago. 
Steve, a DJ on a local radio station, was 
entertaining at a beach party. He took 
one look at Teresa, who was on the 
dancefloor, and boasted to a fellow DJ 
next to him, “There’s the woman I’m 
going to marry!” It took Steve two 
months to ask his new heart throb for a 
date. Fortunately, Teresa said “yes” to 
both that question, and a subsequent 
marriage proposal that followed a few 
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Individual gain 
control on each 
input channel. 
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Three band EQ 
on each input 
channel. 




Cut switches on 
bass, mid and 
treble of each 
channel offer 
the DJ the ability 
to cut or boost 
the frequencies 
by 15db. 



Assignable PFL 
(pre-fader listen) 
with a separate 
meter bridge to 
accurately match 


the audio levels 


DM IBODX 

The DM1800X represents 
the pinnacle in DJ mixer 
design. Experience complete 
audio control with the 
advanced features in the new 
“1800”. Master your music 
mix with a full featured, pro¬ 
fessional mixing console in a 
19” rack-mountable DJ board. 

Additional features: 



Panning on each 
channel allowing 
for dramatic 
effects. 



Rugged, high 
profile faders 
for the cleanest 
audio signal. 



of both the pro¬ 
gram and cue 
material. 


Split cue 

headphone 

monitoring. 


• Effects send and return for 
adding an outboard sampler 
or digital effects. 

• Fully assignable replaceable 
crossfader. 

• Stereo/Mono switches on 
master and zone outputs. 

• Inputs: three phono, five 
line and two mic. 

• Dedicated DJ mic channel 
with full EQ. 

• H igh power headphone output. 



Numark Industries, 111 Dupont Drive. Providence. Rhode Island. 02907 Phone: 401.946.4700 Fax: 401.946.5350 

Canada: Inteltimix: 514.333.6001 Mexico: Hermes Music: i95) 547.5125 
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months later. 

“Steve had been announcing on the radio all week the 
day, time, and location ot a local club where he would get 

J I J o 

engaged," Teresa recalled. “Most of the 1,000 people in 
attendance that evening knew what was going to hap¬ 
pen... except me! At 10 p.m. that night, he presented a 
ring to me and popped the question. Then the dancefloor 
cleared, and a special song was played for us!” A few 
months later, they were married in the same club. 


NASCAR CONNECTION 


Since that time, Steve and Teresa’s music service (with 


four full-time and three part-time DJs) has played nearly 
300 wedding celebrations annually. As the unofficial 
Mobile DJ for NASCAR (National Association of Stock 
Car Racing), a number of these celebrations have been 
for some of racing’s best known people including 
Daytona 500 winner Derrick Cope and wife Renee and 
one of Jeff Gordon’s crew team members. 

On race day, while drivers are busy making last minute 



Steve and Teresa's 
schedule often 
revolves around the 
action on the 
NASCAR circuit, this 
wedding of Alary and 
Brian Wbitesell 
(Brian is team 
engineer and ebusis 
man for Jeff Gordon 
# 2 j) was moved due 
to testing at Daytona. 


changes on their vehicles that will blow the doors off of 
the competition, Steve and leresa are busy making last 
minute preparations to blow r the doors off the fans and 
entertaining at pre-race parties for the drivers and 
sponsors. 

They have also played at several charity events 
organized by the wives of the NASCAR drivers. “These 
are real special events," leresa explained, “The wives of 
the NASCAR drivers are very nice people who really put 
the pedal to the metal when it comes to helping others in 
need.” 


SHAGGERS UNITE! 


In the Carolinas, Shag means non-stop partying! “It’s a 
word that describes a dance that evolved from the 1930s,” 
Steve said, “Vacationers from the north brought the 
Little and Big Apple and Lindy Hop dances to the 


Carolinas. Southerners combined elements of these 


dances with the jitterbug dances that were enjoyed in 
beach area juke-joints. The result was an eight-count, 



Grand Opening of Party Central in August ipp6 


back and forth dance that wc call shag.” 

Steve and Teresa are members of The Association 
ot Beach and Shag Club DJs. “Twice a year, for ten 
days, 10,000 shaggers swamp North Myrde Beach for 
S.O.S. (Society Of Shaggers), along w ith the best DJs 
on the beach,” Steve said. “We play non-stop music in 
five clubs, rotating music from DJ booth to DJ booth.” 

Really bad, slothful habits such as screaming, 
improper dieting, chain smoking, weird clothing (or 
no clodiing at all!), non-stop sweaty dancing, minimal 
sleeping, and lots and lots of beer drinking are just 
some of the politically incorrect ingredients of a 
successful shag convention. 

PARTY CENTRAL 

The 3,000 square foot office and studio of Blacktop 
Entertainment Services is affectionately called “Party 
Central.” PC is where they house wedding invitations 
and accessories, as well as decorations, plates, napkins, 
cups, utensils and servers. “We can supply everything 
except the gowns and tuxedos,” Teresa beamed. “We 
even offer complete wedding planning services and 
referrals for other wedding and party professionals." 

Their vision is to eventually own a complete 
banquet facility which provides everything from start 
to finish for weddings and parties. A longer range goal 
is operate a small bar on the coast for locals and 
tourists to enjoy good music (beach/shag music of 
course!), friendly conversation, drinks and dancing. 

WHAT ABOUT THE HAIR? 

Steve and Teresa have not limited their income 
potential to one geographic or business area. While 
working at a radio station, Steve did commercials for a 
plethora of corporate clients. One of these paid spots 
led to him becoming the official spokesman for a 
commercial hair product. 

“We travel to national trade shows with our sound 
system to promote the product," Steve said. “We have 
been from Los Angeles to New York to Florida, I’ve 
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Industrial Lane • Johnston, Rhode Island 02919 F 7 O R ALL YOLJ R PA RTY 
Phone: (401) 274-1818 • Fax: (401)274-9878 


CALL TODAY! FOR 1997 CATALOG 


• Musical Instrument Inflatables • Glow Necklaces 

• Plastic & Straw Hats * Sunglasses 

• Hawaiian Leis 

• Maracas 


RHODE ISLAND NOVELTY 


even made a 30-minute 
infomercial for the company that 
has been shown from coast to 
coast on television.” 

Teresa’s other income has 
been from her accounting career 
of 20 years. “Accountants, bv 

P 7 # 

nature, are organized,” she said. 
“This is one area where many 
companies, especially entertain¬ 
ment services, meet their demise! 
W ith us, it is certainly well taken 
care of!” 

AWARD WINNING PRESENTATION 

Blacktop Entertainment Services 
was one of the three winners in 
the Best DJ Presentation Folder 
contest held at Mobile Beat 
Magazines 1997 DJ Show & 
Conference in Las Vegas. 

According to one of the 
contest judges, John Kalotta of 
Insync Show Productions in Las 

pr 

Vegas, Steve and Teresa’s entry 
had a unifying theme. “Their 
business card, presentation 
folder, and paperwork were all 
color coordinated,” Kalotta said. 
"Detailed entertainment pack¬ 
ages were included leaving little 
doubt what the client might 
expect. It was complete!” 

In accepting the award, 

Teresa proudly said, “Profession¬ 
alism begins the moment you 
answer the phone and should be 
upheld in every aspect of your 
business. All of these elements 
work hand in hand to create a 
successful business that people 
w ant to hire.” 

Steve A. i Vozniak is owner of A Sound 
Investment Mobile DJ, Inc . 
in Los Altos , Calif. 
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Jason I Jpham ot Franklin, 
Indiana joined \merlean 
Mobile Sound in 
Seplember. and In 
mid-October saw enough 
of an increase In his 
business to add two new 
systems, lie is looking 
forward to the unlimited 
growth potential offered In 
American Mobile Sound 
and has cited the high 
quality standards of VMS 
as a key to his success. 

The training program and 
on-going support enable Jason lo make the most of his lime 
and effort while working in an industry he loves. For more 
information on how you can grow your part-lime mobile 
disc lockey business into a lucrative full-time career, call us 
today and find out why Jason tlphain says.“ Uler ten years 
in the industry ; I've finally found what I'm looking for ." 


\sk about our liiioucing options. 


Jason l pliant, VMS owner 

Formerly Jason f phatn Entertainment 


AMERICAN 




MOBILE 
SOUND 


lion I nail! 

( all tificr/rvifl Wo/j//r SoumJ 
non to team more ahont 
growin# your business and 
joining the team ot IMS' 
professionals. 

000 - 700-0007 


49 






























Everything vou need 
List from $443.00 


Dazzling assortment 
without the dazzling 
price* list for under 
$075.00 (some as 
low as $36,00) 


Get 'em up L£ feet! 
List $119 00 


Sizes for all occasions. 
List from $29,00 


and smart, too! 

Not available from MBT. 


Get your SKB at any 
MBT Dealer! 


Yeah, it's this much fun 
and you get paid for it! 


—i-Lf 
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12-channel/12-seene 
C-1212 (as shown). 
List $595.00 


Heavy-duty rack 
mount work station 
List $452.50 


1.000 watt machine 
with remote. 
List from $169.00 


Haul It all. 
Guaranteed for life! 
List from $08.00 


Mies, stands, cables 


Your MBT dealer can help you 
design the ultimate show Irom our 
new video catalog, ‘Effect tights: 
the Next Generation. 2nd Edition. 


1.5 mil aluminum cans 
with cord, ceramto 
socket and more. 
List from $40.00 


Rugged, advanced designs 
List from $245.00 


Call or Write for the MBT Dealer in Your Area. 

P.O. BOX 30819 • Charleston, SC 29417 • Phone (803) 763-9033 • Fax (803) 763-9096 
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2 -4 CD/Iine, 2 Convertible Phono & 2 Mic Inputs 
Dual Base Kill £ Base Fade Controls 
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superior specs and 




quality and reliabilitv 




Dual Pan/Mix, Punch In £ Punch Out Effects 
Cue/ Pan Monitoring & Replaceable Cmssfader 
Cueafile Sampler/Mnnitor Circuit 
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2 -4 CD/Lioe, 2 Convertible Phono & 2 Mic Inputs 
Dual Base Kill fi Base Fade Controls 
Dual Punch in & Punch Out Effects 
Cue/Pan Monitoring £ Replaceable Cmssfader 
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by Jay Maxwell 


Hie Best of the Best 

DANCING THROUGH THE DECADES OF THE 70S, ’80S AND ’90S 


E ach time we do a gig, we strive to be 
the best DJ by* placing the best party 
music for every* crowd. When you 
leave at the end of the night, you 
know they had a great time and it was 
because you knew what music to play and 
when. 

Whether you are doing a wedding 
reception, a company party 7 , or a reunion, 
typically there’s a wide age range of people, 
which makes it tough to please everyone all 
the time. So having a wide variety* of music is 
a must at almost any event. So this time, my 
playlists feature the best of the best for the 
last three decades. I think you’ll find these 
lists a great place to start when playing for a 
diverse crowd. They can also be used to 
create a theme I call, “Dancing Through the 
Decades.” 



THEME PARTIES 

Frequently, I have clients who want "theme” 
parties. Often, the client has a predetermined 
theme in mind, such as a sock hop, toga 
party, disco, or country night. But in my 
experience with theme parties, quite often 
the crowd gets bored with just one style of 
music all night, l or instance, at a sock hop, 
which calls for music just from the '50s and 
'60s, someone will invariably ask for the 
Electric Slide or the Macarena. If you trv 

w * 

to explain to them that its not in line 
with the party ’s theme, they will 
leave as an unhappy camper. On 
the other hand, if you play their 
request, the client may complain, 
reminding you that they paid for 
A sock hop style songs so they can 
jitterbug and twist. 

W ith a “Dancing Through the 
Decades” theme, however, you are 

9 w 

able to cover a wide scope of music 
that will please most everyone. 


Furthermore, the music will seem fresh 
throughout the evening. 

PROM NIGHT 

Another version of this is a “Prom Through 
the Ages” theme. People come dressed in 
what they wore to their prom (If it still fits!). 
You might even award prizes for the best 
dressed couples. Guests could be invited to 
bring their yearbooks, put them on display 
and even pass them around for resigning. 
Depending on the age group, you might 
want to go back several decades to include 
everyone’s music. 

I recently played a “Decades” theme at a 

college. Although this was a crowd of 

students in their late teens and earlv twenties, 

¥ 

they asked to do a dance whereby each hour 
featured music from a different decade. I 
said, “Oh, you want a Dancing Through the 
Decades Dance.” 

While requests must always be welcome, 
to have a successful dance using a “Decades” 
theme, make regular announcements during 
your talk-overs concerning the theme. For 
example, during the first hour, make it 
known you arc featuring just the best dance 
and disco from the 70s. You could format 
your playlist into a type of countdown, 
beginning the show with music from 1970 
and working your way through 1979 during 
the hour, but this will make it even more 
difficult to fit in requests. I’ve found it works 
best to keep an open format, programming 
songs based on the decade, and not on an 
exact chronological order. 

SLOW IT DOWN 

One thing to remember is to sprinkle in slow 
songs just as you would at any job (My “Best 
of The Best” lists feature only “part)” songs). 
VVe usually play two slow sets per hour with 
each set consisting of two songs. Some 7( Is 
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With a “Dancing Through the Decades” 
theme, you are able to cover a wide 
scope of music that will please most 
everyone. The music will seem fresh 
throughout the evening. 

classic ballads you may want to play include: Eric 
Clapton's “Wonderful Tonight'' and The Commodores, 
“Three l imes A Lady.” When the '80s roll around, slide 
on Lionel Richie and Diana Ross' duet, “Endless Love” 
or Chris Deburgh crooning “Lady In Red.” The '90s will 
warrant Bryan Adams rasping “Everything I Do’’ and 
either All-4-One or John Michael Montgomery singing 
I Swear.” 

As a final note, I could have easily compiled a top 50 
or top 100 or even a top 200 for each decade. Narrowing 
the list down to only 15 songs for each decade was rough. 
We listed just enough party songs to fill up about an hour 
(including the slow sets). If we left off your favorite song 
from a certain year, by all means substitute your own. 

The important thing to remember is that you can freshen 
up your next event by coordinating with your client ahead 
of time and creating a different type of party — a Dance 
Through the Decades. 


BEST OF THE BEST: THE 1970’S 


Year. 

.. Song Title. 

.Artist. 

BPM 

70. 

.. ABC. 

.JACKSON 5.. 

96 

71. 

.. JOY TO THE WORLD. 

.THREE DOG NIGHT. 

130 

72. 

.. ROCK N ROLL (PART II). 

.GARY GLITTER. 

130 

73. 

.. BAD BAD LEROY BROWN. 

.JIM CROCE. 

148 

74. 

.. TAKIN’ CARE OF BUSINESS. 

.BTO. 

130 

75. 

.. GET DOWN TONIGHT. 

.KC AND THE SUNSHINE BAND 

113 

76. 

.. DECEMBER. 1963 .. 

.FOUR SEASONS. 

109 

76. 

.. PLAY THAT FUNKY MUSIC. 

.WILD CHERRY. 

109 

77. 

.. BRICK HOUSE. 

.COMMODORES. 

107 

77. 

.. STAYING ALIVE. 

. BEE GEES . 

104 

78. 

.. LE FREAK. 

.CHIC. 

122 

78. 

.. 1 WILL SURVIVE. 

.GLORIA GAYNOR. 

116 

79. 

.. OLD TIME ROCK & ROLL. 

.BOBSEGER. 

126 

79. 

.. WE ARE FAMILY. 

.SISTER SLEDGE. 

118 

79. 

.. Y.M.C.A. 

.VILLAGE PEOPLE. 

126 


CONTINUED ON PAGE 54 
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BEST OF THE BEST; THE 1980’S 


BEST OF THE BEST: THE 1990’S 


/ear... 

Qnrm Titlp 

ArfjcT 

□ HI 1 

Year 

... Song Title. 

.Artist. 

.. BPM 

30 

FUNKYTOWN. 

LIPPS INC 

.123 

90.. 

... VOGUE. 

.MADONNA.. 

.. 117 

30 

WHAT 1 LIKE ABOUT YOU. 

ROMANTICS. 

.160 

90... 

... U CANT TOUCH THIS. 

.HAMMER. 

.. 134 

81.... 

CELEBRATION . 

KOOL & THE GANG .. 

.122 

90... 

... ELECTRIC SLIDE. 

MARCIA GRIFFITH... 

.. 108 

82. 

YOU DROPPED A BOMB ON ME......... 

GAP BAND. 

.126 

91... 

... GONNA MAKE YOU SWEAT. 

.C & C MUSIC FACTORY. 

.. 114 

83. 

BEAT IT/BILLIE JEAN 

MICHAEL JACKSON „ 

.140 

92... 

... BABY GOT BACK. 

.SIR MIX-A-LOT. 

.. 130 

83. 

1999 

t V W V M M II X’PiM ! M P P P PiiVil M ■ ■ ■ 1 M« 1 ti 1 ■ ■ I • M I- + 4 H 4 « ■ K » 

PRINCE . 

. 120 

92 ... 

.. BOOT SC00TIN BOOGIE . 

. BROOKS & DUNN . 

.. 130 

34 

I'M SO EXCITED/JUMP 

POINTER SISTERS ... 

.183 

93... 

... WHOOMP. THERE IT IS . 

.TAG TEAM . 

.. 133 

85 . 

INTO THE GROOVE 

MADONNA. .. 

.118 

93... 

.. TWO PRINCES . 

. SPIN DOCTORS . 

„ 104 

86 . 

CONGA . 

GLORIA ESTEFAN . 

.124 

94 ... 

... GET READY FOR THIS . 

.TWO UNLIMITED . 

.. 125 

87 . 

1 WANNA DANCE WITH SOMEBODY .. 

WHITNEY HOUSTON 

. 120 

94 ... 

..THE SIGN . 

. ACE OF BASE .. 

.. 97 

87 

M0NYM0NY . 

BILLY IDOL . 

. 136 

94 ... 

... TOOTSIE ROLL . 

. 69 BOYZ . 

. 132 

88 . 

WILD WILD WEST . 

ESCAPE CLUB . 

. 140 

95 ... 

... THIS IS HOW WE DO IT . 

. MONTELL JORDAN . 

.. 103 

88 . 

PUSH IT . 

SALT-N-PEPA . 

. 130 

- 95 ... 

MAOARFNA 

LOS DEL RIO . 

.. 103 

89...... 

LOVE SHACK . 

B-52'S . 

. 135 

96 ... 

... C'MON N’ RIDE IT (THE TRAIN) 

. QUAD CITY DJ’S . 

..136 

89 . 

PUMP UP THE JAM . 

TECHNOTRONIC . 

. 125 

96... 

... 1,2.3,4 (SUMPIN’ NEW) . 

. C00LI0 . 

.. 115 


Jay Maxwell operates "Jay Maxwell's Musk By Request in Charleston, 
South Carolina. 
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LOf ESSIONAL 


LAYER 


Twin mechanism compact disc system • Advanced double suspension system soaks up almost all shock 
Boosted CLRC correction circuit designed to withstand extreme ambient dynamics • DSP chip for instant o.oi 
second song start time • Automatic turnoff after 30 minute idle period for increased longevity • Eject hold 
switch eliminates accidents • Pitch bend for effects and fine mode for right-on beat matching • Super bright 
7-segment display shows actual pitch offset, track number, minute, second and frame • Optional program unit 
offers pitch memory, 3-point locate and loop, song memorization • 19” rack mountable • Just your style. 

I 
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TECH TALK 


by George Mohr 



MOHR TIPS ON GETTING YOUR SYSTEM IN SHAPE FOR THE SEASON AHEAD! 




quickly running out 
of time to spring 
clean our gear 
before the busy 

w 

season, so let s get 
going. In the last 
issue, I discussed 
wiring, turntables, 
CD players, tape 


decks and mixers. 

The next component in most systems is 
the amplifier. As with the mixer, check all 
your connections and controls first. If vou 
operate a multisystem company, take note of 
the position of the bridge-mono switch. If 
die system is normally set up in stereo, ihis 
switch should never be in the mono position. 
Connecting the amp in stereo when this 
switch is in mono can spell disaster for the 
amp. If you do have a multisystem company, 
the best advice is to have the switch perma¬ 
nently disabled or covered up so that the DJs 
who use vour system can’t mess with it. 

V w 

Now turn on the system and do a full 

j 

power check. Are both channels clipping at 
the same point? Are they both crystal clear 
up to that point? it you answered no to either 
of those questions and are sure you don’t 
have a problem upstream or with your 
speakers, then the amp should be profession¬ 
ally checked out. It’s a good idea to bring 
vour amp in at least once a year for a profes¬ 
sional cleaning and calibration. The cooling 
fan is notorious for storing dust in the amp. 
When you see dust build up in the cooling 
fins or vents of the amp, it is time to bring it 


in for service. 


One cool way to help prevent dust 
buildup in your amp is to make a filter out of 


the same coarse spongy material used in 
home air conditioners and air purifiers. Use a 
fabric fastener, like Velcro™, to attach the 
covering over the air intake of the amp. How 
can you tell which vent is the intake? Very 

m W 

simple. Place a piece of paper over each vent 
while the amp is on. See if the amp blows the 
paper away or sucks it in. If the paper gets 
sucked in, you found the intake. Also check 
to see if your amp’s protect lamp comes on 
prematurely. If so, you could have a problem 
with your speakers. Disconnect the speakers 
and try the amp again. If it goes into clip 
without shutting down, then the fault lies in 
the speakers or the speaker wiring. 

DON'T BLOW IT 

The speakers are next and probably will 
require most of your attention. 1 liis is where 
critical listening is a must. Assuming that 
nothing is wrong upstream of the speakers, 
check each one carefully by itself and then 
check them both together. Notice any sound 
differences between them? If you notice 

r 

something different, lower the volume and 
check to see that the sound is coming from 
the tweeter, the midrange, and the woofer. If 
one of these is out, you may have a blown 
speaker. If the sound is coming from all the 
speakers, but one in particular sounds had, 
then it could have a rubbing voice coil and 
should he replaced. Many woofers can play 
with a rubbing voice coil, but not for long. In 
the worst case scenario, it could short out the 
amp, so replace any problems like this ASAP! 
What if you bought your speakers used and 
never had them properly checked out? If 
there is a sound difference between the pair, 
then it is possible that the previous owner 
replaced certain parts inside of the box with 
something that was not original. 1 f you 
suspect this, have the cabinet checked out by 
a professional. 
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Inspect the speakers for tears in the cones. These 
should be replaced or reconed. Another thing you 
want to be on the alert for is cabinet rattles. When 
speaker boxes are old or tossed around, the glue joints 
can separate and the wood begins to develop rattles. 

Listen carefully where the rattle is corning from. 
Turn the sound system off and knock on the cabinet. 
Once you find the rattle, you may have to screw the 
panel back in place. Standard wood screws spaced four 
inches apart should work fine. If you are more en¬ 
dowed with woodworking skills you may want to 
remove the woofers and reapply glue to the inside of 
the cabinet joints before screwing the panels together, 
tf you opt to do it yourself, let the glue dry overnight 
before you put the woofers back into the cabinet. 
Speaker rattles may also come from poorly designed or 
loosely fastened horn baffles, check all around them 
for rattles too! 

TESTING, TESTING 

The microphones are next For wired microphones, a 
general sound check is all that is needed, hut wireless 
mics require a bit more checking. Begin your test with 
a fresh batten 7 and make sure the antennae are fully 

extended. Walk around the room or, if you have an 

# 


assistant, have the assistant walk out of the building 
while you note how far he or she can go before the 
sound starts breaking up. You should get anywhere in 
the 150- to 200-foot range. If you are finding the 
distance is much low er than that, or vou are just getting 
very poor reception, your microphone could be going 
out ol alignment. This condition has to be profession¬ 
ally taken care of. 

W 

The last thing to check out on your sound system is 
the headphones. Are they playing out of both sides? 
Does moving the wire around cause a channel to cut in 
and out? Double check the headphone jack on the 
mixer to make sure that it is not causing the problem. It 
you replace the jack and are still having problems, you 
might he better off just replacing the headphone. 

Well, there you have it! That should keep you busy 


for a whole dav! Tune in to the next lech talk when we 


will demonstrate what will happen to a brick when it is 
placed on an 18" woofer and we bridge a Crow r n 
MAI 0,000 through it. 



If you have ideas on this topic or if you happen to have a particular 
question to ask , (related to this topic or not), contact George Mohr at 
Abracadabra Lights & Sounds 1133 Deer Park Avenue , Sorth 
Baby loti) ME, 11703. E-mail: ABRADJ ®AOL.com, Tel: (516) 
667-2300. 



DASLIGHT 


transforms your Windows computer 
into a professional lighting controller 




f Sound effects Any dimmer 
(using wav liles) 


#0* 

Any DMX 
moving frght 



roueh screen 
& keyboard 


Midi Keyboard 
and time code 



DMX input for 
manual desk 




nn c 


our Web Site on Internet and 
download a free software autodemo 

www.dasligltt.com/am 

Discover the world’s most popular 
lighting control software package 


Package coma I ni : 

a 3.5" software disk 
a DMK in, out board 
a reference manual 



For 100 channels package 

$599 only 

Includes taxes and shipping 
30 days money back guarantee 


110*59 tor 256 charaa padkogo 


System requirements : 

- PC 486 or higher 
faptoo or desktop 
Windows S5 or NT 
a tt-rial pon 



Order directly with credit cards 
Contact us for a tree demo disk 


67b Malison Avenue. 251h floor NEW YORK, NY 10022 USA 
Tel 212 755 5551 Fa* 212 755 63B5 E-mail das@daslight cam 


INCRUSE YOUR PROFITS 



WITH OUR 



PRODUCTS AVAILABLE 
TO INCREASE YOUR 
BOOKINGS FOR; 

WEDDINGS 

CORPORATE 

PARTIES 

SCHOOL 

DANCES 

BAR/BAT 

MITZVAHS 

CUSTOMIZABLE, 
AVAILABLE OH 
AH EXCLUSIVE 
TERRITORY-PROTECTED 
BASIS 


FOR DJs 


yCARDS 


"Breakthrough's mailer keeps my 
phone ringing off the hook!" 

Jeff Greene. PARTY TIME DJ'S. Pembroke, FL 

“The Deluxe Brochure from 
Breakthrough is fresh and new." 

John Rozz, SOUND SPECTRUM ENTERTAINMENT, 

Wallingford, CT 


1 1 



I got a 400% return on my 
investment in Breakthrough's mailer 
in less than a month!" 

Ken Welch. PRO PRODUCTIONS. Lombard. IL 


CALL FOR FREE SAMPLES: 

800-810-4152 
515-276-9266 
FAX: 515-276-4267 
e-mail: bkthrou@aol,conn 
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HXPDX-d3 


Veslax’s new POX-dS digital- 
con I rolled turntable joins the 
battle to knock the St-1200 
oh' its pedestal. 


Test Bench 


E ven after nearly a 
quarter century 
_since its introduc¬ 
tion. the Technics 1 2 1 K) 
turntable reins supreme as 
the DJ’s choice for spinning 
vinyl. Not content with the 
current status quo, Vestax 
released its top contender 
for the turntable throne... 
the PDX-d3. I, along with 
several local competition 
mix DJs, took a look at the 
PDX-d3. After several hours 
of hands-on use and debate, 
here are our findings. 

MONSTER TORQUE 

At 1.6kg/cm, the PDX-d3 
offers nearly double the 

w 

starting torque ol the Tech¬ 
nics 1200-MK2. From a 

dead start, the motor 
muscled the platter up to 
play ing speed in 1/5 rotation 
or 1/2 second. I bis added 
torque allowed our review¬ 
ers to perform some vigor¬ 
ous scratch mixing tech- 
cliques without stalling the 
motor. The supplied slip 
mat was a welcome change 
over the traditional rubber 
record mat. Our test car¬ 
tridge, by the way, was a 
Trackmaster AL-1. 


DIGITAL DIRECT DRIVE 

For precise platter control, 
the PDX-d3 features a small 
joystick controller which 
incorporates much of the 
functionality found on 
Vestax Cl) players. With it 
our reviewers were able to 
accomplish a wide range ot 
platter speed adjustments 
without touching the vinyl. 
Moving the joystick to the 
left launched it into warp 
speed and to the right 
slowed it to a crawl. Mov¬ 
ing the joystick up or down 
activated the Bend feature 
allowing users to hump plat¬ 
ter speed up or down at pro¬ 
grammable rates of I %, 2%, 
3% and 6%. 

INNOVATIVE PITCH CONTROL 

Unlike the fixed-range pitch 
control on the Technics 
1200, the PDX-d3 offers 
programmable speed varia¬ 
tions of ±3, ±6 and ±12%. 
Our reviewers also pre¬ 
ferred its pitch control over 
the 1200 which has a center 
detent. With the PDX-d3, 
users can freely and quickly 
adjust the pitch control 
without the hindrance of a 
0% detent setting. 

C 1 


by Henry Collins 


PLAY IT IN REVERSE 

The PDX-d3 is the first 
turntable of its kind to fea¬ 
ture reverse drive. Our re¬ 
viewers were quite im¬ 
pressed with this feature and 
invested quite some time ex¬ 
perimenting with its special 
effects possibilities. Since 
playing a record in reverse 
doesn’t alter its tempo, this 
feature can he used to cre¬ 
ate some very funky break 
beats. The PDX-d3 also fea¬ 
tures a Motor Off switch to 
facilitate manual platter 
handling without powering 
down die turntable. 

INDEPENDENT SUSPENSION 

To reduce the risk of acous¬ 
tic feedback, the PDX-d3’s 
tonearm assembly and plat¬ 
ter are shock mounted for 
improved mechanical isola¬ 
tion. This dual suspension 
system completely isolates 
the tonearm assembly from 

m 

the base, providing added 
protection against acoustic 
feedback. The turntable’s 
hea\ \ base is constructed of 

■r 

dense particle board and is 
fitted with large rubber- 
damped, shock isolating 


The following components 
were used in the product 
evaluation. 

Rack: CSL SuperTable 

CD Player Marantz PMD-850 

Mixer Gemini PMX-18 

Equalizer flshly GQX-3102 

Amplifier QSC Powerlight 1.8 

Speakers: EV-T251 


VESTAX PDX-D3 
Suggested List: $930 

VESTAX/TRACOMAN 
2821 Evans Street 
Hollywood, FL 33020 
Tel: 954-929-8999 
Fax: 954-9294)333 


feet. In addition, the entire 
tonearm assembly is height 
adjustable, enabling users to 
compensate for slip mats of 
different thickness. 

BELLS AND WHISTLES 

Another feature that won 
the hearts of our reviewers 
was the digital readout. The 
large, easy-to-read illumi¬ 
nated display offers a read¬ 
out of plus and minus pitch 
control settings in tenth-of 
a-percent increments. A 
momentary display of the 
turntable’s playing speed is 
flashed each time the 33 or 
45 rpin selector buttons are 
activated. 

THE FINAL WORD 

At S930, the PDX-d3 is 

nearly double the price of 
the Technics 1200. Does it 
offer twice the performance 
of the Technics? I think not. 
Will it dethrone the 1200? 
With Gemini and BST also 
offering new direct drives, 
It’s more a matter of just 
how big a dent in can make 
in a market that’s beginning 
to get a bit crowded. 
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JUST ONE LOOK TELLS YOU IT'S RADICALLY 

DIFFERENT. 


The Crown K2. Revolutionary technol¬ 
ogy (hot delivers more power and 
sound while using less energy than 


a durable, maintenance-free package 
that's just two rack spaces high. 

Simply put, this new amp delivers 
more bang for your buck. 



Using new, Patent-Pending Balanced 
Current Amplifier (BCA™) circuitry, the 
K2 gives you massive amounts of real- 
world power while generating virtually 
no component-degrading heat. In fact, 
it's so thermally efficient, it produces 
just one-tenth the heat of conventional 
amplifiers and is over three times 
more thermally efficient than anything 
else on the market. 

Because the K2 is so energy effi¬ 
cient—more than twice that of con¬ 
ventional switching amps—it requires 
less power to deliver 1,250 watts per 
channel into 2 ohms. (And thot's a 
solid 2 ohm rating!) This means that 
not only can more K2's be plugged 
into a single AC circuit, but there are 
also significant energy savings. 

Best of all, our K2 gives you all the 
superior sound that Crown is known 
for— tight, chest-slamming low end, 
crystal-clear highs and o well-defined 
midrange. 

In stock and shipping now, the new 
K2 is available for a Manufacturer's 
Suggested Retail Price of just $17951 

K2, Revolutionary design ond perfor¬ 
mance. Only from Crown. 

Toll-Free: 800-342-6939 
Fast Facts Fox: 800-294-4094 

© crown. 

Guaranteed Excellence 


www.crownintl*com 
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New budget-priced 
from Pioneer 

Pioneer's new DIM-300 mixer is a table-top mixer intended for the 
quality-conscious, performance mix DJ. This two-channel mixer offers 
a digital beat counter on each channel, as well as a three-band EQ and 
trim controls. The DJM-300's crossfader and fader controls provide 
remote start activation of CD players, turntables, etc., for added mix¬ 
ing convenience. A dual function LED meter displays the master output 
level and the input level of each channel with the push of a button. The 
DJM-300 will accommodate two turntables, two line sources and one 
mic. Suggested List. $799.00 

Pioneer New Media Technologies, Inc. 

2265 East 220th Street • Long Beach, CA 90810 
Tel: (310) 952-2111 * Fax: (310) 952-2990 


Altai expands its sampler line 

Akai Professional introduces a new addition to their current sampler 
line with the release of the CD3000XL stereo digital CD-R0 HI sampler. 
The three rack space CD3000XL features a large 40 x 6 character LCD 
display, L44MB floppy drive, built-in 4X CD-ROM drive and offers S 
megabytes of RAM standard, expandable to 32 megabytes with con¬ 
ventional SIMM memory. Comes equipped with 10 outputs (stereo 
outputs and eight individual outputs), S/PDIF digital 1/0 and SCSI stan¬ 
dard and offers the ability to accept Akai's SampleVerbTM four-bus 
voice assignable multi-effects processor board. Suggested List: 
$2,495.00 

Akai Professional 

1316 L Lancaster • Ft Worth, TX 76102 
Tel: (817) 336-5114 • Fax: (817) 870-1271 




IV working man's l)j mixer 

Designed for the working DJ, the XDM-352 offers features 
found only on more high end mixers. For ultra-low noise per¬ 
formance the XDM-352 comes with balanced XLR outputs and 
a superb signal-to-noise ratio. For total signal control, each 
of the four input channels is fitted with separate bass and 
treble controls in addition to the mixer’s seven-band graphic 
equalizer. Other advanced features include a feather smooth 
crossfader, left and right turntable ground terminals and A/8 
LED beat indicators. Suggested list: $410.00 

American DJ Supply 

4295 Charter Street • Los Angeles, CA 90058 
let (213) 582-2650 • Fax: (213) 582*2610 
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New Gemini U) player with digital output 

Gemini has recently introduced its newly updated version of the CD 4700 single-deck CD player, the CD 4700 Pro II. This 
second generation model offers digital output and one-bit linear 8 times oversampling. Instant-start playback and cue to 
music make the CD 4700 Pro If perfect for professional recording applications and home studio use. This rack mount player 
also features illuminated multifunction digital display, rubber control buttons and autolock transport door. Suggested list $529.00 

Gemini Sound Products 

1100 Mlik Stmt • Carteret, HI 07008 

Tet (908) 969-9000 • Fax: (908} 969-9090 



The British are coming! 

KAM's GMX One is part of a whole new line of quality D1 products designed and built in the UK. The three- 
channel GMX One is the first of its kind to feature VGA channel faders and crossfaders. Unlike analog faders 
that control tire actual audio spa!, the GMX One uses a DC voltage controlled microprocessor to adjust the 
audio signal. The result is a mixer that Is virtually immune to the “snap," “crackle" and “pop" associated 
with aging faders. The GMX One also features a “soft” start circuit that safely mutes audio output at power- 
up to prevent potentially damaging transient noise normally found on conventional DJ mixers. Suggested 
List: $569.00 

KAM/Pro Mix 

3044 Center Avenue • Fort Lauderdale. FI 33308 
Tel: (954) 566-2997 • Fax; (954) 561-7396 





If pops, clicks anti static are chasing your 
audience off the dance floor, then it’s time 
you started cleaning up your act With SC 4 
stylus and VC-1 vinyl care products from 
Stanton you can get your mixes off to a 
cleaner start 

SC 4 Stylus Cleaner 

Nothing degrades 
sound quality and 
shortens record life 

faster than a dirty 

* 

stylus. Caked on 
dehns and other 
contaminates on the 
stylus tip, such as those 
pictured in the photo, reduce tracking 
accuracy, increase record wear and degrade 
fidelity. With Stanton’s SC 4 cleaner kit you 
can safely dissolve dirt deposits on the stylus 
tip and gently sweep them away with the 
specially designed cleaning brush 

VC-1 Vinyl Cleaner 

Regular use of VC-1 vinyl 
cleaner can help eliminate 
pops, dicks and other surface 
noise caused by dirt and 
debris on your 
record. VC-1 
cleaning fluid 
is specially 
formulated to 
reduce the 
static build up on 
your vinyl which attracts dirt 
and debris. At flic same time, it loosens dirt 
down in the grooves so they can be safely 
removed with the supplied velvet pile dcan- 
ing pad. 

Don’t let record noise and static hurt vour 

m 

mix program. Clean up your act with SC 4 
and VC-1 from Stanton and say goodbye to 
pops, dicks and static forever. 

STaNTon 

The choice of the professionals'” 

101 Sunny side Blvd. Plainview, NY 11803 
(516) 349-0235 Fax; (516) 349-0230 
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Questar I'roin YH„ an explosion of colors 

Pie new Questar from VEI is a sound-activated effect that produces an explosion of colors that 
rotate bach and forth to Pie beat of the music. Lightweight and easy to operate, Questar is 
ideal for Mobile DJs and permanent club installation. Pie fixture is fan-cooled for safe, reliable 
operation and comes complete with bulbs and adjustable mounting bracket. Suggested List: 
S299.00 

Visual Effects, Inc. 

3639 Dyre Avenue * Bronx, KY10466 
let (718) 324*0011 • Fat (718) 324-0300 


Hearn me down Scully " 

V 

Pte Scotty by appearance and effect is similar to the popular Vertigo by American DJ, 
but has no motors or moving parts inside for increased reliability. The Scotty produces 
multi-color moving beams of light that alternate between a flat Fan-SOO '' and a Vertigo 
effect. Additional features include: sound activation from a built-in audio sensor, fan cool¬ 
ing, four high quality, bright lamps and a three-year limited warranty. Pie Scotty 1 ' 1 is an 
affordable special effect lighting fixture for DJ, club and band use. Suggested List: $229.99 

American OJ Supply 

4295 Charter Street • Los Angeles, C A 90058 
Tel: (213) 582-2650 • Fax: (213) 582-2610 




Spend and Save 
with All Pro! 

5% Back 
on Purchase! 


The more you buy, 
the more DJ BUCKS 
you’ll have to spend 
at the end of 1997! 
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MAKE QUALITY 


CONDITIONED^! 

DISTRIBUTION 




INTRODUCING PD8 & PDSL 



PD8 


PD8L 


8 U-ground power outlets 
Spike and surge protection 
Noise filtration 


Overload protection 

Full 15 AMP, 1800 Watl output 

UL-recognized 


An ETA Exclusive.., Failsafe circuitry with LED 

indicating “GO” or “NO GO” Status. 



More Than Just A Power Strip. 


When 
You’re 
Ready To Move 
Up, Check Out 
The ETA Pro 
Series 


• ■ 


■ TM 


► 



• m 


SYSTEMS 


Division of National Biological Corporation 
1532 Enterprise Parkway • Twinsburg, OH 44087 • 216-425-3388 • 800-321-6699 • Fax: 216-425-9700 

©1995, National Biological Corporation. All rights reserved. 1095-4B 
























Affordable intelligence from lyteQuesI 

Motorscan 1 * by LyteQuest Pro is an affordable DMX 512 compatible projector offermg 
a whole grab bag of features and visual effects. Motor$can ,¥ conies with 12 gob os, 12 
colors plus white, black out and strobe effects (1 - 5 flashes per sec.), digital dimmer {0 
-100%) and microstepping mirror pan and St Can be operated from a remote DMX 
515 controller or with its internal effects aid sound-activation capabilities. Suggested 
list $1,049.00 

Gemini Sound Products 

1100 Miik Street • Carteret, NJ 07008 

let (908) 909-9000 • Far: (908) 969-9090 


New amplifier line 
from Phonic 

Phonic has recently unveiled its new line of MAR Series 
power amplifiers. The line includes three models: MAR2, 
MAR4 and MAR6 with output power ratings of 200,400 
and 600 watts continuous at full bandwidth with 4-ohm load. 
Each amp features toroidal transformers, forced air cool¬ 
ing, and balanced/unbalanced Neutrih combo and barrier 
strip input connections. Suggested List: N1AR2 S549/MAR4 
S599/MAR6 $899 

Phonic 

L632 McGaw Avenue • Irvine, CA 92614 
Tel: (714) 2534000 • Fax: (714) 752-1000 
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ft) mixing without the mixer 

Vestax has unleashed another major DJ innovation with the introduction 
of its new CDX-12... the world’s first top-loading CD player with built-in DJ 
mixer. This tabletop system features dual CD players with floating sus¬ 
pension, sliding pitch control, instant start, joystick-controlled pitch bend 
and search functions. The mixer portion includes inputs for two phono 
and line sources, sliding crossfader with automatic CD start function, 
LED meter display and source selectable headphone monitoring. 

Vestax/Tracoman 

2821 Evans Street • Hollywood, FI 33020 
Te* (954) 929-8999 • Fax: (954) 929-0333 
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Panasonic launches its first wave of DV D players 

Panasonic recently unveiled its new DVD players, ushering in a whole new era in high definition video and audio entertainment. Model DVD-AIOO and DVO-A300 take full 
advantage of the digital audio and video benefits of the DVD format, including nearly 500-line video resolution, six-channel digital surround sound and massive storage 
capacity. The DVD-AIOO (pictured above) and DVD-A300 karaoke version both offer fast forward, slow or freeze video, repeat a track, chapter or any random segment, or 
pause indefinitely without the risk of damaging the player or disc. Depending on the content of the disc, users can select from up to eight different language soundtracks, or 
from 32 sets of subtitles. They can choose either the 4:3 aspect ratio that fill the TV screen or, if available, a 16:9 widescreen presentation. When available, they can even pick 
their own camera angles. Besides playing CDs, both models can play current Video CDs. Each model comes complete with full-function remote control. The DVD-AIOO retails 
for $599.95 and the DVD-A300 with built-in Dolby digital decoder, karaoke feature and microphone input retails for $749.95. 

Panasonic 

One Panasonic Way • Secaucus, NJ 07094 
let (201)348-7000 • Far (310) 952-2990 



what 



After years of working with lighting designers 
and DJ’s, TEI brings you the ultimate 

effects controller: 



By TEI 


te 6 MOMENTARY BUMP BUTTONS 
w 8 LATCH SWITCHES 
W- LED CHANNEL INDICATORS 
* ERGONOMIC DESIGN 
y USES DMX512 INDUSTRY STANDARD PROTOCOL 
SOFTPATCHABLE UP TO 64 CHANNELS 
V EXPANDABLE 

W BUILT-IN 8 PROGRAM EFFECTS CHASER 
W/SPEED CONTROL 

v RACKMOUNTABLE FOR EASY INSTALLATION 
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v 5A PER CHANNEL OUTPUT 
W ISA CIRCUIT BREAKER PROTECTION (NO FUSES) 

V LIGHTWEIGHT 8.5 LBS. 

For further information on TETs FXCENTER and other 
innovative lighting controllers and effects contact 
your TEI Professional Lighting Dealer today! 

® Tei Elcctronics.lnc. 

570 West 18th Street 
Hialeah, Florida 33010 



I 



Phone: 1 





327-8811 • Fax: 305-885-4950 
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You don’t have to be an acoustician or 
neurologist to know the visceral im¬ 
pact that thumpin’ bass can have on a 
room hill of gyrating dancers. For cen¬ 
turies, drums have been used to mark 
the cadence of oarsmen and troops 
marching off to war. Yes, many a brave 
warrior has been sent to his late driven 
by the rhythmic beat of the drum. 

¥ r 

Today, in this age oi electronic 
drum machines, subharmonic syn the- 

v 

sizers and self-powered bass cabinets, 



I'hc /’It RSi fjrom MTXfeatures an acoustical 
bandpass crossover and j^o-watt RMS power 
handling for monster bass. 


it’s easy to see how even rhythmically- 

¥ ¥ 

challenged dancers can be lured to the 
dancefloor with killer break beats and 
rump-shakin' bass. 

WHERE’S THE BASS? 

I n music, frequencies below 160 Hz arc 
generally referred to as bass. In this 
range, which extends down to 20 Hz, 
there are three different types of bass: 
upper, mid and low. Each of these rep¬ 
resents the tonal range of a variety of 
different musical instruments, includ¬ 
ing bass drums (36Hz - 130Hz), bass 
guitar (32Hz - 220Hz) and floor toms 
(1101 Iz - 651 Iz) to name a few. Sur¬ 
prisingly, it is the mid and upper bass 
frequencies (401 Iz - 1601 Iz) that most 
dance goers identify as thumpin’ bass. 
Low bass (20Hz - 40Hz) is just within 
the lower threshold of human hearing. 
Audio frequencies in this range are 
generally perceived mechanically, as 
opposed to aurally. For this reason, DJs 
need to understand the mechanics of 
bass before making a related equip¬ 
ment purchase. 

MORE PUNCH FROM YOUR BOTTOM END 

Since low frequency sound is both 
heard and felt, it is important to know 
what equipment is required to prop¬ 
erly reproduce bass frequencies with 
all its sonic and visceral excitement. 


For example, when a kick drum is 
struck, the impact of the foot pedal 
excites the drum skin, causing it to vi¬ 
brate. This vibration is then trans¬ 
ferred to the air surrounding the drum 
and any surfaces it comes in contact 

w 

with such as walls, floors, bodies, car- 
drums, etc. W hen these high-energy 
sound waves come in contact with 
nearby surfaces, they begin to resonate. 
The amount of resonance is deter¬ 
mined by the size of the drum and the 

w 

velocity of the vibrating skin. The 

m c* 

larger the drum, the more air it can 
move. It is this large volume of mov¬ 
ing air produced by the drum that pro¬ 
duces the bone-rattling, chest- 
thumpin' bass. Since our eardrums 
have trouble accurately reproducing 
Lhese low-frequency sounds, we gen¬ 
erally perceive low bass frequencies 
mechanically Through resonating walls 
and floors and hone conductance. 

To recreate low-frequency bass re- 
quires a speaker driver with enough 
surface area and cone travel to move a 
large volume of air. For this reason, 
mam bass cabinets feature 15-inch and 

v 

18-inch or larger drivers with long dia¬ 
phragm excursion and heavy magnet 
structures to move the added cone 
mass. T he heavier mass is one of the 

reasons why bass cabinets and sub 

■■ 
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woofers drink up power. This is also 
why high output efficiency is an 
important characteristic to look for 
when making a bass speaker pur¬ 
chase. 

Peavey offers a novel solution to 
the problem of power hungry bass with 
its SP-118P. The SP-118P is an elec¬ 
tronic crossover, preamp, power amp 
and subwoofer all in a single enclosure. 
The speaker features a single channel 
power amp rated at 300 watts. Input 



Peavey S SP - i i 8P is a self-powered 
subwoofer featuring a built-in power 
amp , preamp ami electronic crossover . 

7 be amp powers a massive iS-inch 
i So i-8 Black Widow 1 r woofer. 

to ihe SP-1 IBP is provided by a 1/4- 
inch phone jack that accepts either a 
balanced or an unbalanced source. An 
additional parallel 1/4-inch input jack 
is provided, along with XLR inputs, so 
the signal may be daisy chained to an- 

■# w 

other unit. The built-in electronic 
crossover delivers distinct low fre¬ 
quency signal separation at 125Hz with 
an 18 dB/oetavc roll off. The highs are 
routed to a l/4-inch output jack and 
the lows to a volume control for ad¬ 
justing the signal to the amp and the 
Low Out 1/4-inch jack. The speaker 
has a suggested retail price of $899.95. 

LOAD IT UP 

Another important factor in the 
design of a good bass cabinet and 
subwoofer system is its “loading” 
characteristics. Loading refers to the 
speaker’s acoustical coupling (how 

The DJ Magazine 


the speaker driver reacts with the 
surrounding Iree air). The loading 
characteristics of a low-frequency 
speaker system are largely deter¬ 
mined bv the design of its enclosure 

* C 1 

and placement of the bass driver. 

The design goal is to move a maxi¬ 
mum volume of air with a minimal 
amount of electromagnetic energy. 

To accomplish this, a number of 
different enclosure designs have 
emerged over the years, '['he three 
most popular are the exponential 
horn, folded horn and tuned port. 

EXPONENTIAL HORN ENCLOSURES 

In a horn-loaded enclosure, the bass 
driver fires into die throat of an expo¬ 
nential horn. The narrow opening at 
the throat of the horn, coupled with 
the movement of the speaker dia¬ 
phragm, creates high pressure waves 
that couple with surrounding low pres¬ 
sure air at the mouth of the horn. The 
high acoustical impedance at the throat 
of the horn enables the driver dia¬ 
phragm to generate high pressure 



Horn Flare 


sound waves with minimal excursion 
(see illustration above). 

W hile horn-loaded enclosures of¬ 
fer good high output performance and 
long throw characteristics, the re¬ 
quired flare rate from the throat to the 
mouth of the horn necessitates a large 
speaker enclosure. For this reason, ex¬ 
ponential horn bass enclosures are usu¬ 
ally limited to sound reinforcement 

m 

applications such as concerts and sta¬ 
diums. 

FOLDED HORN ENCLOSURES 

Folded horn enclosures are a variation 
of exponential horn design. In this tie- 
sign, the horn is folded back on itself 
to reduce its physical size while still 



For thunderous, ground-shokhig bass 
Gem Sound's Concert Series offers the 
tS II (left) which features a massive i X- 
inch woofei and tuned port enclosure. 

The FHi 5 (right) offers a t$-inch woofer 
and folded horn design cabinet. 


maintaining the length required to 
match the wavelength of the speakers 
cutoff frequency. Folded horn designs 
are very popular among many of 
today’s portable bass cabinets. Included 
among these is Cerwin-Yega’s f-36/ 
750. The T-36/750 builds on the leg¬ 
endary status of the company’s L-36, 
better known as the “Portable Karth- 
quake.” It boasts a new 18-inch driver 
with double the power handling of the 


popular 1 ,-36. 


T* 
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For earthquake bass the l -}6/j$o features 
a new 18-inch driver with twice the power 
handling of the 

















While folded horn cabinets offer 
impressive low-frequency bass perfor¬ 
mance and are significantly more por¬ 
table than their non-folded counter¬ 
parts, they still require considerable 
muscle and cargo space to transport 
them, In addition, the enclosure's 
more intricate design and construction 
generally translates into a much higher 
sticker price (see illustration below). 



Ham Flirt 


TUNED PORT ENCLOSURES 

In this design, a front-radiating bass 
driver is mounted in a sealed enclosure 
with a vent or port opening. This ap¬ 
proach, technically referred to as a 
Helmholtz resonator, is based on the 
same operating principles as pipe or¬ 
gans and flutes. For example, blowing 
air across the neck 01 a bottle produces 
a tone. You can raise or lower the fre¬ 
quency of the tone by adding varying 
amounts of liquid in the bottle, chang- 



l or bone-penetrating hiss, SoundTecb's 
I SSC features a large i S-incb bass driver 
in a rear-ported enclosure. 
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Y'/jc W21 $ CX from BST gets its punch from two 15-incb subwoofers in a 1/2 exponential 
horn-loaded enclosure. For the ultimate in bassquake performance, BSI offers the Wn8 V 
with dual 18-inch subwoofers. 


ing the internal volume of the bottle. 
In the same way, by adjusting the di¬ 
mensions of the speaker enclosure and 
size of the port opening, back waves 
generated by the driver can he tuned 
to a desired low r frequency and used to 
reinforce the speaker’s bass perfor¬ 
mance. This makes it possible to build 
smaller bass enclosures without any 
sacrifice in low-frequency sonic perfor¬ 
mance (see illustration below). 



Tuned Port 


One example of advanced tuned 
porr bass cabinet design can he found 
in Pioneer New Media’s S-V5500W. 
For optimum low-frequency perfor¬ 
mance with reduced harmonic 
distortion, the S-V5500W features 
Pioneer’s unique OPAXIAL™ technol¬ 
og)’. Unlike most tune-port enclosures 
featuring front-radiating bass drivers, 
the S-V5500W uses two 10-inch driv¬ 
ers mounted with their axes opposite 
each other. This “push/pull” design 


helps reduce harmonic distortion in 
the 50Hz to 100Hz range. 

The S-V5500W is designed to be 
used in conjunction with the S-V7000 
full-range cabinets. An internal 6dB 
passive crossover enables the speaker 
to be used with a full-range signal with¬ 
out the use of an active crossover. 

My initial impression of the 
S-V550QW was one of skepticism. I 
had serious doubts about the bass 
performance of a bass cabinet with 10- 
inch subwoofers. I had an opportunity 
to audition them with the S-Y7000 
before an audience of 600 people at a 
corporate party. The cabinets, much to 
my surprise, performed well beyond 
my expectations. The S-V5500W is a 
beautiful, well engineered speaker but 
prepare to reach deep inside your 
pocket. It comes with a suggested retail 
price of Si,2 00 each. 



Pioneer’s new S-V5500Woffers 
impressive bass performance thanks to its 
unique Opaxial design featuring two 10- 
ineb drivers mounted in a push-pull 
configuration. 
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Asbly offers a full line of active crossovers including their stereo 3-nay/mono )-way XR- 
looi (top), stereo 3-nay/mono 4-/5-nay/4-channel 2-nay XR-1001 (middle) and stereo 4- 
way XR-4001 (bottom). All feature XLR and 1/4-imh inputs, 20Hz high-pass filter, peak 
overload indicators, 2ydli octave slopes and tunable frequencies. 


With the exception of self- 
powered anti bandpass bass cabinets 
such as the PWRS15 from MTX, 
you will need an active crossover and 

u 

separate power amp to drive your 
subwoofers. Your choice of cross¬ 
overs will depend largely on your 
current or proposed system configu¬ 
ration. 

Let’s say, for example, you want to 
add more bass to your present full- 
range speaker system. You can 
purchase a simple stereo 2-way active 
crossover such as Rane’s A LX2 2 and use 
the low-frequency outputs to power 
your dedicated bass amplifier and 
subwoofers. Since you’re using full- 
range speakers, you won’t need to 
connect your current amplifier to the 
crossovers high-frequency outputs. 

If you are using a multi-amplifier 
speaker system but want to add more 
low-frequency bass punch, you may 
want to consider a stereo 3- or 4-way 

m 

active crossover such the Ashlv XR- 

w 

2001. It offers a choice of stereo 3-way, 
mono 4/5-way and 4-channel, 2-w ay 


verters and adjustable roll-off curves. 
Many of these crossovers arc intended 
for use in permanent installations and 
are installed by professional sound 
contractors. So it you don't know ? the 

Hr 

difference between Butterworth and 


close attention to the crossovers sig- 
nal-to-noise specs (Sometimes re¬ 
ferred to as hum and noise). Look for 
ratings of-80dB or more, 9()dB or bet¬ 
ter if you're mixing CDs. 

IN AND OUT 




The Fudge 232 from BST is a stereo 2-nay crossover with mono subwoofer output. It 
features adjustable frequencies from 250Hz. - 6kHz with 1 zdB/octavefiltering and comes 
with balanced XLR and imbalanced RCA inputs. 


operation. 

Once you have decided on the type 
of crossover you will need, it is much 
easier to shop for one that offers the 
features, performance and price that 
best meets your needs. To help you 
track down the right crossover, you 
may want to look over the following 
shopping suggestions. 

LESS IS BEST 

There are some DJs, myself included, 
who are control freaks. Give me knobs, 
dials, warning lights, alphanumeric 
keypads and plasma displays and I'm 
in DJ heaven. If this is vour first cross- 
over purchase, suppress the temptation 
to buy one because of the exciting eye 
candy it offers. There are some cross- 
overs on the market that offer a num¬ 
ber of advanced features such as delay 

w 

controls for time alignment, phase in¬ 


Linkwitz-Riley filters, than I suggest 
you put the eye candy crossovers back 
on the counter. 

KEEP QUIET 

Unlike passive crossovers which are the 
final link in the audio chain, active 
crossovers are inserted ahead of the 
power amplifier. I'or this reason, any 
noise inherent in the crossover will he 
magnified by the amplifier. So when 


Before settling on any crossover, lie 
sure to check its inputs and outputs 
to make sure they are compatible w ith 
your mixer. Imagine getting home 
with the unit only to discover that it 

w 

doesn't have unbalanced RCA jacks. 
If your 1'] mixer features both bal¬ 
anced XLR and unbalanced RCA 
jacks, you may want to consider pur¬ 
chasing a crossover with balanced in¬ 
puts. 

SHOP SMART 

Another alternative you may want to 
consider is buying an amplifier with a 
plug-in active crossover. Since you will 
need to purchase an additional ampli¬ 
fier, you may be better of t buying one 
with a crossover already built in it. 


buying a crossover you will want to pay 



Gem Sound's' versatile ST30 offers 3-nay stereo and 4- or f-nuy mono operation. Features 
individual level and mating controls, selectable frequencies and clipping indicators all in a 
single rack space. 
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1-800-672-4s&8 

OPEN 7 DAYS A WEEK 

*pt t/eari 


aicel=: uyj « 


w«f - il —! 


Fqk 24 hrs (714) 891-6375 
Oulside USA (714) 891-5914 
Hours: Mon-Fri 6om - 8pm 
Sal, Sun 8am - 5pm PST (Calif, time) 

Pro Sound & Slage lighting Mail Order Center: 
11711 Monarch Slreet, Garden Grove, Ca 92841 


raj. j®5> f*j 

Check out our web site at http://www.pssl.con 


Imagine the best pro sound, lighting am 
video iic.tr being just a free phone call 
aw ay. We have tile gear you want in stock 
at great prices. Even better, we add out¬ 
standing value w ith one-on-one customer 
service and quality after-the-sale support. 
Isn’t it time that you got both great price 
and great service? 


order by avail & have 
your order shipped 
Right to your Doom 
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Rant V Mojo series crossovers come in two flavors: the stereo 2-way A IX 2 2 (top) and stereo 
}-way .MX 23 (bottom j, For greater ease oj use, both models feature a single set of controls 
for operating both stereo channels. 


SUBWOOFER MANUFACTURERS 

BST 

1220 Champion Circle, .Suite 100 • Carrollton, TX 75006 
Tel: 888-278-0014 • Fax: 888-329-2789 

Cerwin-Vega 

555 E. Easy Street * Si mi Valley, C A 93065 
Tel: 805-584-9332 • Fax: 805-583-0865 


Gem Sound 


600 E. 156th Street • Bronx, NT' 10455 

Tel: 718-292-5972 • Fax: 718-292-7976 • E-mail: gemsoundco@aol.com 

MTX 


The Point at South Mountain • 4545 E. Baseline Road • Phoenix, AZ 851'44 
Tel: 602-438-4545 • Fax: 602-438-8962 


web site: http://www.mtxaudio.com 


Peavey 

711 “A” Street • Meridian, MS 39301 
Tel: 601-483-5365 • Fax: 601-486-1278 


Pioneer New' Media 

2265 E. 220th Street • Long Beach, CA 90810 
Tel: 310-952-2 111* Fax: 310-952-2990 
web site: http://www.pioneerusa.com 


SoundTech 

255 Corporate Woods Parkway • Vernon Hills, IL 60061 
Tel: 847-913-5511 • Fax: 847-913-7772 • 
web si te: http://www.washburn@washbum.com 


CROSSOVER MANUFACTURERS 

Ashly 

847 Holt Road • Webster, NY 14580 

Tel: 800-828-6308 • Fax: 716-872-0739 • web site: http://\vww.ashly.com 

BST 

1220 Champion Circle, Suite 100 • Carrollton, TX 75006 
Tel: 888-278-0014 * Fax: 888-329-2789 


Gem Sound 

600 E. 156th Street * Bronx, NY 10455 

Tel: 718-292-5972 • Fax: 718-292-7976 * E-mail: gemsoundco@aol.com 


Rane Corporation 

10802 47th Avenue • West Mukileo, WA 98275 


Tel: 206-355-6000 


Fax: 206-347-7757 


web site: http://www.rane.com 
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DMX 14>34> 


...with the most aggressive design yet to come from Gem Sw.^, 

Our newest professional 19” rack-mountable mixers, the DMX-1030 and DMX 
1070, carry a 7 x 7 equalizer, 3-phono inputs, 5-line inputs and 2-microphon 
inputs. Both offer program and cue source monitoring, with a 3-year warranty. 
The DMX-1070 also offers an echo section ready to put your next mix 
on the right path. 


. 


ElitiOUnD 


THE POWER OF LICHT AND SOUND 


The First Choice in DJ & Club Sound Products 
600 East 156th Street • Bronx, New York 10455 

718-292-5972 Fax-718-292-7976 

6emSoundCo@AOL.com 
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I.nnini's lackluster Lvlcqucsl line has just received a 
major slmt in the arm with Ihe introdiiction of 
Motorhead. Its small it's dazzling. its more affordable... 


it's a whole new ball game. 


by Henry Collins 


1 saw Motorhead for the first time at 
the recent LDI Show in Orlando , Fla. 
Gemini had about 20 units mounted 
in a large circle connected to a PC- 
driven DMX controller. The 10- 
minutepresentation was very impres¬ 
sive^ like nothing l have ever seen at 
a Gemini booth. Unfortunately we 
will not be able to recreate that pre¬ 
sentation in this review. We will, 



SHAKE, RATTLI 

After unpacking the unit, I plugged it 
into an AC control strip—requires two out¬ 
lets: one for the lamp and the other for the 
motors. After power up, the fixture paused for 
a moment and rotated 180 degrees counter 
clockwise and came to a halt. The unit began 
making a loud “clanking’’ sound as ii gears were 
straining to move. This commotion lasted 
about three seconds before the lamp and its 
interna 1 eff ects program were activated. 
Motorhead goes through this resetting process 
each time the unit is powered up. You can 
eliminate the clamor by keeping power sup¬ 
plied to the motors and limiting your on/off 
switching to the lamp portion of the fixture. 


however attempt to provide you with 
a full description of the unit's capa¬ 
bilities... and limitations. 


EYE-DAZZLING EFFECTS 

Motorhead leatures 12 gobos (nine geometric 
patterns and three spotlight apertures). The 
fixture also comes with 12 colors plus white 
and has a dimming range of (>-100%. A strobe 
effect is also available under DMX control. 
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Lytequest Motor head 
Suggested List: SI ,299.95 

LYTEQUEST by GEMINI 
1100 Milik Street 
Carteret, NJ 07008 
Tel: 908-969-9000 
Fax: 908-969-9090 


While Motorhead does offer an impressive 
array of effects, it alone is not a center- 
piece fixture. When multiple units are 
daisy chained together for synchronous 
operation, the effects that can be 
achieved are truly captivating. 

TILTS AND PANS 

Motorhead's gimbal-styled base is designed to be mounted and operated at 
any angle. This oilers a virtually unlimited range of mounting possibilities 
and applications. The fixture comes with two heavy-duty “L” brackets that 
slide inside the base and are secured with two screws. Screw holes are pro¬ 
vided on all four side panels so the fixture can be mounted to provide easy 
access to the power and DMX connections. 

DMX CONTROL 

Motorhead uses five DMX channels to control pan, tilt, color, gobo and 
dimmer. Two standard XLR jacks provide connection of a DMX 512 con¬ 
troller and daisy chaining multiple fixtures. A bank of 12 DIP switches are 
provided for selecting internal program, sound animation and ITMX con¬ 
trolled operating modes. The DTPs also enable users to change the direction 
of tilt and pan for synchronous operation of multiple units. This feature is 
very useful when used in conjunction with multiple Motorhead fixures. In 
fact, you can create a pretty impressive light show without an external DMX 
controller by slaving several units from the internal program of a single 
Motorhead and then setting the DIP switches of units paired together so 
that they pan or tilt in opposite directions with respect to each other. 

AN INTELLIGENT PURCHASE 

While Motorhead does offer an impressive array of effects, it alone is not a 
centerpiece fixture. When multiple units are daisy' chained together tor syn¬ 
chronous operation, the effects that can be achieved arc truly captivating. 

1 hose with a serious budget for intelligent lighting will definitely want to 
checkout tills fixture. If Motorhead is a small indication of the direction that 
Ge mini is heading with its Lytequest line, then the lighting industry will be 
in for some real surprises a few miles down the road. 
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SPECIAL EFFECTS 

UGHTMG 
PRO AUDIO 


We Are Proud To Offer You 
Some Of The Finest 


Names In The 

Industry 

AMERICAN DJ 

MARTIN 

CROWN 

STANTON 

GEMINI 

FURMAN 

QSC 

METEOR 

SELECO 

DENON 


We Are Committed To Offering 
You The Lowest Possible Price . 
We Will Match or Beat 
Any Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 


We Accept Most Major Credit Cards 

C.O.D.’S Are Welcome! 

DESIGN CONSULTATION 
IS PART OF OUR SERVICE! 


CALL FOR FREE CATALOG 

800 - 929-2149 




WESTERS 

STARLKilll 
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Test Bench 


ELECTRO-VOICE T251 


kirk-hull Imss anil silkv-smuolh hiiilis lii'sl 

• c 

diwribp I Vs I. This 1'ull-rangr loudspeaker 
delivers plenty oi pnneh lo muscle any crowd 
onto (lie dancefloor willimit breaking a sneak 


» " •m ' 


if i * 


mm 



by Henry Collins 


<a'- 
• ** 


T he 1-25 I is an at 
tempt by EV to ex 
tend its influence 
beyond the pro sound in¬ 
dustry and musician/band 

w 

markets. 1 was very ini- 

* 

pressed with the sonic per¬ 
formance and power han¬ 
dling. I tested the speakers 
at a large corporate event 
w ith over 600 people and 
they held up very well. In 
fact, the speaker’s bottom 
end gave my bass cabinets a 
serious run for the money. 

m 

WELL MADE 

W hen you take the T-251 

w 

apart, it is easy to see what 
you're paying for...quality. 
The cabinet, for example, is 
made ol five-ply layered 
hardwood strands that are 
bonded together w ith phe¬ 
nolic resins. Trademarked 
under the name Road- 
Wood™ and patented, this 
rigid, void-free 1/2-inch 
thick material combines the 
strength i if high-quality lily- 
wootl with the acoustic 
dampening of particle 
board. I took a look inside 
the enclosure and was im¬ 
pressed by the cabinet’s 
elaborate bracing and dado- 
cut joints. This meticulous 
construction helps to ac¬ 
count tor the enclosure's 



lack of sonic colora¬ 
tion due to unw anted 
panel resonance. 

For added port¬ 
ability, the T-251 
features two flush- 
mounted carrying 

handles for use in trans 
porting its 78-pound 
mass. Unlike some that I 
have encountered in the 
past, these offer deep hand 
wells for added comfort—a 
feature that large-knuckled 
roadies will appreciate. The 
cabinet’s trapezoidal design 
also makes it ideal for use in 
wide-coverage speaker array 
stage systems. 

SERIOUS COMPONENTS 
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Unlike 

some speaker manufacturers 
who are essentially nothing 
more than box builders, the 
T-2 51 is clearly the product 
of real research and devel¬ 
opment and patented 
technology. Its 15-inch bass 
driver boasts 400-watt 
power handling and low- 



(Left) Rear plate with dual Neutrik Speakoii connectors. (Right) 
Passive crossover network with high-voltage components. Automotive 
fuses (Bottom Center) serve as jumpers to configure the network for 
hi amp use . 


The following components 
were used in the product 
evaluation. 

Rack: Gem Sound AR 32 

Mixer: Pioneer DJM-500 

CD Player: Pioneer CDJ-503 i! 

Equalizer. Ashly GQX-3102 

Tape Equipment: Marantz PMD510, 
Amplifier. EVP1250 


Electro-Voice T-251 
Suggested List: SI ,236.00 

ELECTROVOICE 
600 Cecil Street 
Buchanan, Ml 49107 
Tel: 616-695-6831 
Fax: 616-695-1304 


frequency performance 
down to 42Hz. The high 
end is covered bv EV’s 

m 

HP64 horn coupled to a 
DH2T 2-inch compression 
driver. Th is well-matched 
combination of components 
delivers impressive butt¬ 
bumping bass and crisp, 
well-dispersed highs. 

For bi-amp applications, 
the speaker’s passive cross¬ 
over is user configurable. It 
features dual Neutrik 
Speakon® connectors for 
convenient speaker daisy 
chaining and an impressive 
display of quality high-volt¬ 
age discrete components 
(see photos left). 

VERY IMPRESSED 

With a suggested retail price 

of SI,236, the EVT-251 is 
clearly not for every Mobile 

m -m 

DJ. But for those DJs who 
have grown weary of 
monthly visits to speaker 
reconers and are ready to 
make an investment in a 
quality speaker, the T-2 51 is 
definitely one speaker worth 
serious consideration. 
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PIONEER 

S-V7000 

If Iho S-Y7000 were judgMl on looks alone it would 
score a perfect 10. Apart from its durable and 
attractive cosmetics, the S-Y7000 also has a beautiful 
and powerful voice to complete the package. 



by Henry Coltins 


P ioneer’s reputation as a premium speaker 
manufacturer is not commonly known 
in the pro audio industry'. However, 
among pro audio industry’s cognoscenti, it is 
well known that Pioneer is the name behind 
the industry’s highly celebrated TAD (Techni¬ 
cal Audio Devices) drivers. 

HI-FI MEETS PRO AUDIO 

The S-V7000’s design is clearly the by-prod¬ 
uct of Pioneer’s many years of experience as a 
hi-fi speaker manufacturer. This might well 
explain Pioneer’s preference for cone drivers 
over compression drivers in the design of the 
S-\7000’s high-frequency drivers. A total of 
six 3-inch tweeters are used. The drivers are 
arranged in an array so that the two end col- 
umns are angled slightly to widen coverage. 

SIX-INCH WOOFERS 

I or the bottom end, the S-V7000 features four 
6-1 /4-inch low frequency drivers. I pulled one 
out of the cabinet to scope it out and made a 
surprising discovery. In addition to its 2-inch 
voice coil, the driver features a dual magnet 
assembly. This large magnet structure, coupled 
with the driver’s long-throw diaphragm, help 


explain the speaker’s impressive low-frequency 
performance. 

As you might expect from a speaker with a 
total of 10 drivers, the S-V7000 is not the most 
efficient design in its price range with a sensi¬ 
tivity spec of 97dB W/m. On the other hand, 
what the speaker lacks in efficiency it makes 
up for in loudness with a maximum SPL of 
126dB. Unless you’re gigging at Yankee Sta¬ 
dium, a pair of S-V7000 speakers pumping at 
126dB is painfully loud. 

CABINET ENVY 

I he S-V7000’s stunning all black enclosure is 
excellent proof that speakers don’t have to look 
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bad to sound good. The cabinet is 
made of dense particle board covered 
with a stiff, scratch-resistant, plastic 
laminate material. The speakers look 
like they could easily survive a sud¬ 
den downpour without any serious 
side effects. 

For increased portability, the S- 
V7000’s cabinet comes with 
flush-mount metal carrying handles. 
The enclosure also features stackable 
corners, which also work with 
Pioneer’s S-V550YV base cabinet. The 
rear connection plate includes bind¬ 
ing post terminals and dual 
1/4-inch phone jacks for convenient 
speaker daisy chaining. "The trapezoi¬ 
dal cabinet is finished off with a 
rugged stamped metal grill that would 
easily deflect flying beer bottles. 


READY TO GET BUSY 

I he S-V700( by itself is one kick #@! 

■F 

speaker! I took a pair of them out for a 
gig with 60o people in attendance. At 
first I was reluctant to crank them up 
lor tear of blowing a driver... and a few 
eardrums. I was urged by the host to 
throttle up the volume, so I threw the 
pedal to the metal. The speakers per¬ 
formed beautifully and with out com- 
plaint. When used together with 
Pioneer’s S-V5500W subwoofers, the 
two come together to form an incred¬ 
ible speaker system, capable of satisfy¬ 
ing a wide range of sound reinforce¬ 
ment applications. 



The following components 
were used in the product 
evaluation. 


Rack: Odyssey CMC 11014 
Mixer Pioneer DJM-500 
CD Player: Pioneer CDJ-500II 
Equalizer. Ashly GQX-3102 

Tape Equipment: Marantz PMD510, 
Amplifier. Pioneet M-V3000 


Pioneer S-V7000 
Suggested List: Si ,200 

PIONEER NEW MEDIA 
2265 E. 220th Street 
Long Beach, CA 90810 
Tel: 310-952-2111 
Fax: 310-952 2990 
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LABELS 


NOW WE REMIX X-CLUSiVELY FOR TODAY'S PRO DJS 
X-MIX DJ COMPILATIONS - 6 SERIES TO CHOOSE FROM 

CALL 1-800-711-9649 FOR YOUR FREE CATALOG 
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Mix Madness 

THE RECORD LABELS ARE GOING MIX CRAZY! 


I he flood of pre-mixed (continuous 
piny) ('1 )s has reached a truly mixed 


up level. There are now mixed albums 
for a wide variety of music categories, 
not just dance. These continuous play 
CDs (also referred to as nonstop or 
trackable) can he played as one single, 

:ed to the beginning 





ere ly ed ited clips 

or snippeurnr son a is listed. 

All are DJ friend 

full length radio nese 

are the complete 
the radio or longer. U 
remix ( \\)s t which frequently insert 
beats to make the mix from one sons: 



to another, the CDs listed here mix 
the original recordings “as is' 1 to create 
continuous play. So here’s some of the 
hot properties that won’t stop ’til you 
drop. 


by Fred Sebastian 


40 non-stop dub classics 



cameo - the gap band * brass construction * commodores 
ttw Wback band « James brown * rufus * cMc * kool 0- the gang 

l unkinaster Mix is a two-CID import that features 
excellent classic funk and recent hits. Both CDs are 


nonstop or trackable for continuous play and easy track 
access. These two CDs have mastered the Funk, a great 
collection. The complete tracks are: 


Word l)p .... 

Oops Upside Your Head... 

Movin'. 

Funky Nassau.. 

Brick House ..... 

(Are You Ready) Do The Bus Stop 
Papa's Got A Brand New Pig Bag 

Get Up Offa That Thing.. 

Funkin’ For Jamaica .. 


Stomp......... 

Tell Me Something Good 

War...... 

Theme From "Shaft" ... 

Cuba. 

Shoosh Shoorah .. 

Funky Weekend.. 

That Lady. 

Sound Your Funk Horn . 
Play That Funky Music . 
Hang On In There Baby , 
Le Freak... 


Lady Marmalade. 

Get Down On It. 

Let’s Groove.. 

Shake Your Body. 

Rock The Boat.. 

Move On Up ..... 

Strut Your Funky Stuff..... 

Car Wash. 

Shame. 

Ain’t No Stoppin' Us Now.. 

Family Affair.... 

If You Ready Come Go With Me 

The Groove. 

Forget Me Nots.. 

Use It Up Wear It Out. 

Boogie Nights.. 

Pick Up The Pieces. 


Rock It......... 

Green Onions 


CAMEO 
GAP BAND 

BRASS CONSTRUCTION 
THE BEGINNING OF THE END 
COMMODORES 
THE FATBACK BAND 
PIGBAG 

JAMES BROWN 
TOM BROWNE 
BROTHER JOHNSON 
RUFUS 

EDWIN STARR 

ISAAC HAYES 

GIBSON BROTHERS 

BETTY WRIGHT 

THE STYLISTICS 

ISLEY BROTHERS 

KC&THE SUNSHINE BAND 

WILD CHERRY 

JOHNNY BRISTOL 

CHIC 

LABELLI 

KOOL AND THE GANG 
EARTH WIND & FIRE 
JACKSONS 
HUES CORPORATION 
CURTIS MAYFIELD 
FRANTIQUE 
ROSE ROYCE 

EVELYN "CHAMPAGNE" KING 
MCFAOOEN & WHITEHEAD 
SLY & ™E FAMILY STONE 
STAPLE SINGERS 
TEENA MARIE 
PATRICE RUSHEN 
ODYSSEY 
HEATWAVE 

AVERAGE WHITE BAND 
HERBIE HANCOCK 
BOOKER T. & THE MGS 
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Best Mix... Ever! does live up to its name. Virtually all 
smash dance hits, mixed for continuous play or indi¬ 
vidual tracking, so you can just let her rip. I'he 40 hit 
tracks on this two-CD set are: 




m 




tfc 


Pump Up Tlie Volume...MARRS 

Theme From S-Express...S-EXPRESS 

Boombastic (Stonebridge Mix)...SHAGGY 


Groove Is In The Heart.DEE-LITE 

Killer..ADAMSKI W/ BEAL 

Fastlove (Forthright Mix].GEORGE MICHAEL 

One Night In Heaven..M PEOPLE 

Rhythm Is A Dancer.. SNAP 

Pump Up The Jam..TECHNOTRONIC W/ FELLY 

Push The Feeling On (Mark Kinchen Mix) . NIGHTCRAWLERS 

Thing Can Only Get Better ....D:REAM 

I Like To Move It....REEL 2 REAL W/ MAD STUNTMAN 

Dreamer... LIVIN’ JOY 

The Real Tiling ...TONY 01 BART 

Rhythm Of The Night..CORONA 

Give )t Up 14*1 i # d fl-fe-fe d ■ P V * ■ #■ 1*44 ivlilllflllvi lliif ■ p * THE GOODMEN 

My Love Is For Real ..STRIKE 

Don't You Want Me (Snap Remix).HUMAN LEAGUE 


Stamp!..HEALY AND AMOS 

Born Slippy (Nuxx)...UNDERWORLD 

Ail That She Wants.. ACE OF BASE 

Boom! Shake The Room.. JAZZY JEFF & FRESH PRINCE 

Walk This Way.RUN DMC 

Oh What A Night (December *63).CLOCK 

Gonna Make You Sweat....C&C MUSIC FACTORY 

She's Got That Vibe.R KELLY 

Crazy..MARK MORRISON 

What fs Love ..HADDAWAY 


It’s My Life.... DR. ALBAN 

I Luv U Baby.THE ORIGINAL 

Don’t Give Me Your Life..ALEX PARTY 

Son Of A Gun... JX 

Temptation (Brothers In Rhythm Remix] ... HEAVEN 17 

Wannabe |Motiv-8 Mix)...SPICE GIRLS 

Mr. Vain.CULTURE BEAT 


Boom Boom Boom. 

U Got 2 Let The Music............... 

Right In Tlie Night. 

Reach Up.. 

Seven Days And One Week. 


. OUTHERE BROTHERS 
. CAPPELLA 

. JAM & SPOON W/ PLAVKA 
. PERFECTO ALLSTARZ 
. B.B.E. 




Distributed world wide by 


USA 

GECKO ENTERPRISES INC. 

4305 West 13 Mile Road 

4807 
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VISUAL EFFECTS INC. 
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10) 288-3800 

Toil Free: 888-33-GECKO 

810) 288-3899 


CANADA 

TlBERIO MARKETING INC. 
Tel: 514-323 7219 
Fax; 514-323-7469 

TAIWAN 

U.G.C. INTERNATIONAL CO. 

Tel: 886-2-632-6948 
Fax: 886-2-632-3671 


MEXICO 

HERMES TRADING CO. 

Tel: 210-781-8472 
Fax:210-781-7892 

AUSTRALIA 

Ae AUSTRALIA PTY LTD 

Tel: 621*568-2100 
Fax:621-568-2300 


For more information, where you can buy any CDs listed in “Music 
Slews," a free catalog of new releases, or information on our 1997 
Catalog featuring over 3,000 various-a rtist CDs contact /II C 
Sebastian at (201) 75 1 -5290. continued on page 80 
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MUSIC HEWS 


SPACE CRAR LANDS H KY 

ALIENS SPOTTED LOADING UP 
ON THE LOWEST ■ PRICED 
AMERICAN DJ GEAR IN THE 

UNIVERSE!! 



IF YOU BUY AMERICAN DJ GEAR 
ANYWHERE ELSE, YOU'RE PAYING TOO MUCH 

SKEPTICAL? 


SEE IT TO BELIEVE IT! 

1-888-4-UTE-UP 

(TOLL FREE J 

FREE COLOR CATALOG AND PRICE LIST TO ALL EARTHLINGS 
3C UPS AND FEDERAL EXPRESS AVAILABLE ffi*; 


ION ‘ SPECIAL PROMOTION ' SPECIAL PROMOTION * SPECIAL PROMOTION ‘ SPECIAL PROMOTION * S 

AVENGKR * VERTIGO * BLACK WIDOW 

AT A PRICE YOU WILL FIND TRULY PHENOMENAL 

NOW THRU MARCH 31, 1997 


continued from page T9 
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ROBERT MILES • UIM JOY • GINA G • PRODIGY • B.B.E. 
BACKSTREET BOYS • PETER ANDRE • CLOCK • M PEOPLE 
MARK MORRISON • HAIEEF • GUSTO anti many more 


Dance Tip 2000 is reaching for the new millen¬ 
nium by capturing current favorites and breaking 
killer tracks that scream to be played—each are 
individually tracked (not mixed). This one will play 
well into *97 and perhaps to the year 2000. Here are 
the 40 tracks on this two-CD set: 
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Breathe (Edit) ..PRODIGY 

Bom Slippy...UNDERWORLD 

One To One.ROBERT MILES 

Seven Days And One Week ..B.B.E. 

X-Files (Radio Edit)...DJ DADO 

Wrong (Todd Terry Remix Edit].. EVERYTHING BUT THE GIRL 

Offshore (Disco Citizens Edit).. CHICANE 

Higher State Of Consciousness.JOSH WINK 

Kiubbhopping (Original).. KLUBB HEADS 

I Need A Lover Tonight...KEN DOH 

The Nighttrain..KADOC 

Disco’s Revenge...GUSTO 

Stamp!.JEREMY HEALY & AMOS 

Don’t You Want Me {’96 Pugilist)..FELIX 

That Look (Radio Edit).DE’LACY 

The Naughty North & The Sexy South.E-MOTION 

Loving You More..BT W/ VINCENT COVELLO 

The Gift (Radio Edit).......WAY OUT WEST 

One Night Stand (7" Version).ALOOF 

I Wanna Be A Hippy..TECHNOHEAD 

Ooh Afth... Just A Little Bit... GINA G 

Flava (Crichton & Morris 7” Mix].PETER ANDRE 

You're Makin' Me High... TONI BRAXTON 

Children (Eat Me Edit].ROBERT MILES 

Megamix: Boom Boom Boom.. 

La La La Hey Hey (Mixed By Motiv8] ..THE OUTHERE BROTHERS 

Get Down (You’re The One For Me).BACKSTREET BOYS 

Oh What A Night (Radio Mix).CLOCK 

Jazz It Up..REEL 2 REAL 

I Belong To You (Radio Edit)...GINA G 

Where Love Lives.ALISON LIMERICK 

Driving (Todd Terry Freeze Mix)..EVERYTHING BUT THE GIRL 

Sunshine......UMBOZA 

Cuba......EL MARIACHI 

Creep..TLC 

Golden Brown..KALEEF 

Search For The Hero (Radio Mix)............. M PEOPLE 

continued on page 82 
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NIGHTHAWK 
MICRO LIGHT 

A FLASHLIGHT FOR YOUR FINGEFf 4 

• Adjustable velcro fingerstrap I|P 

• Hands-Free light literally at your lingertips I 

• Powered by 2-1.5V hearing aid size batteries * 
(included) 

• On-Off Switch 

• Sturdy construction 

• Amber LED light 
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IN CANADA 


l 


Some Associations May Get You 
Where You Want To Be - BUT... 

N.A.M.E. 

National Association of Mobile Entertainers 



Will Get You There Faster!! 


Full Time Staff 
Full Time Service 
Full Time Benefits 



Insurance - Property, Liability, Health 
Internet & Web Exposure 
Visa, Mastercard Merchant Services 
Discount Phone Rates 
Technical Information 
Networking & National PR Program 
Web Page Design & Hosting Discounts 
National Referral Network 
Music Licensing Information 
And Much, Much, More!! 


CALL TODAY!! 215-942-9937 

NAME@djkj.com - htfp://www.dji<j.com 



N.A.M.E, 
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The Greatest 
Non-Stop Party 
Under I he Sun 
is bidding for its 
place among the 
best mix CDs, 

And it definitely 

m 

makes the grade 
by combining 
classic and current 
favorites to keep 
the parties going. 
Excellent tracks, 
offer over two 
hours of energy 
on the two CDs. 

1 lere’s the lineup: 

Doh flhh... Just A Little Bit.GINA G 

Baby Baby (Lee Marrow Radio Mix)..CORONA 

I Like To Move H.. REEL 2 REAL 

.W/ THE MAD STUNTMAN 

Two Can Play That Game ....BOBBY BROWN 

We Are Family (Sure Is Pure Remix Edit) .. SISTER SLEDGE 

She’s Got The Vibe... R. KELLY 

Macarena.LOS DEL MAR 

Guaglione...PEREZ 'PUG' PRADO 

Dizzy.VIC REEVES & THE WONDER STUFF 

Love Shack ...B-52'S 



Hey Now (Girts Just Wanna Have Fun).CYNDI LAUPER 

Compliments On Your Kiss.RED DRAGON 

.W/ BRIAN & TONY GOLD 

All That She Wants...ACE OF BASE 

Don’t Stop (Wiggle Wiggle).OUTHERE BROTHERS 

Cotton Eyed Joe.REDNEX 

Mr. Vain..CULTURE BEAT 

No Limit.2 UNLIMITED 

Don't Give Me Your Life ..... ALEX PARTY 

U Sure Do.STRIKE 

One Night In Heaven.M PEOPLE 

Rhythm Is A Dancer.SNAP 

Sunshine After The Rain.BERRI 

Everybody’s Free (Eat Me Edit).ROZALLA 

Your Loving Arms (Original Radio Edit).BILLIE RAY MARTIN 

Another Night...THE REAL MCCOY 

Rock My Beat.HADDAWAY 

Now That We’ve Found Love ..HEAVY D & THE BOYZ 

Naked..LOUISE 

Sweets For My Sweet..CJ LEWIS 

Deeply Dippy.RIGHT SAID FRED 

Sweetness.......MICHELLE GAYLE 

Oh What A Night..CLOCK 

It’s Alright (The Guvnor Mix).EAST 17 

Boom! Shake The Room.JAZZY JEFF & THE FRESH PRINCE 

Killer...ADAM SKI 

Always There..INCOGNITO W/ JOCELYN BROWN 

I Luv U Baby.THE ORIGINAL 

Rhythm Is A Mystery.K-KLASS 

Swamp Thing.THE GRID 

Reach Up.PERFECTO ALLSTARZ 

continued on page 84 


InfoManager and Weddings 
A Perfect Marriage! 
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Wedding Reception 
Sheet 

Engagement Spec 
Sheet 

Bride’s request list 
FREE 16,000 songlist 
database 

FREE 250 Entertain¬ 
ment Clip Art 
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Mention ad code: MBAM97 

for $25 off! 

Order NOW! Expires 6/1/97 


FenVrsa 


Custom ware Systems 
1517 Livingston 
Plano, Texas 75093 


The Industry Standard for Mobile DJ Software 

INFOMANAGERY2.0 


FREE Test-Drive call 972.867.7729 or 

Download http://www.cwarenet.com 
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THE MOST DJ FRIENDLY 


ITHOUT A DOUBT, NVS-TVS Vide 

Music video format I've ever 

doctor b./b-bov Prod 

1996 NICHTCUQ & OAR DJ Cl 


• CUE UP THE LATEST MJ51C VIDEOS INSTANTLY 

* COMPACT AND LISHTWEiSHT 5" DIGITAL CD FORMAT 

♦ ORIGINAL MUSIC VIDEOS by the ORIGINAL ART I ST si 

• MONTHLV SUBSCRIPTIONS ARE ONLY $49.95+ 

ALSO PLAYS AUDIO CD & CO + G 





MUSIC NEWS 
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mibination R&B/ra p/sou I/hip-hop is now referred 
to as “swing." One of the best series of compilations has 
been Pure Swing and now capturing the hottest tracks 
from the six prior volumes is Very Best Of Pure Swing. 
This three-CD package is loaded with hit Hava’s by many 
of the biggest superstars in the biz. Check this out: 


Forever.DAMAGE 

Hit Me Off..NEW EDmON 

Gangsta’s Paradise ..COOLIO W/ LV 

Stressed Out.. TRIBE CALLED QUEST 

...W/ FAITH EVANS & RAPHAEL SAADIQ 

Mary Jane (All Night Long) ....MARY J BLIGE 

U Blow My Mind.BLACKSTREET 

Candy Rain..SOUL FOR REAL 

Two Can Play That Game.. BOBBY BROWN 

Grapevyne.... BROWNSTONE 

Freeh N' You.JOOECI 

Flavour Of The Old School.BEVERLEY KNIGHT 

Process Of Elimination.ERIC GABLE 

Tell Me What You Like.GUY 

Hey Mr. DJ....ZHANE 

Just Kickin’ It...XSCAPE 

Your Body's Callin’... R KELLY 

I Miss You..AARON HALL 

If I Ever Fall In Love.SHAI 

For The Lover In You..HAWARD HEWETT 

B1 owin' Up My Pager..SMOOTH 

Honey Love.....R KELLY 

Love II Love.....DAMAGE 

My Heart Belongs To You.JODECI 

Age Ain’t Nothing But A Number.............. AALIYAH 

24 Hours..TROI 

Don't Be Afraid____AARON HALL 

Rock Wit’cha....BOBBY BROWN 

Undercover Lover...SMOOTH 

Summertime..DJ JAZZY JEFF & THE FRESH PRINCE 

Slap & Tickle...KREUZ 

Down 4 What Eva.NUTTIN’ NYCE 

Sensitivity... RALPH TRESVANT 

Down For The One.BEVERLEY KNIGHT 

Treat Them Like They Want To Be Treated FATHER MC 

Girlfriend's Boyfriend.GWEN MCCRAE 

Your G Spot..WAYNE MARSHALL 

Free / Sail On.CHANTE MOORE 

Groove Of Love..EVE 

Something In Your Eyes.BELL BIV DEVOE 

This Love Is Forever....HOWARD HEWETT 

Feenin’.JODECI 

Reminisce ... MARY J BLIGE 

Get Down On It.KREUZ 

Back And Forth...AALIYAH 

Treat Me Right.FATHER MC 

Like A Playa..LA GAN7 

The Finest..TRUCE 

Remedy.. BEVERLEY KNIGHT 

The Place Where You Belong.. SHAI 

Poison...BELL BIV DEVOE 

Is It Good To You... TEDDY RILEY & TAMMY LUCAS 

Her.GUY 

Good Life ....EVE 

Rappers Ball..E 40 

I Like The Way {The Kissing Game).. HI FIVE 

Where 1 Wanna Be Boy...MJSS JONES 

Treat U Right.TRUCE 

Private Party.. DIANE NARSH 

On And On..BEVERLEI BROWN 

Throw Your Hands Up.....LV 



No collection is complete without great Jazz. Mobile’s 
know this and use it for many occasions. I his three-CD 

w 

set Best Jazz Album... Ever! contains much of the best 
of what you’ll need. An excellent collection, it captures 
old and new hits and crossover favorites. Jazz it up with 
these tracks: 


Let There Be Love 


I Get A Kick Out Of You ... 

Mad About The Boy. 

Fever...... 

Cry Me A River. 

That Oie Devil Called Love 

Take The ‘A’ Train. 

Minnie The Moocher....... 

Five Guys Named Moe ..... 

Hello Dolly. 

Ain’t Misbehavin'.. 

Relax... 

Summertime. 

Misty. 

A Foggy Day. 

Night And Day.. 

Let's Get Lost. 

I Wish I Knew. 

That Kid From Red Bank . 

Take Five. 

Birdland... 

Running Away... 

Watermelon Man. 

Moondance... 


Do Nothing Till You Hear From Me.... 

Wade In The Water.. 

Dropping Bombs On The W hit eh o use 

Blue Rondo A La Turk. 

So What.. 


Morning Dance.. 

Last Night At Danceland 
The Girl From Ipanema. 

Travels... 

So What... 

Cantaloupe Island. 

Round Midnight.. 

Song For My Father. 

The Sidewinder.. 

Moanin’. 


Midnight Blue. 

Eleanor Rigby. 

Goodbye Pork Pie Hat 

Omihology ... 

Blue Train.. 


. NAT KING COLE 
. & GEORGE SHEARING 
. ELLA FITZGERALD 
. DINAH WASHINGTON 
. PEGGY LEE 
. JULIE LONDON 
. BILLIE HOLIDAY 
. DUKE aLINGTON 
. CAB CALLOWAY 
. LOUIS JORDAN 
. LOUIS ARMSTRONG 
. FATS WALLER 
. LEON REDBONE 
. SARAH VAUGHAN 
. ERROL GARNER 
. BARNEY KESSEL 
. DJANGO REINHARDT 
. CHET BAKER 
. BILLY TAYLOR TRIO 
. COUNT BASIE 
. DAVE BRUBECK 
. WEATHER REPORT 
. RAY AYERS 
. MONGO SANTAMARIA 
. GEORGIE FAME & VAN MORRISON 
. W/ JON HENDRICKS 
. MOSE ALLISON 
, RAMSEY LEWIS TRIO 
. STYLE COUNCIL 
. AL JARREAU 
. RONNY JORDAN 
. GEORGE BENSON 
. SPYRO GYRA 
. RANDY CRAWFORD 
, STATE OF THE HEART 
, PAT METHENY 
. MILES DAVIS 
. HERBIE HANCOCK 
, THELONIUS MONK 
. HORACE SILVER 
. LEE MORGAN 
. ART BLAKEY 
. KENNY BURRELL 
. STANLEY IORDAN 
. CHARLES MINGUS 
. CHARLIE PARKER 
, JOHN COLTRANE #n p3 g e gg 
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One recent CD that has proved to he a hit compilation 
for DJs anil dance instructors alike is Ultimate Line 
Dancing Album. Containing many of the all-time 
hottest hits in country music, this import is the top 
selling country dance CD of the year. And for you bar 
stoolers it also includes dance instructions. Here are the 
tracks: 


Boot Scootin’ Boogie. 

Achy Breaky Heart. 

1 Feel Lucky. 

Chatalioociiee. 

Romeo.. 

Honky Tortk Attitude.. 

Line King. 

Cotton Eyed Joe.. 

Swamp Tiling (Radio Mix).. 

Life's A Dance.. 

My Baby Loves Me. 

Copperhead Road. 

Cleopatra, Queen Of Denial 

Money In The Bank. 

Funky Cowboy. 

Adalida. 

1*800 Used To Be. 

No One Else On Earth. 


BROOKS & DUNN 

BILLY RAY CYRUS 

MARY CHAPIN CARPENTER 

ALAN JACKSON 

DOLLY PARTON 

JOE DIFFIE 

SUNSET STAMPEDE 

REDNEX 

THE GRID 

JOHN MICHAEL MONTGOMERY 
MARTINA MCBRIDE 
STEVE EARLE 
PAM TILLIS 
JOHN ANDERSON 
RONNIE MCDOWELL 
GEORGE STRAIT 
LORRIE MORGAN 
WYNONNA 


tonimusd on page 86 
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the battle, then a 
Wells Cargo 
enclosed 
trailer is your 
secret weapon. 

In the mobile enter¬ 
tainment business, time 
is money. A Wells Cargo can 
save you both. Not only can you cut your 
load/unload time in half; you get a free 
rolling billboard as well. Expect at least 
15 years of reliable service from your 
Wells Cargo ... every time out! Wells a 
Cargo is the sound saving, image ^ 
making way to go. Ask about 
our Leasing Program. 


Call ( 800 } 348-7553 

for a FREE info packet 


Visit our Web Site: WWW.WELLSCARGO.COM 
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MUSIC NEWS 


continued from page 84 

K-Tel’s Honked On series has long 
been a favoritejyt I > I s. jkLe newest 
release I looked On Disco t 

live medleys (five tracks) that may 

well make this release among their 

best. Tht k( eries n 
studio musiciaru^^Phavc consjs- 

tcntly sounded so much like the 

* 

original artists that it’s made this 
series one of the most successful ever. 
I lere are the Medleys: 


Hooked On Saturday Night Fever 

....Fifth Of 

Beethoven / Disco inferno / Sal sat ion / Manhattan 
Skyline / Calypso Breakdown / K-lee / More Than A 
Woman / Boogie Shoes / Open Sesame 
Hooked On Disco Dancin'; 

.. Turn 


The Beat Around / The Hustle / Dance Dance 
Dance {Yowsah Yowsah Yowsah) / TSOP / Dance 
With Me / Shame / He’s The Greatest Dancer / 
Rock The Boat /1 Love Music 
Hooked On Sexy Disco; 

.... Can’t 

Get Enough Of Your Love, Babe / Disco Lady / Ring 
My Bell / Rock Your Baby / (Want Your Love / 


Reunited f You’ll Never Find Another Love Like 
Mine / When Will I See You Again 
Hooked On Boogie: 

.. Don't 

Let Me Be Misunderstood / Shake Your Groove 
Thing / Heart Of Glass / Good Times / Boogie Fever 
/ Never Can Say Goodbye / Funkytown / Boogie 
Oogie Oogie / We Are Family 
Hooked On Disco Nights: 

.... Disco 

Nights (Rock Freak) / Le Freak / In The Navy / Get 
Off /1 Will Survive / That’s The Way (I Like It) / 
That’s Where Happy People Go / Get Down Tonight 
/ The Love I Lost 



SOMETIMES Big 

Things Come in 
Small Packages 


We proudly announce the MQX-Series, featuring all the performance and great 
sound of our legendary GQX models in an uniquely compact package. The same 
exacting filter design and summing circuitry is utilized, with each filter exhibiting true 
constant “Q" response. The center detenled position of every fader acts as an on/off 
switch for that filter (to ensure the quietest operation). Instead of the 20mm plastic 
faders typically used by the competition, \SHLYhas selected a custom-manufactured 
2 ‘viiini slide fader device. This component allows us to offer up to 15 dB of boost 
or cut adjustment on each individual filter, latch MQX model features balanced XLR 
and 1/ 1 " phone jacks, while die third-octave models also feature harrier-strips (with 
full ground lift provisions). Internal power supplies are standard in all ASHLY prod¬ 
ucts (no "wall waits”) as is our exclusive Five Year Worry Free Warranty. Finally, a 
truly professional graphic equalizer in a smaller rack space package. 



the New MQX Series from Ashly 


HLY 


Ashly Audio Inc,. 847 Holt Hoad, Webster. NY 14580 9103 
Toll Free: BOD^02B-63OS • TEL; 716-872-0010 • FAX: 716-872-0739 
Canada: Gerraudio Qist Inc, 416-696-2779 * International Agent: l and E Exports Inc. 714 440-0760 

Internet: http i/tyww.ash ty.com 





Owners! 
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hear the sonic difference! 
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There is a reason why DJs aft around the world are talking about the new DJX Series™ from Sonic, and the rea¬ 
son is incredible performance! The DJX1812™ and DJX1510™ “sub on a stick" system utilize a unique dual 
loaded folded horn system for unprecedented bass response. Don't bother biamping this system because high 
powered passive crossovers are standard. The 64 lb. DJX215™ sets a new standard for performance in a com¬ 
pact package with high power handling and an affordable price. The DJX 115™ and 183™ enclosures will rock your 
dance floor without filling your truck or emptying your wallet. All are backed with a two year limited warranty that 
you probably won’t ever need. Send $3 for a complete catalog, that also features our line of sub enclosures. 

Sonic trie. 3383 E. Layton Ave. Cudahy Wl 53110 (414)483-5091 Fax(414)483-3344 






















REALITY CHECK 





at makes one Mobile DJ or KJ 
different from another? Maybe 
it’s the music! We can all buy 
the same equipment and music, but what we 
do with it is what sets us apart from each 
other. 

How often do your clients really care if 

0 V 

you have enough sound power to fill 
Madison Square Garden or enough lighting 

to illuminate the runways at O’l Iare? You 

¥ 

may promise them that 
you can really pack the 
dancefloor, but some¬ 
times even that doesn’t 
strike a nerve. What 
they really want to 
know is, “Will you play 
the music my guests and I 
want to hear?” 

A big sound system pumping 
out all the wrong music is a disaster. 
On the other hand, the right music, 
even played in mono on a Close-N-Play 
(all right, I exaggerate), would be more apt 
to please a client. I think most mobiles 
follow the logic that more music is better, 
but where do you stop? 


by Mark Johnson 


1 here seems to be a trend developing where 
DJs, and some Ms, try to one-up each other 
with the size of their music libraries. I’ve 
recently seen DJs ads in phone books and 
elsewhere claiming 10,000 songs, 20,000 
songs, even >0,000 songs! 

50,000 songs? Even if you generously 
assume that we re talking 10 usable cuts per 
CD, which is a stretch, that’s 5,000 CDs! 
Even in plastic sleeves, that would fill over a 
dozen of the big Univenture cases. So my 


point is, w hile DJs can advertise any size 
music library they want, how much do they 

0 0 * V 

actually bring with them to a job and how 
much stays back at the officer rVnd what’s 
to say die music that never leaves home 
really qualifies? I personally have over 
1,000 78s and over 100 collectable 8-tracks 
in my personal collection. Do I include 
these in my ad? Of course not. 

It may bother some entertainers who 
are strong supporters of this Peter Prin¬ 
ciple, but 1 believe that anytime any DJ 
misleads the public, it effects us all. We do 
not want clients to start selecting their DJs 
on the size of their libraries. It’s what’s in 
your mobile music case and how well you 
read the crowd that counts. 

DO THE MATH 

Numerically speaking, the most songs you 
can play during any given hour is around 
20. If you are doing a karaoke gig, the 
number will be less. You don’t need to be a 
brain surgeon to know that each song 
averages three minutes. If you use a lot of 
12", then drop that number to 15 or even 
12 songs. Multiply that by the number of 
hours you’re playing. Fora four-hour 
party, you may play 80 songs, tops. 

It would be silly to show up at an event 
with only 80 songs and expect all of them 
to match perfectly. In fact, it would he an 
insult to the client. So there is value in 
having a decent mobile library. After all, 
you are the music professional, and you 
better have a good foundation to choose 
from. But where does ii end? I’ve seen DJs 
in adjoining rooms carting eight or more 
milk crates of 12" records. I remember one 
guy with 22 crates. Ilis DJ area looked like 
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Given that it is impos¬ 
sible to fill every re¬ 
quest, the real skill is 
being able to sell the 
requester a good sub¬ 
stitute. 


the used record section at a flea 
market. 

So besides getting exercise 
from lugging all that music 
around, what arc the benefits? 
Upon asking DJs why they need 
so much music, the answer was 
always the same, “To handle 
requests,’’ Is there any other real 
benefit? Could it he that some 
DJs think it looks impressive or 
makes them appear more 
professional? 

IS IT WORTH IT? 

One of my DJ friends carries 
500 ! Ds, 300 cassingles and 
roughly 2,000 45s. He knows 
I’m also a record collector so he 
shows me an original Frankie 
Laine 45 from 1958 in pristine 
condition. It wasn’t even 
“Rawhide,” hut something I had 
never heard of. He says he 
bought it after one client asked 
for it anti he didn't have it. He 
hasn’t been asked to play it 
since. But when the day comes, 
he'll have it, assuming it hasn’t 
totally decomposed by then. 

There will always exist the 
possibility that, even though you 
have a huge mobile collection, 
the guest will ask for a song you 
don’t have, especially if you are 
trying to go all 1 !D. I’ve talked 
with a couple local DJs on this 
topic and I’ve come to the 
following conclusion: Given 
that it is impossible to fill every 
request, the real skill is being 
able to sell the requester a good 
substitute. If someone asks for 
Frankie Laine, offer some 
earlier country like Willie 
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Nelson or Johnny Cash. It someone a^ks fur Pern - Como, otter Andy 
Williams or Johnny Mathis. It someone asks for medium jazz like (ieorge 
Benson, offer Kenny G or other light jazz artists, and if someone asks for 
Motley Crue, offer Pat Boone (just kidding). 

It’s a real DJ/KJ skill to know what alternate songs to offer when you 

C? m 

don’t have the specific song someone’s asking for. Typically, the song is 
going to he somewhat obscure anyway, so it would not he a crime to not 
have it. Plus, your suggestion should appease, if it’s similar in style to their 
request. 

A final word of advice; When a client wants to provide you \\ tth a list ol 
music, welcome it! * I heir list speaks volumes. Anything that can help you 
keep the size of your library to a minimum is a valuable tool. Your goal 
should always he to have the lightest, leanest library possible, hut still have 
the caiTect 80 songs for their party. 




MUSIC MANAGER 95 


Organize your music collection today! 



Creating and modifying the Master Music 
List in Music Manager 95 is quite simple, 
Information is entered on a screen like the 
one below. The system will even warn 
against duplicate entriesl 




OFT 
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Music Manager 95 is designed to track large 
music collections used by professional disc 
jockeys, clubs, and radio stations. This is a 
simple yet powerful program that will orga¬ 
nize and print song lists based on a variety 
of criteria. Designed by disc jockeys for disc 
jockeys, the system allows the quick entry 
of songs and information using an easy to 
understand interface. Great for single or muk 
tiple users. Print custom lists based on: Title, 
Artist, Album, Genre, BPM, Year, Length, 
Format, and more! Easy to install in less 
than 10 minutes, the system requires: 486 
or Pentium processor. 4 meg of RAM, 10 
meg of free disk space, and either Windows 
3.1 or Windows '95. 


Music can then be sorted and printed in 
many different formats depending on your 
individual needs. Print Standard, Custom, or 
Personal lists fast and easy. 
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Music Management just got easier for DJs. 
Order Software Solution's Music Manager 
95 today! MSRP $99.95 


DEALERS WANTED! Call: (847)797-9427 


Available at: 


Download a trial version at: http://WWW.pr0-miX.C0m 



Music 

Manager 95 





DIO &M. I (PITTING 

800-4-PRO-MIX 

9G0 East Northwest Highway, Mount Prospect, Illinois 60056 
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REMIX RAVE 


by Shawn Miller 



THE INDEPENDENT REMIX SERVICES HAVE BEEN BUSY IN 
THEIR LABS CREATING THE SOUNDS THAT HELP MAKE US DJS 
SO DIFFERENT FROM THE REST, BY GIVING US THE BEST! 



FUNKYMIX ISSUE #26 

After the mega-blockbuster "FunkyMix Issue 
#25," which pretty much any DJ who spins 
urban tracks now has several copies of, the 
elves at Ultimix unleashed “Issue #26," 
which is sure to slam your crowd. The 
issue, available on three records or one 
CD, begins with Pony by Ginuwine - parts 1 
& 2. Part 1 clocks in at a thunderous 143 
BPM for a very different flavor. The track 
actually begins as a slow bump 'n grind and 
pounds itself into a slammin’ Miami bass 
track. Mark Roberts adds some cool sex 
samples (for doing those bowling banquet 
dances) and borrowed the beat and bass 
line from White Horse. Part 2 of the track 
slows down to 88 BPM and offers a new 
beat and some guitar samples. 

Next is the track that has been played on 
tlie radio more than the local news, Cold Rock 
A Party by Me Lytc. This track now contains 
an all new funky drum loop and some 
smooth Rob Base samples, along with a mix 
that is as easy as ever to mix into and out of. 
Another track pushing Me Lvte’s track up 
and down the chart is the new hit from LL, 
Cool J, Ain't Nobody. Roberts takes this 
already great track and adds a drum loop 
along with samples 
from Doin' It to totally 

m 

rework this track. AU 
About You , the latest 
track from S.W.V., is 
just making its way to 
the charts. 

The problem with 
this track is, the 
original has almost no 
existing beat — not a 
good move for a dance 
track.' I he wizards at 


Ftmkymix completely reworked the 
track with a funky new beat, restruc¬ 
tured the chorus into a 32-beat 
phrase and created a track that can 
be played in more markets and to 
more crowds than ever belore. Also 
on the issue is Been There , Done That 
by Dr. Dre. Rarely dues Funkymix 
put a track on an issue that is NOT 
for radio play, but this is one of 
them. This is neither the clean 
version nor for the timid. 

Working from the album version, 
this mix has been neutered to he DJ 
friendly and easy to program into a 
mix. This track was unavailable on 
vinyl, until now — and with double- 

r * 

wide cue lines. Included on the issue 
is Upside Your Head by Snoop Doggv 
Dogg with a new rhythm track, clean 
intro, easy breaks and some major 
restructuring. Never Leave Me Alone 
by Nate Dogg also features a new 
rhvthm track and is very DJ friendly. 

0 m - w 

Street Dreams/All Eyes On Me bv 

*■ 

Mas & 2Pac has been extremely well 

f 

remixed by DJ 2nd Nature who 
brings these two songs together like 


continued on page 92 

The problem with this track is, the original has 
almost no existing beat — not a good move for a 
dance track. The wizards at Funkymix completely 
reworked the track with a funky new beat, 
restructured the chorus into a 32 -beat phrase 
and created a track that can be played in more 
markets and to more crowds than ever before. 
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REMIX RAVE 


Another in the lineup of fantastic spurs from X-Mix is their 
first attempt at underground house music and, knowing 
the work that pours out of the studios at X-Mix, they’ve 
got another hit on their hands. 


continued from page 90 

they were made for each other, 
with silky-smooth transitions. Get 
Up by The Lost Boyz has a new 
drum loop, stutter edits and 
“music makes me high” samples 
that truly lighten up this track. 

Space Jam by Quad City DJs 
takes this standard movie track 
and spices it up with samples from 
Armand Van Helden, Planet 
Patrol, 95 South, as well as a new 
conga line. All this and a ccapella 
drops and exciting multi-edits sure 
to blow your crowd away. Last is 
% Youil Be There by Spice Girls 
— a track that is already No. 1 in 
several parts of the world and is 
about to hit the United States. 
Roberts takes what looks like 
another standard radio track, adds 
the rap from Last Night A DJ 
Saved My Life and adds some 
heavy scratching. All in all, a huge 
package from Funkymix — and 1 
thought “Issue #25” was gonna be 
a tough act to follow. 

X-MIX URBAN SERIES #15 

Hot off the fax machine is the 
lineup for the newest issue from 
this successful X-Mix spur. This 
issue, unlike several past 
issues, is pressed on two 
records or one CD with no bonus 
cuts. The playlist includes Pony- 
Ginuwine, Cold Rock A Party Me 
Lyte, Street Dreams- Nas, Ain’t 
Nobody- LL Cool J, This Is For The 
Lover In Vfou-Babyface, Pumpin’- 
Proyecto Lino, and Let’s Get 
Down- Tony Toni Tone. Although a 
couple of the songs duplicate the 
listing on "FunkyMix #26," X-Mix 
does a completely different 
interpretation of each track, as 
does each remix service. 

X-MIX ABDUCTED PREMIER ISSUE 

Another in the lineup of 
fantastic spurs from X-Mix is their 
first attempt at underground 
house music and, knowing the 
w ork that pours out of the studios 
at X-Mix, they’ve got another hit 
on their hands. This issue was just 


being completed at press time but 
the playlist is as follows: The Next 
Generation Mega mix (no listing 
available) which runs for 12:26, 
Sugar Is Sweeter - C J. Bolland, Keep 
Push in - Boris Dlugosch, 
Klubbhopping - Klubbheads, Keep 
On Jumpin ' - Lisa Marie Experi¬ 
ence, Cuba - El Mariachi, and Don't 
Stop Movin' - Livin' Joy. 1 he issue 
is going to be available on two 
records or one CD anti is simply 
good ’o! X-Mix flavor. Copies of 
this issue wont last long, so if you 
program any of the above tracks, 
don’t wait! 

HOT TRACKS ISSUE 16-1 

The first outta the gate this year 
for Hot Tracks is “Issue 16-1.” 

This issue contains the second part 
of JT’s 1996 Year End Mix — the 
first part appeared on “Issue 15-8.” 
Part 2 of the medley includes: This 
Is Your Night - Amber, Obb Ahh Just 
A Little Bitt - Gina G, Energy - 
Devone, My Love - Kellee, The 
Feeling - Sugar, The Real Thing - 
W.W.M.T., Zombie - A.D.A.M., 
JellyHead - Crush and Be My Lover 
- La Bouehe. 

Part 2 runs almost 11 minutes 
and contains one hreak. Included 
on this three-record set or one CD 
are tracks, such as the third single, 
Look Into My Eyes from Planet Soul. 
This mix contains vocal effects 
galore in addition to a new groovin’ 
bass line throughout and a com¬ 
plete restructuring, making this the 
only mix to spin. Next is the track 
from E-Type - Calling Your Name. 
While this group is gathering quite 
a following, their two previous 
tracks were up-tempo and kinda 
‘'Euroish.” This cut is slower but 
becomes very ‘NRGish” and has a 

V 

medley I lot Tracks says “you won’t 


soon forget!” Using both the 
progressive house and hi-house 
mixes and melding them into one 
track makes for a very easy to use 
crowd pleaser. 

Also on the issue is the new 
track from Cher- Paradise Is Here , 
spinning at 122 BPM and using the 
Garage Revival Mix. In this track 
you get a heapin' spoonful of Cher’s 
sultry', seductive vocals along with a 
groovin’ easy-to-mix track. Also 
included are Sonic Groove - 
Ratalina, Sinful Wishes - Outta 
Control, Anytime - Diana Dee, 
Cosmic Girl - Jamiroquai, Do You 
Miss Me - Jocelyn Enriquez, Sweet 
Love - The PC Groove Sensation 
and finally the millionth release 
from * rloria Estefan - Tin Not 
Giving You Up with a fighter and 
more consistent version of this 
track. If you spin Issue 15-8,” you 
gotta get “Issue 16-1.” 

JUST RELEASED 

Look out for another in the 
series of “X-Mix Radio Active” 
issues, pressed just as one CD and 
contains about 1 7 tracks. While 
they’re not remixes it’s still the best 
way to spend a roll of quarters 
anyday. Also look for an all new “X- 
Mix Issue 37,” a new “Nuthin’ But 
Samples” CD, a new “Wicked Mix” 
vinyl issue, and something HUGE 
from die locked vaults at Hot 
Tracks. 

To stay completely up-to-date on the most 
recent remix releases^ The Remix Warehouse 
releases its complete current^ special ami 
back issue catalog FREE about every 1 4-6 
weeks. To get on the mailing list you can call 
us toll five, 24 bouts a day , at i -Soo-241 - 
MlXX. International customers please call 
(77 o) 446-5046. Or you can e-mail your 
catalog request to: catalog©remLx. com or fax 
to 
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March+nfiami=WMC 


Special Edition DN-2000F 


This year’s Winter Music Conference is about to 
explode and the buzz is for an unprecedented 
music confab in Miami Beach March 22-26. 
Whether it’s Dance, Urban, Rap. Latin, Rock or a 
new trend setting sound in the music scene the 
Winter Music Conference is the premiere forum for 
connectivity in the music business. If you haven’t 
yet made arrangements for registration, hotel, 
airfare, car rental and filled your itinerary with 
meetings, dinners, parties and of course that all 
important suntan, 
do so now. 

For more informa¬ 
tion, call the WMC 
office at (954)- 
563-4444, fax 
(954)-563-6889 or 
visit the WMC web 
site at http:// 
www.wmcon.com 
(Keyword to: http:/ 

/www.wmcon .com) 
e-mail 

wmc97@aol.com. 


Denon Electronics has announced the launch of 
its new DN-2000F LTD. a limited-production, fifth- 
anniversary version of the DN-2000F double CD 
player originally introduced in 1991. 

Offering the operation and performance of the 
highly-successful. second-generation DN-2000F 
MKII, each new DN-2000F LTD transport and 
controller sports a blue faceplate and special gold 
plaque engraved with its own personal reference 
number. Gold screws further dress up the 
product’s appearance, while all DN-2000F LTDs will 
additionally be accompanied by certificates of 
ownership. 

“Five years ago, the DN-2000F, with its many 
■world’s-first’ functions like Pitch Bend and Instant 
Start, established Denon as the ‘industry-stan¬ 
dard’ manufacturer of CD players for the profes¬ 
sional DJ," says Mark Kaltman, national sales 
manager, Denon Professional. “The commemora¬ 
tive DN-2000F LTD pays homage to the original DN- 
2000F and its subsequent upgrade, the DN-2000F 
MKII, which are being used today by countless DJs 
around the globe." 

The manufacturer's suggested retail price on 
the limited-edition DN-2000F LTD is $1,300, 



ATTENTION MOBILE DISC JOCKEYS!! 


Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shown on 
our Rack Stand. Easy as 1-2-3' 


M-2R 



13 Spaces for Amp 
10 paces for Mixer 

Console Coses auaf/oWe 
In many styles. 



Albums Available in 
Any Case Style 



18' 1 

14* 

Oouttfe Row 

Holds 135* 

Holds 100 

Molds 200 


Amp 

Racks 



Rack 

Mixers 


Stondard & Custom Sizes Available 


45’s Cases Available 


CD Cases Available 


Deluxe Console/SB 


Single Turntable & Mixer Cases 


In Any Style 



Oouble Row 

Triple Bow 

Holds 375 | 

Holds 550 


In Any Style 



Triple Bow 

Five Row 

Holds 100 

Holds 165 



Depth 16" * 8 Spaces for Amp 
10 Spaces for Bottom Mixer 
8 Spaces for Top Mixer 



Medium Duty Flight Cases Ret or Surtax Heavty Duty 
Hardware Carpet ot Vinyl Laminate Flight Case 



1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 


Cases also available lor lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call for pricing. 
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IN SEARCH OF THE BEST SOUND AND LIGHTING SYSTEMS ON EARTH 


by Renee Lassial 



DJS DEDICATE FORMATIVE YEARS TO BUILDING A BUSINESS 


David Pruter 
Zack Lynch I 




Some people know exactly what 
they want to do for a living early on 
in life. David Prater, owner of DJ 
Pro , realized his dream at the 
tender age of 12. It was at a sev¬ 
enth grade school dance in his 
hometown of Cheyenne. Wyo. That 
night , he and his friend\ Zack 
Lynch , sat watching the disc jockey , 
mesmerized by what they saw. 
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I t was all they talked about for days. 

Before long, the topic changed from the 
DJ they had seen at the dance, to starting 
their own DJ service. 

Their first gig was for a party for Pruter’s 
brother Eric, in the basement of their home. 
They didn’t have much equipment, but 
everyone there had a great time, them 
included. Word quickly spread of the job they 
did and they were soon hired to play their 
second job— a birthday party. Pruter’s dad 
drove the two bovs and their meager gear to 
the party, for which they were paid $40 for 
their services. This may not seein like a lot to 
the average working I J, but to two 12 year 
old boys... they were in the money! Unlike 
the average 12 year old, though, these two 

enterprising guys 
agreed to put every 
penny back into the 
business. 

“We had some 
money to buy 
something. Zack and 
1 rode our bikes to 
Pay-N-Pak and 
purchased a blue and 
red flood light,” says 
Pruter. “I had a paper 
route during this 
time to make a little 
money and bv the 

■ m 

end of the month, I 
saved almost $100. 
Every time I saved 

w 

some money, I bought more and more equipment,” says Pruter. He 
anti Lynch also mowed lawns and shoveled snow just to fund their 
passion. 

DJ Pro began getting new business byword of mouth. Friends 
and teachers heard about them and they were able to keep busy 
without advertising, which they couldn’t afford yet. One of their 
teachers, who was chairwoman of the school dances, heard about 
them and asked if they would like to audition for the school’s next 

w 

dance. They got the job, along with several subsequent school 
dances. Today their company, DJ Pro, specializes in school dances. 

contnied on page 96 
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Eric Pruter learned the business fast and, in no time, nas 
ready to be a central part of DJ Pro, in Wyoming. 


















KARAOKE ATLANTA DISTRIBUTORS 



Lowest Prices 
Largest Inventory 
Same Day Shipping 
Professional DJ & KJ 

Equipment 
Laser Disc & CD+G 
Hardware & Software 
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continued from page 94 



David P ruter | left I, Rob by Rivera fright} and Eric 
Pruter (center) know what it takes to put on a 
spectacular sound and light show. 


AmerltSm DJ: Avenger, Funnel, 8-lann4KfVpg|g^^q 
6-lamp helicopter, 4-foot blacklight, Sunray,-Black * 
Wkfow, Club Strobe, Mega Strcibe, three 
8-way switth boxes,.(2) SC systems, bubbk^BfeT 
machine, (-3) pinspots, (6) stick strob&^^Ht^d 

■ 1 * 

Martin: 2',8:-, 2308 > 

Rubo/ap. 3fi iii 

junior ZOO logger, all equipment m cijB^ " 

v Ov m 

Eclipse Lasers: Digital LVD/SE-5mw grefrn, red 
orange, SE joystick . ’ % 

Lightwave Research: (2) DataFlash, controller 

* 

SOUND * J 

Mixer: Gemini PDM6008. MTX300. Numark DM1800 
* • 

CD players: (2) Gemini CD-4GOOs, Denon 2500F CD 
player, HP surestore CD Writer with Gateway 2000 
computer >l 

Turntables; (2) Technics SL-1200-MK2 * 

/ 9 

Amplifiers:’Yorkville: (2) ^PSOOs. AP1200. AP3()6J 

Speakers: Yorkville: (2) Elite EX20pOs. (2) Pulse 
f 53s. (J) Pulse 153s. 2 Cerwin Vegas 


computer 


- r ... itiKj 

Microphones: (2)Shure Brothers headserfFPX14/lQ 
wireless, gooseneck 


AGAINST ALL ODDS 

Three years ago, in 1993, they lost everything when a fire swept through the 
garage where they kept all their gear. Fortunately, most everything was 
insured and within a week they began rebuilding their system, this time with a 
more experienced and sophisticated taste in products. 

“We didn't have as much equipment as we used to, but what we had was 
extremely good,” says Pruter. Now DJ Pro’s equipment is covered by business 
insurance. 

In ’95, Lynch left for college in Florida, leaving Pruter to handle the 
business alone. He was apprehensive at first about how he would handle the 
audience. He was used to working behind the scenes, handling the sound and 
lighting. Pruter found he most enjoyed lighting and Lynch had a way with the 
crowds. 

It turned out to be a growing experience for him, however, as he overcame 
his shyness. Praters brother Eric, 17, also displayed an interest in the busi¬ 
ness and began assisting him at jobs, along with another friend, Ben Daseler, 
16. They quickly learned the routine and were soon capable of going out on 
jobs alone. Now Erie and Ben are maintaining the entire business in Wyo¬ 
ming while Pruter is in Lake Havasu City, Arizona 
attending college. Lynch is also attending college 
in Arizona, after transferring from Florida, and 
together they’ve established a clientele in their 
new location. 

Both Pruter and Lynch, 20, are studying 
business and plan to continue in the )J biz after 
graduation. But Prater’s dream doesn’t end there. 
He aspires to ow n a nightclub, possibly in Las 
Vegas. For now, however, he’s working on a 
slightly more attainable goal. 

Pruter would like to eventually have a sound 
and light company big enough to play, and even 
promote, Raves. These megaparties typically 
feature underground music and run all night long. 
They are also held in obscure places, like in the 
middle of the desert or in abandoned warehouses. 
With 3,000 to 4,000 people in the door at $20 a 
head, Prater sees it as a market worth pursuing. 

He plans to accomplish the goal by simply build¬ 
ing a solid reputation as a professional sound and 
light company and keeping up with the times. 
Keeping up with technology is an important 
factor for staying ahead, Pruter says, I le feels he’s 
got an advantage because he’s young and not 
intimidated by technology. And at only 19 years of 
age, he’s got a whole lifetime to achieve his 
dreams. “If you can dream it, you can do it,” 


Mlsc.: DOD real-time analyzer, Furman power 
cpnditioners, Alesis Quadraverb, Alesis M-EQ 230, 
Denon DN 770R dual cassette deck, Numark 
Beatkeeper* Stanton BeatCounter, Rack drawers, Elite 
processor. * 

9 

Cases: Anvil cases. (2) 18,-space amp racks. Genesis 
CD cases. Genesis console. 


recites Pruter. 


If you would like to see your company featured in Mobile Beat’s 
“In Search of...", or “ProFiles” send us information about you and 
your company. Tell us why you're the best at what you do and what 
makes your company unique. We love visuals so be sure to include 
photographs, your presentation materials or a video (not return¬ 
able}. Send your portfolio to: Mobile Beat Magazine, P.0. Box 309 r 
East Rochester, N.Y. 14445. (No phone calls please!) 
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The Art of Entertainment 






(The National Singers Contest Showcase) 

Receive Promotional Kit and advertising to contestants in your area through TV, Radio, Internet and Direct Mail 


Karaoke 
System 
Rentals 

*Over 750 Songs 
From $149.00 plus 
delivery and pick-up 



Call for details 

1-800-PRO-SING 


Club Promotional Kit includes: 


♦ $1000 in Singer Tokens 

Redeemable for sponsors prizes 


$500 in Pioneer coupons 

Redeemable for equipment 



♦ 12 T-shirts, Karaoke Star Search 

with sponsors names 9 ' 

♦ Video on Karaoke Star Search 

Training and educational 


♦ Additional Sponsors Giveaways ♦ Banners, Posters, Flyers 

National and Local For contest and sponsors 

For more detail on how you can enter your club into this event jl 

fill out info below and send to NSCS Clubs, PCX Box 1106, Bridgeview, IL 60455 


!iub Name 


ub Phone #_ 


ddress. 


Contact Name. 


1 7 ax #. 


City 


St 


Zip 


I >o you have Karaoke Now. 


If yes, Name of Host 


Karaoke company- 


Host Phone # 
















































KARAOKE 


Showcase America’s 
Karaoke 



STAR SEARCH OFFERS QUARTER MILLION 
DOLLARS IN CASH, PRIZES AND GIVE-AWAYS! 


Karaoke singers often come and go, especially on the 
club circuit. So to keep singers coming back week 
alter week, Pioneer and ProSing Entertainment have 
joined forces for a hot new promotion called the 
“Karaoke Star Search.” 

The promotion starts out at the club level, where 
singers compete for the state finals. Singers will be 
judged on voice quality, audience participation and 
stage presence. I his creates an even playing field, 
regardless of the person’s talent in any one area. 

To participate in the nationwide event, a club sets 
aside one ni ght a week for 10 weeks for the “Star 
Search” competition. The winner at the end of the 
local contest goes on to the state finals. State winners 
then advance to the national Karaoke Star Search, to 
be held late in the year. Arrangements are being made 
to televise that event. In total, over S250,000 in cash 

and prizes will be 
awarded with an 
attractive payout of 
SI0,000 lor the 
national w inner. 

Clubs and bars 
that buy into the 

w 

promotion receive an 
extensive package of 
prizes and printed 
materials along with 
a video explaining 
how to maximize its 
success. 

As the main 
purpose of the 
Karaoke Star Search 
is to pump up 
karaoke at the club 
level, the promotion 
includes a clever 


LIVE 

Reaching Live Audlencea at Over 
20,000 Evente 




Be avis and Butt he ad hit the crowd with a dose of Me tallica at a recent 
Karaoke Star Search presentation held at Disneyland's Neon Cactus. 

twist to keep singers coming up to the microphone 
week after week. Every night a singer performs a song 
from a special songbook of titles on Pioneer CDGs or 
LDs, they get a coin with a value of Si to $10. 

ProSing’s Jack Strausser explains, “The coins are an 
incentive for people to participate every night ol the 
10-week contest. Even if they don't win the contest, at 
the end of the 10 nights, they can redeem the coins for 
customers loyal to the clubs that have bought into the 
promotion.” 

According to Strausser, the goal is to have 2,000 
venues participate. And while its a natural for clubs, 
Karaoke Star Search is a ready-made attention getter 
for restaurants and malls as well. 

Star Search competitions are already being held in 
the Chicago area. To get the word out nationally, a 
direct mailer is on the way to KJs coast-to-coast using 
ProSing’s massive national KJ and club database. 

Strausser suggests that KJs looking for a way to 
promote themselves should get the details on the 
promotion ns soon as possible so that they can intro¬ 
duce it to a club in their area. “A KJ who can gel a club 
involved in a promotion of this magnitude certainly lias 
an edge over the competition,” says Strausser. 

In addition, sponsorship opportunities exist for 
companies wishing to tic in with the national promo¬ 
tion. For more information, call l (800) PRO-SING. 
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Start my Mobile Beat 

subscription today! 


□ Payment Enclosed 

□ One Year (7 issues) $19.95 

□ Two Years (14 issues) $34.95 

□ Three Years (21 issues) $44.95 

Name___ Phone 

Company Name_ __ 

Address_ 

City_State Zip 



Canadian subscriptions: $24.95 (1 year) or $44.95 (2 years). Ail other foreign: $50 per year. 
II.S. Funds Only Please! Allow four to six weeks for delivery of first issue. 

One year subscription consists of 6 issues plus the annual Buyer's Guide. 



CHARGE my Mobile Beat 

subscription today! 


Name 

Phone 

Company Name 

Address 

City 

State Zip 


Charge lo: j Vlsoj MasterCard 

J One Year (7 issues) $19.95 

□ Two Years (14 issues) $34.95 

□ Three Tears (21 issues) $44.95 

□ Check Enclosed 

□ Send Gift Card 

Name of Cardholder 

Phone 

Signature of Cardholder 

Credit Cord # 

Exp. Dale 


Canadiu subscriptions: $24.95 (1 year) er $44.95 (2 years). All other foreign $50 per year. U S. fundi Oily Please! 
Alio* four to six necks far delivery ef tint issue. One year subscription consists of 6 issues plus the annual Borer's Guide. 

Charges may be laxed to 716-385-3637 or called In lo 716-385-9920 


Give Mobile Beat as a Gift! send t o: 

Name_Phone_ 

Company Name_ 

Address___ 

City_State Zip 


Charge It: j Visa j MasterCard 

□ One Year (7 issues) $19.95 

J Two Years (14 issues) $34.95 

□ Three Tears (21 issues) $44.95 

Q Check Inclosed 

Ql Send Gift Card 


Home of Cardholder 

Phone 


Signature of Cardholder 

Credit Card # 

Exp. Dole 




Canadian subscriptions: $24.95 (1 year) or $44.95 (2 yean). Al ether foreign: $50 per year. U S. funds Only Pleaul 
Allan tour te six weeks fur ddrrerj of first issue. Out yen subscription ctniists of G issues pies the annul Boyer’s Guide. 

Charges may be faxed lo 716-385-3637 or called In to 716-365*9920 
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SEND US YOUR BUSINESS CARDS! 
THE WINNERS WILL APPEAR IN THE 
JANUARY '98ISSUEOF MOBILE BEAT! 



Reprints 

Now Available 


When your clients ask 
“What music do you play? 
Hand them a reprint copy of 
Mobile Beat’s Top 200! 


f i 


A proven marketing piece used by 
thousands of D.ls. Mobile Beat’s Top 
200 reprints arc sold in packs of 2? for 
jus! $20, including, shipping! Order 
today and hand them out to your bridal 

w * 

prospects. It s a small investment that 
really pay s off in new bookings! 

Send check or mone\ order to: 

Top 200 reprints.. Mobile Beat Magazine. 

P.O. Box 309. East Rochester, NY 14445 or 
call (716) 385-9920 to use your 
Visa or MasterCard. 


Categorized just as you see 
the Top 200 in this issue! 



Easy transport 
for your CDs? 


4X storage capacil y 
over jewel boxes 

Call 1-800-992-8262 

to order or for a FKGE catalog 

III Canada: ERG 1-800-4B5-0779 
or Impex 1-800-563-3656 


Safety-sleev e 


U N 1 V E N T U R E 

P.O. Box 28390 ■ Columbus, Ohio 43228 
FAX (614) 793-0202 


Planet Karaoke is your 1-Stop Karaoke Supersource! 

Sunfly • Pioneer • Music Maestro • DKKaraoke • VocoPro 
We have the new VCD players from Nikkodo and Panasonic! 
Just In: Sunfly VCD Karaoke 1-17 and 20 new CDG releases 



CALL NOW FOR INFORMATION ON 
NEW RELEASES AND NEW CATALOG! 


Call Today! 



Planet Karaoke Distributors 



800 - 





Tel: (941) 498-9080 • Fax: (941) 498-9392 
28441 S. Tamiami Trail, Ste. 210 * Bonita Springs, FL 33923 
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SING-ALONG ESSENTIALS 


By Robert Taylor 


Need a done?... 
you’re not alone 

HOW DO YOU FIND THE TRUE STARS FOR YOUR TEAM? 


With any growing business come a few 
growing pains. If you find that working 
six nights a week plus being in the 
office Monday through Friday is 
wearing you down and you can’t even 

CP * » 

think about increasing gigs, it’s 
probably time to add some people 
power. 

As you begin building a team of 
KJs, you should set your standards 
high, but not unattainably so. Xor even 
your most dedicated employee will 
ever put in the time and dedication 
that you do. But if you choose well ant! 

f v 

train properly, the result will be 
competent, trustworthy KJs who will 
help your business grow, and take some 
ol the burden off of you. 

w 

JOB DESCRIPTION 

When looking for a karaoke host, your 
best candidate should be charming, 
well-groomed, outgoing, punctual, 
reliable and be a pretty good singer 
with good communications skills. 

Every employers dream, right? 

Your first option is to sub-contract 
I) Is and KJs who work for other 
companies." )ften, just a phone call to 
a competitor can get you the names of 
people you can call in a pinch. The 
downside is that your competitors are 
not about to give out the names of 
their top talent. You’ll also be settling 

tor someone trained by another 

# 

company. Unless you are really 
desperate, it’s better to hire and train 
vour KIs your way from the start. 

DIGGING FOR DIAMONDS 

1 'he starting point in your search is to 


place ads in local entertainment 
publications, newspapers and trade 
magazines. Keep your ads brief and 
run them for seven to 10 days. Start 
your ad on a Sunday (most read) so you 
get two Sundays in your ad run. 

Aside from the local daily newspa¬ 
per, target publications that have 
anything to do with the arts, like 
acting, singing, musicians, etc. Rein¬ 
force your ads with flyers posted in 
local music shops, clubs, drama 
schools, on college campuses, drama 
departments, modeling schools — 
anywhere anyone with musical talent 

i 

might frequent. In addition, get the 
word out to vocal coaches, vocal 
groups, tour guides, and even comedi¬ 
ans. Another source is your dav-to-day 

WWW 

people pool. You know the friendly 
waitress you met the other day, the 
outgoing one who is trying to do some 
singing on the side? Anyone who is 
comfortable in front of people could 
possibly make a good KJ. 

RIIINNNGGG! 

So now your potential karaoke stars are 
calling. Don’t waste time interviewing 
over the phone. In five minutes or less, 
ask a few short questions like: What 
interests you about this type of work? 
What area do you live in? Do you have 

w w 

a dependable means of transportation? 
It they pass this phase, set up a time for 
them to meet with you face to face. 

W 

This is when you will find out what 
they are really like. Tip: People whose 
first question is, “How much money 
will 1 make?” don’t generally care 



about much else. You need to start out 
with people who have great attitudes 
toward the work and the people. Train 
those types of people and pay them well. 
With the “no-way-am-I-going-to-hi i e- 
you" people, keep it short, be kind and 
move on. 

THE INTERVIEW 

Often times, someone can conduct 
themselves well in an interview', but 
disappoint you on the job. Pay close 
attention to detail. Are they on time? If 
they w r ere late, did they call or offer a 
believable explanation? IIow’s their 
appearance? Hows their attitude? Keep 
in mind, you need people who can get to 
those last minute, we-need-a-karaoke- 
host-now situations. 

1 have found that applications and 
questionnaires are a good tool. On the 
applications, have them list their name, 
address and phone numbers as well as job 
experience and a couple of references. On 
the questionnaires, ask a few key ques¬ 
tions that emphasize ' he job duties (“Do 
you have any back problems?”). I also 
include a short music knowledge quiz. I 
list the song titles and have them fill in 
the artist or visa versa. 

During the interview, watch for the 
red flags. If they tell you they know every 
single Madonna song by heart, or that 
their cousin’s aunt’s sister’s mom is a close 
friend ol Sammy Davis Jr.’s uncle or that 
they can sing every lick of every tune in 

Cats... look out! The “I’m so savvy about 

* 

the biz” types, generally are not what you 
are looking for and can end up being way 
more than you want. Diversified music 

if 

knowledge and appreciation is a key to 
your success in many and most rooms. 

r w 

Encourage them to talk about themselves 
(sometimes this can reveal a multitude of 
problems) and then wrap it up. After the 
final interview, categorize your notes and 
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UTILITY TFUILERS. 

VANS. 

STEPS, 

ETC. 


!! CAUTION !! 

PORTABLE FIBERGLASS RAMPS 
SAVE TIME , LABOR & LIFTING! 


LIGHTWEIGHT UP TO HEAVY DUTY 
1500 TO 5000 LB. CAPACITIES 
ONE PERSON EASE OF LOADING AND 

6’ TO 16’ LENGTHS / 18 M TO 36" WIDTHS M200B (&5.5'L. XXTW. FOR 1997} 


REDISAUP 
U100 LG TRUCKS 
M20C U/D-SiZE 


RAMPS ARE: 
*220* A UP 


* FOLD DOWN REDI-RAMPS ARE SPRING ASSISTED, QUALITY STEEL CONSTRUCTION WITH A GLOSS BLACK POWDER COAT FINISH, 
AND EXPANDED METAL LOADING SURFACE. • ANTI-SUP SURFACING ON ALL 36 SIZES OF FIBERGLASS RAMPS WITH RAISED EDGES. 

• CRANK UP TRIPODS J & P PRODUC TS INFO: (309) 796-2602 (24 HRS.) 

200 LB. CAP. *399*7500 LB. *999°° HANDY-RAMPS m OF ALL TYPES FREE INFO A FAX: (309) 796-1853 (24 HRS.) 

FOR MOBILES/THEATER/EXPOS VISAMASTERCARD/CKS/M.O. ACCEPTED SPEC - SHEET ORDERS . 1-888-706-9455 PIN*0373 


questionnaires from the most impres¬ 
sive to the no-ways. Then check 

w 

references on the ones vou are consul- 

tf 

ering. 

Next, call the best ones back 
(whose references checked out) for a 
second interview and audition. This is 
another opportunity to find out more 
about their timeliness and dress. 
However, this time you will ask to hear 
them sing, noting their microphone 
technique, etc. Throw a few situations 
at them as if they were on a gig. List 
their weaknesses and strengths. If they 
pass, have them do an initial gig with 
you (training pay). If they really want 

to host they will be more than excited 

¥ 

to do it. 

After that, pay them to co-host. 
This is where vou intensively train 

w ¥ 

them to do things your way, without 
limiting their own style. They need to 
be enough like you that you can sentl 
them out to do one of your gigs, but 
feel comfortable enough to be them¬ 
selves. Demonstrate what works and 
what doesn’t and allow them to make a 
few mistakes. Evaluate their perfor¬ 
mances after each show and give them 
a few points to work on. 

WTen you feel they are ready, give 
them a gig to do on their own. It’s okay 
to pop in and see how they are doing, 
but if all is well, don’t hang around. If 
things work out, congratulations! 
You’re building people power. 
Throughout the training program, 
follow up with them after each gig. 

Invite them to lunch and discuss anv 

0 

problems they might be running into. 
Always keep other hosts' performances 
out of your conversations. Don’t 
compare. You can help] them grow 
simply with good communication. And 
ultimately, these people will he a 
positive reflection on you. 
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COSPONSORED BY 

American DJ Allocation 
Canadian DJ Association 
Mobile Beat Magazine 
Today) DJ Magazine 
Music Yellow Pages 
Karaoke & DJ USA Magazine 
Energy T08 Radio 




MARCH 17 , 18, & 29,1997 

BACK AT THE 

WATERLOO INN 

WATERLOO, ONTARIO, CANADA 

PLUS... Competitions! 

Interactive DJ Challenge open to all performancc/interaetivc DJs 
Club DJ Spin-off Open to all club/dance DJs 
Karaoke Host Challenge Open to all Karaoke hosts 

International Karaoke Sfng-Off Winners from regional contests. 
nightclubs and bars as well as Individuals from all over North America are 
invited to perform. 

To Entorr Use the entry form in registration kit, send us a tape or video 
and a $20 entry fee by Feb 1/97. 12 finalists from each category get to 
perform live at the show forjudging. Win notoriety, cash and great prizes! 

DJ Equipment Flea Market Bring your used equipment & CDs, etc. 
and turn them into spending money. For a smalt fee will give you space to 
show, demo & sell them. 

Register Today! 


To receive your Convention Registration Kit, general info or to be an exhibitor, contact Producer: 
Jim Griffin, GAN-AM/SEGUE PRODUCTIONS, 100 Blair Rd., Cambridge, ON, Canada, NIS 2J3 
Phone or fax (519)740-0603 (if leaving a message, include your name, address and phone] 



MORE! 

Exhibit Area 
Sound Rooms 
Special Guests 
Seminars 
Parties! 
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ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $30 Per Column Inch (1 3/4” wide by 1” 
high}. All copy and payment-in-full for the JUNE/JULY ’97 issue #39 must be 
received by MARCH 21,1997. For more information, or to place your ad with 
Visa or Mastercard, call 716-385-9920, fax 716-385-3637. 



DJ DISTRIBUTORS 

P.O. Box 45, Williainstown, NJ 08094 

1-800-835-5506 


"Make Us Your East Call- Well Bent The Price!” 

Aidsco, American DJ, Anipco, KLS. Knight, Laser Vision, LightCraft. Lyle Quest. 
MBT, Martin, Meteor, Ness, OmniSistcin, Tas, Visual Effects 

AB International, BBE, BGW. Bi-Amp, Bullfrog, Carver, Dcnon, Ecler, Furman, 
Gem Sound, Gemini, Genesis, GL1, Grand, Grundorf, MTX, Numark, Odyssey, 
Pioneer, Rolls, Samson, Stanton, SoundTcch, Ultimate Support, Vcstcx 



LOWEST PRICES 
GUARANTEED 


Pioneer's New PDR-05 
CD RECORDER 

Priced under $2000 


CALL TO GET ON 

OUR MAILING LIST!! 









ATTENTION MOBILE DJS 

No Additional Investments 

No Association Dues 

No Gimmicks 

Dancing DJ. ’s will increase your competitive edge to stay ahead of the competition. 
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Call now to learn more about growing your 
business & becoming a Dancing DJ success! 






DANCING O.J.’S ® 
Outrageous Entertainment 

( 800 ) 669-3123 
htt^jZ/ww^dancingdi^om 


Presenting... 


(formerly the Pittsburgh DJ Expo) 


The 1997 Steel CityPrd Light & Sound Expo 


Our 8th Year! 


Sunday April 6,1997 



Inn, Pittsburgh South 
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For a registration kit or more info, contact Steel City DJ Supply 
tel: (412) 882-8997 ♦ fax: (412) 882-9654 • e-mail; Pghdj@aol.com 


PUT YOUR 
MIXED TAPES 
ON CD S! 


MIXED CD'S ARE THE WAVE 
OF THE FUTURE! 


TRANSFER. 

Tapes Id t-y CD's, Vinyl la 
Custom CD’s. Library Transfer, 


njf CD's 


(§)UNSHINE STUDIO 
Mastering House 

CO Mastering and Dup'icaticn Services 


Analog Tapes * Vinyl Records • Compact Discs 


For more information & pricing please ceM 

212 - 922-2154 



5 MODELS TO CHOOSE FROM 
For the cost of a CD, give your wedding 
couples a memory to cherish - 
A FRAMED CD OF 
THEIR FIRST DANCE SONG! 
Give us the couple's name, first dance 
song, title, artist and wedding date. 
WE DO THE REST! 

('.ill for a brochure today 
tel: 540-825-6401 lax: 540-825-7004 
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THE 20 BIGGEST 

Marketing Mistakes 

A Mobile DJ Business Can Make! 


This FREE report will help you avoid 
mistakes that can cost you (hat booking 
you should hav« been playing fori 
We will a so include information on some 
products that can help you market & 
promote your DJ business* 




Send your company nam*, 
address & phone 4 fo 


U 


MEDEL ENTERPRISES, INC. ^ 
3653 East Town lin e Road 
Birch Run, Ml 48415 
( 517 ) 777-9373 Fax ( 517 ) 7774)882 
E Mail: MEDE LI® AQL.COM 
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ELECTRONIC 

BARGAINS 

The Only REAL One Stop DJ 
SUPERSTORE For 

Professional DJ Products 


MTX 
Denon 
Showcase DJ 
Pioneer 
Technics 
American DJ 
On Stage 
LTI Speakers 
Specialty CDs 

Call us with 


DBX 

Lightcraft 

Samson 

DKKaraoke 

Lytequest 

Gemini 

BBE 

Pitbull 

AB Amps 

many more! 
your best price. 


FREE CATALOG 
1-800-336-1185 

fax (508) 586*2488 
IF WE DON’T HAVE IT... 
THEN YOU DON’T NEED IT! 

VISIT OUR SUPERSTORE 

970 Montello St. (Rt. 28) 
Brockton, MA 02401 

Open Tees. - SaL 9 am - 6 pm EST 
Closed Sunday & Monday 




NEW & USED 
DJ EQUIPMENT 



FREE DJ DIRECTORY 
w/ purchase 


717 - 845-3985 


For details contact: 

ISM * PO Box 1441 York, PA 17405 


FREE DJ 

EQUIPMENT 

HOT LINE 

TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT'S 
& WHAT'S NOT 

NATIONAL DJ SUPPLY 

So. VIENNA Oh.45369 

(513)568-4900 



STOP 


PAYING 

TOO 

MUCH! 


Karaoke Players from $449 
Ka r aoke CDGs from $19.95 
Microphones from $29 
Galaxy Audio Monitors - call about pricing 

All major brands at rock bottom prices. 

contact Bob Halle 

JIM LAABS MUSIC 

1 - 800 - 657-5125 


EXTRA 


BACK ISSUES OF 
MOBILE BEAT! 

Jam-packed full of vital information 
you need to stay on top of the game! 
June/July 96 #32 
"DJ Fred” 

Aug/Sept ’96 #33 
“Lust for Lounge" 
Oct/Nov ’96 #34 
“Gear Boxes" 
December #35 
“Gear Book” 

January #36 
“DJ Show" 
Feb/March #37 
"Top 200" 

Back issues are $4 each 
[Canada $5 U.S. funds) 

Send check or money order to: 

Mobile Beat Magazine 
PO Box 309 • East Rochester, NIT 14445 
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Over 100,000 Products... 

Pro • Audio 
Lighting • Lasers 
Karaoke • FiberOptics 


BUY AT 10% OVER COST!!! 


800-879-3458 

fox: 406782-3342 
v.’ww.montana.com/mcwholesale 


Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 
For price list, See us on the web 
http://www.karaoke-wholesale.cam 

Karaoke Wholesale 
Fax: 1-602-864-7000 


1-888-900-DISC 

3 4 7 2 


LIGHTS 
NEW & USED 


700 WATT REMOTE 
FOGGER, New! $99 
GALLON FLUID $18 
4.9Mw LASER $149 
DERBY $145 


FREE CATALOG, CALL 
800 880-0885 




Turn Your Party Into An EventP 

DJ Games - This book is loaded with over 90 

games for Professional Mobile/Club DJ$ at all 
occasions. DJ Games is the DJ tool of the '90s! 

Get rebooked - get your hands on DJ Games - 
Just $ 1 5.95+$3 S/H (Outside US + S/H $5). 

Ultimate Trivia Quiz. Book - 

Jam-packed with over 10,000 trivia 
questions! Including over 1/000 
music related questions. Easy to use. Stop 
fumbling with cards and get the only 
trivia book you'll ever need. A great ice¬ 
breaker, excellent at clubsl Order today! 
Just $ 19.95+$4 S/H (‘Outside US + S/H $5) 
WHILE QUANTITIES LAST! 

Save $$ Order Both Books For Only $29.95 (Outside u.s. ♦ $5} 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. to: Encore Entertainment, PO Box 404, Roosevelt, NJ 08555 



SCHOOL U/&M it AU Ee^t. 
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Learn Why Professional OJ K s Use The 

mSSSA NEW YORK 

DJ ENTERTAINMENT SCHOOL 





OFFERING COURSES IN 


* Vinyl Mixing (Levels 1 

* CD Mixing (Levels 1-3) 

* MC Techniques (Level 1-6)i 

* Denon 2500 Systm 

* Pioneer CDJ System 


STUDENT BENEFITS 



(718) 3 

41-23 162nd Street 


• Certificate Program 

• Job Placement Services 

• Financial Assistance 

• Out of State Course/ 

Travel Benefits 


4848 

shing. NY 11365 



PRO DJ 



Everything For rhe Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-mail remix<fi>ag.net Internet www.powerhouse-remix.com 


Album 
Case 
holds 
. 125 . 



Made o 

Ilcavv_ 

Polyethylene 


Call Now 
ISLAND CASES 
800-343 1433 / in NY 516-563 0613 



★*Starlight Entertainment ~k* 

Call for F REE catalog & info on Pro Audio & Special Effects Lighting 

800 - 793-5308 




Competitive pricing 

on all major brands. 


> 
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CREST 


STOP 


CROWN 


MSA 




V 


BOSE 




PAYING TOO MUCH! 


All major brands at rock bottom prong. 


contact Bob Halle 

JIM LAABS MUSIC 

1-800-657-5125 



WHOLESALE 
PRICES 

ON PROMO T's 
& Morel 

T-shirts w/ logo 

qs low as $2.50 
• Staff shirts • Hots 

* Company jackets • Sweatshirts 

• Pens • Mugs, etc. • over 370,000 
products with your company logo 

Screen Printing & Embroidery 
Don 't blow all your gig money on 
promotions - Save Now! 

We guarantee low prices and a 
quick turn-around! 

Call, tax, or write for information 
or a catalog today! 

193 Center Si, Wallinglord, CT 06492 


Fax or Phone 
(203) 294-1656 




SWITCH TO THE 

MUSIC VIDEO 

POWERHOUSE 

ZZZzzzap! It’s aftvel Your 
business, that is, when Wolfram is 
your music video source. We offer 
more of what you want-like 
everything. We’ve got what's hot. 
Lightning-fast delivery, too. It’s 
electrifying what 
can happen when n. 
you call 800- & 

433-1652. Feel 
that ti ngle? Call 

now and arise, 

Inicmct address: uvv^execpc.com/-wolfram 



The . ,i 

American ;fi; 1997 
Disc * 

Joaq 

/vwards 

Get your copy of the 
complete Event on VHS! 

• Professionally videotaped 

* Includes interviews, 
competitions & presentations! 

For only 529.95 (inn. i/hi you 
have the opportunity to learn 
new dances, games and skits! 

hurt rate tfitci tiyato tu He Antrim DJ AmHT 
1015 E. Kalelle AvE.. Suite B Anaheim, CA 92805 
III: (714) 134-1774 -tot (714) 634-1018 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer 
you the finest in CD compilations for I >Js, 

Specialist in Various Artist CDs — Every Type of 
Music, Today’s Hits and '‘DJ Only” titles. 

For 1997 Catalog of over 3,000 various-artist CDs 

with complete track listings send Si 1 to: 

A.V.C. Sebastian, 68 Llewelyn Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 


Call: 201-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


PREMIUM CUSTOM LOADED BULK AUDIO CASSETTES 


HIGH BIAS (TYPE II) CASSETTES FOR MASTERING AND/OR ORIGINAL RECORDING 

TDK PRO SA BULK 

UNIABELLED AND UNBOXED • MAGNETIC MEDIA CLEAR 5-SCREW SHELLS 



Quantity 

C-10 

C-20 

C-30 

C-45 

C-60 

C-9Q 

C-100 

25-99 

$0.31 

SO .37 

SO. 44 

$0.50 

$0.61 

$0.82 

$0.90 

100-999 

$0.28 

$0.34 

$0.40 

$0.46 

$0.55 

$0.77 

$0.90 

!iooo + 

$0.25 

$0.30 

$0.35 

$0.44 

$0.52 

$0.76 

$0.87 


SSQ 


MAXELL XLII BULK 

UNLABELLED AND UNBOXED • MAGNETIC MEDIA CLEAR 5-SCREW SHELLS 


I/Ve wiH 
match any 

price-’ 


Quantity 

C-10 

C-20 

C-30 

C-45 

C-60 

C-90 

C-100 

25-99 

$0.32 

$0.37 

$0.42 

$0.54 

$0.61 

I $0,83 

$0.90 

100-999 

$0.30 

$0.34 

$0,40 j 

$0.49 

$0.58 

$0.79 

$0.90 

1000 + 

$0.27 

$0.32 

$0.38 

$0.47 

$0.52 

$0.76 

$0.87 
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PREMIUM ROUND ED-EDGE ALL CLEAR NORELCO BOXES > $0.13 each 
12-up labels 30c per sheet S-up insert cards (J-cards) 30c per sheet. 

All other lengths loaded and priced at next highest length. Loaded precisely to your specifications, 

NOW! RECORDING SYSTEMS, INC. 

32 WEST 39TN STREET, 9TH FLOOR, NEW YORK, NY 10018 
Telephone: 212-768-7800 • 800-859-3579 • Fax 212-768-9740 

We Accept VISA - MasterCard * American Express or UPS COD Cash Only 

Prims sublet to eh without prior notfcs 
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Confuse a Client ► 
Impress a Client ► 


Paper Music Lists 
& Questionnaires 


Event Planner 

I 

for Windows 


* Event Planner M replaces paper questionnaires and music lists with a fun, easy-to-use 
Windows ^-based computer program. 

* Your "master” software creates the "client" program. Send it out to clients & prospects 
who use a computer running Windows™ 3.1 or ’95 (that’s 15% of them). 

* Event Planner 1 " guides them through each step of the event planning process. 

* Your company name appears in the program, and clients choose songs from your list. 

* When they return the disk, you can print a complete, step-by-step event plan. 

* It makes your job easier, and computer-savvy customers love it! 

[Limited-Time Offer: 

j TI ■ Event Planner" 
f 1 Wedding Edition 

Fl* 2,000-song 
music list 


O-'torOTEvtirta 



hJd 

son AA 

Be the first in your area to advertise 
"free event planning software!" 

oy.uu 

Free shipping 
Check/M.O, only 

In MD, add $5.34 lax 

| RadioPro, Inc. 

P.O. Box 485 
Myersville, MD 21773 
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The Parly Animal’s MultiMedia Guide! 


IBM/Mac 


CMSU Nightclub 

DJ T raining 
& Placement 
Call (800) 266-4700 

for more information. 



L-J 



“A Million LaigJlS" is a great joke book on CD-ROM 

that will turn your computer into a portable comedy dub! 

Loaded with thousands of great jokes, riddles and one-liners for your nest event! 
The multi-search feature lets you select the right jokes for your next party! 
Includes Sound Effects, On-Screen Help and Celebrity Impersonations and more! 
All Jokes are printable in 2 formate: list and party glide, for easy reference! 
just dick the Comedy Club Comedian Icon, he’ll rattle off jokes to suit any party! 


BE A PARTY ANIMAL — ORDER TODAY! 

Introductory Price - $19.95 (plus $5 s/h, foreign $10) 
Send check or money order to: 

Encore Entertainment, PO Box 404, Roosevelt, Nl 08555 


Quantities are limited! 


Srski rwimt*: Window* 3KSX tr Ww, 4MI MS, HUnn IL MR 3J tr l#ir.KA<ir 
better} prptoa urd ml Rente, mouse or fiber WMm pwtii| Inkt, WC cMpifaUi wwid c*fL 
MFC COMM dme ■# iherotaft utMuwi Mac ttecirteUi II mti at least i HB WUI r IT 

cote imtor, CD COM (bin with CD-ROM dntm, Syttwi 1 w Utw. Mime jbdkM m CO ROM) 






NEW VERSION 


i_i n tcdi\i 


Arxjhvj 


(B00) 054-0204 



VISA 


SHOWBIZ 3.0 
SHOWDISC 2.0 

l#ckj fracking 
£qu(Pfn*ht invtntofY 
Contact Manog*m#nl 
MuilC DataOCffl® 

Futy nafworkQDl* HPM Count** 

Import Cipo^featuiwt Convert Worn ofrwt 
fs*xi£ii* Reporting popsjrtor poc iad*i 

Hand lot MtiTlpi* Ta«fVi D#fno OvaiaD* 

Financial Rapoftmo P** ^nary mor® f®at ,>r§ i» 

Entertainment Solutions 
(216) 473-2098 WHYROMEdAPK.NET 


PC SOFTWARE 



The DJ’s Guide to Running Weddings 


VIDEO TRAINING PACKAGE 


SPECIAL LIMITED OFFER! 


Outpost DJ Video Productions 


Box 424. Commode NY 1172$ 


ADVERTISING DEADLINE 
FOR THE JUNE/JULV 
ISSUE #29 
MARCH 21,1997 


Learn Valuable Success Strategies In This Comprehensive 
5 Hour Series Produced Exclusively For Mobile Entertainers. 

TOR JOCKS: ADVANCED MOBILE DJ VIDEO SERIES 

Each 1 hour volume it packed with valuable tips, techniques, and profit-building insights. 


EUROPEAN & BRITISH MUSIC 


HW selecting at upfront lunes & classic oldies I 
ills M singles, slims ssi minus spils! liilss 
flvailalile cii 12’ vinyl 8 CO al law prlMil | 


callOI I 44181 3544000 


I In: Dll 44 181 723 7904 e mail: |il(®rtl)ttlne»un | 


The complete 
professional 
guide to 
coordinating 
weddings and 
hosting 
wedding 
receptions. 


THE TOTAL PACKAGE: 

Video, Book & Custom Forms - $95 

IF ORDERED SEPARATELY: 

• The Video (60 mm.) - $69 S2.5c v 

• The Book (65 pgs) ■ S'9 * 1.50 sm; 

• Custom Forms >Contracts, protocol 
sheets. Questionnaires) - $14 ri s/w 

800-639-8586/508-660-9137 

Visa ard MasterCard accepted 


☆ 1 1 crease Profits! 
ft Increase your 


Learn how to: 


ft Gain Confidence! 

ft Get the Compensation 
you Deserve! 

ft Discover it’s not the bells & whistles that count - 

it’s YOU that counts! 

Send $1295 for your information packed booklet’A DJ's Worth" to: 
Music Prof. ■ P.O. Box 87 • Necedah, Wl 54646 


Net Wort 


yo 

ti! 


• DJ LEGALITIES: PROTECTING YOUR ASSETS 

• DJ-ING IN THE COMPUTER AGE 

A successful attorney and top DJ's offers legal advice (or protecting your 
business and decreasing mobile entertainment liabilities. Also, see the on line 
and computer resources available to (he mobile industry 

• SPINNING TECHNIQUES: MASTERING THE MIX 

Ace DJs teach hard-core mixing techniques for vinyl and CDs in this easy to 
follow instructional program. 

• KARAOKE: MAKING PROFITS IN THE 90 S 

• EQUIPMENT UPDATE: THE RIGHT COMPONENTS 

Learn proven techniques lor upselling your profits with Karaoke. See an illumi¬ 
nating and up-close demonstration of the hottest lighting equipment combined 
with a detailed exploration of the features of today's aud>o components. 

• MARKETING TECHNIQUES FOR MOBILE SUCCESS 

Numerous interviews with industry experts detail profit building marketing 
strategies for Mobile Entertainers. A must tor every Mobile Dl entrepreneur 

S23.95 per volume {+$3 S/H) EACH PROGRAM RUNS ONE HOUR 


ORDER THE ENTIRE TOP JOCKS SERIES—&SAVE $15 
PLUS GET THE 5TH VOLUME FREE! 

• INTERNATIONAL DJ EXPO/ 
MANUFACTURER ROUND UP 

This Volume is FREE: 

Only Available with purchase of TOP IOCKS series 

ORDER TODAY - SATISFACTION GUARANTEED! 

Full Money-back Refund 

For Credit Card Orders 

Call 1-800-225-0000 

or send check or money order to: 


VISA 


44 # 

9 
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■* THE PROFESSIONAL DJ>S CHOICE IN SOUND & LIGHTING! 


Let our professional DJ’s help you make an educated purchase so each piece of equipment you buy 
makes you money without costing you a fortune , Mail order welome or come in and visit our showroom 


TOPH flT 

4182 VICTORY BLVD 
STATEN ISLAND, NY • 10314 

Victory Blvd at the Westshore Expressway 

(800) TOP HAT-1 

NYC call 718-370-8566 

Visa • Mastercard • Discover 
American Express • Harmony 


TOP HAT’S IN-HOUSE 
ART DEPARTMENT 

F EATUR ING 

LOGO CREATIONS & 
LAY-OUT DESIGN 

For All Your Printing Needs 

• Business Cards 

• Brochures 

• Stationary & Envelopes 

• PlexiGlass Signs 
• Silk Screening 

Call For 


This beautiful black carpeted 4’ x 8' 
fasade folds down to just 3' x 4' for easy 
transport and storage. 

CALL AND ORDER YOURS TODA Y! 


Crown • Yorkville • Community • Shure • JBL • MTX * Ashley • Cerwin Vega • MArtin * Rane • Stanton * KLS * EAW • Demon 

American DJ • Ness • Runco ■ GLI • Ultimate • Demon • BBE • Mountain Acoustics & most manufacturers 


h 


» i 


I I 


The Second Generation Is Here 

PO Box 565 - North Chelmsford. AAA 01063 


180 


p 


TTTTTTTTTl T 1'1 1 T T 1 T 

1 “HS ti % i ’lifr "JAW ** 


This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. {30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee ) 

neluding S&H & Insurance 
Please Call for more info 


LARGEST 


SELECTION OF 


Laser 


CDGs 


and 

Pioneer • Music Maestro • Sound Choice • DK • Dangerous 

BEST PRICES • IMMEDIATE SHIPPING 

All Hits • UK • Mega-Star • Mega Hits • Karaoke Classics 

“We’ll Make You Offers You Can’t Refuse.” 

Sound Images • Back Stage • Standing O • Sunfly • Tip Top 

CALL 1 - 800 - SINGER -1 

Precision • Glory Star • U - Best • United • City * Spanish 


We Carry All Major Brands of Hardware 

Pioneer * Hitachi • VocoPro • Gemini • Ventura 


For the Best Deals and a Free Catalog call 1-800-SINGER-1 

. KARAOKE EXPRESS _ 

[ THE SINGERS CAMPY STORE 


P.0. Box 73 Ardsfey, NY 10502 • Tel: 800-746-4371 • Fox: 914-347-8741 


The HOTTEST thing since Karaoke! 


(jame w [Mania ” 

a ml (iSS-111 Game Show System... 

Creative imqi/vee/imq 

800 - 644-3141 

http://www.creativeirnaQiiieering.com 



PAYING 
TOO 
MUCH! 

LjleQuest Motoitead $869 / Raven $419 
ADJ Vertigo $125/ Aggressor $152 
Controllers from $39 


All major brands at rock bottom pricing. 


contact Bob Halle 

JIM LAABS MUSIC 



1 - 800 - 657-5125 


Mobile 



Write for complete listing 

and ordering information: 

Mobile Music 
P.0. Box 106 

East Rochester, N.Y. 14445 
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MR. DJ 


“Bet you don t have the Auburn Fight Song" 

u 


Of course / do sir... War Eagle!!!” 


33 MAJOR COLLEGE EIGHT SONGS 

ALL ON ONE CD 

• Plus a list of team battle cries 


illusion UGHT & sound inc. | small ad = small prices 


Club DJ Lighting and Sound at 

REASONABLE PRICES! 

WWW.LIGHT-SOUND.COM 
713 • 565 • 6393 



BOOK MORE EVENTS 

with an Authorized Telephone Script 
Send check or m.o. for only $14.95 

America's Best Consulting Service 
P.O. Box 25381 • Rochester, NY 14625 

(716) 387-0198 


On Gemini Sound 6 lighting Products 

wt are i new motor NUirwpMtaifti 

Get your best price, then call 

Proleuionil DJ Services, Inc. 


1 - (888) 354-3 


WANTED TO BUY: . 

■ tfrrr^ wrraTTfiTl ^TH^ _ 

I :sit :iu\i .13!1 intX tri-i; i>y I 



A MUST FOR ALL D.J.’s I we re-cone 


$4C95 

| plus 3.50 S/H 


Jimmy Dee Audio Productions! 
267 \\\ Valley Ave. #117 
Birmingham, AL 35209 
no 5/H charges for orders of 3 or more! (205) 945-9406 



As seen at the 
1997 

Mobile Beat 
DJ Show 
in Las Vegas! 



A Touch of Class DJ’s 

(508) 838-0309 

E-mail: ATOCDJ@aol.com 



$ 29.35 

(shipping included in the U.S.) 

6 or more sets: 
$24.95 each 

EACH SET INCLUDES: 
Hal, Ring, 

Goggles & directions 




\ 


The Nations Largest DJ One-Stop 


Music Supplier for Nightclub & Mobile D/s 



DJ Music Supply 


800 - 775-3472 

• CDs & 12" Singles 

• Huge Selection/Best Prices 

• Same Day Shipping 

• Remixes & Compilations 

• All Musical Styles 

A Retail Division Of SCMS scmsrecordOaol 


Mi 


dudhave pans lor all Pm Hone and dun Speakers. 

Tri-State Loudspeaker 
(412)375-9203 

liti{i://www.nautlcom.net/www'speakers 


1 Call Jeffrey (914^691-71J 


PROSING Karaoke 

FreuCaliilog.WoikfsIaigcsl 
|V’ selection All Bunds ol equipment 
R CD+G.LDs. Vocal Lliminalots 

|MC\ Players Speakers. Mies 
CSP P.O. BOX 1 tOb 
P?r--^VlsM Bndqnview IL604S5 

1-UOO-OOOG46G 


DON'T JUST TELL THEM 


FLASHY UMBO POLE 


Prrsfne your pro*peas with color picture 
buitneu cird* of your letup f Dji! Ix^vci ,i 
gieji hrst impression! 500 L iidi only S'ftK 
(Excluding lx $35 scrup fee * S/H.) FRET infn 

CALL NOW! 24hrs. 1-800-357-2738 


SHOW THEM! 


Professional & Inexpensive 
JUST $19.95 
SOUND EXPERIENCE 

PO Box I486 Woodbrtdge, NJ 0709S 


(908) 738 - 4152 


BPM BOOKS 

Call (800) 266-4700 

for free brochure. 



A MUSIC RESOURCE FOR THE PRO DJ 



HOW EXPLORE OUR CNTIRE CATALOG ON THl INTERNCT: 

http://www.rotations.com 

FEATURING CDs FOR A PRO MOBILE DJ BUSINESS 

Exclusive Monthly DJ-Only Compilations 
Our Entire Collection of CD Compilations 
CDs Reviewed in Mobile Beat Magazine 
Tracks for New Release CD Compilations 
Place Your Credit Card Order OnLine 
Your Satisfaction is Always Guaranteed 
Monthly Catalog of New Releases Still Available 

Telephone DJ Sales & Service Hours: 

Mon -Thurs. Noon-10 pm, Fri. Noon to 6 pm (ET) 


( 610 ) 631-1779 

SALES & SERVICE 


rotations@aol.com 

E-MAIL 


( 610 ) 631-1984 
FAX SERVICE 


802 NORTHRIDGE DRIVE NORRISTOWN, PA 19403 
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DO YOUR CD PLAYERS SKIP? 


1 



From the company that continues to 
bring you top quality products such as 
The Complete Party CD Series and The 
How-To Video Series, now comes a 
revolutionary new product. Bobby 
Morganstein Productions offers the 
Mobile Disc Jockey the premier method 
to counter those unsturdy tables and 
warped dance floors. Introducing CD 
Shock Pads, “2 Hip 2 Skip.” These 
4"x4" pads are made of a space-age foam, 
are designed to prevent CD skipping, and 
allow the disc jockey to have a smooth 
party. The CD Shock Pads are placed 
directly under your rack system or an 
individual piece of equipment. They 
absorb the impact caused by unexpected 
jumps and accidental bumps, allowing 
your CDs to play without interruption. 

Before selling a product, one must be 
sure that it performs as designed. So, in 
an effort to uphold the BMP reputation, 


we set up a testing ground tor the CD 
Shock Pads. We created these tests to 
simulate the unexpected problems that 
mobile disc jockeys often encounter. The 
test results were astounding. The CD 
Shock Pads passed every test with flying 
colors. Simply purchase the CD Shock 
Pads and if you are not completely 
satisfied with the results, return the 
product within 30 days for a full refund. In 
fact, we are so confident in this amazing 
new product, we are giving it the BMP 
Name and the BMP Guarantee. 



VIDEO 6 - From the Complete “How To” Series 


CREATIVE GAMES 


This one-of-a-kind video tells you everything you need to know to perform 
the hottest new creative games from the industry's most successful disc jockeys. 

Featuring: Bobby Morganstein, Adam Weitz, Paul Binder, Kevin Howard, and John Rozz 


• Hockey 

• Theme Trivia 

• Lifesaver/CD Pass 

• Connect 


• Balloon Roulette 

• Mitzvah Trivia 

• Hoppity-Hops 

• Twister 


• Word Spell 

• Walla Balia 

• Bubble Gum Races 

• Ultimate Dodge Ball 


• The Worm 

• Parade of Beauties 

• Marble Twist Race 

• Steal The Song 


TO ORDER CDS 

TO ORDER VIDEOS 

TO ORDER SHOCK PADS 

CD 1 and CD 2 .ea.*22®“ 

CO 3 thru CD 9 & CD 11 thru 15 , ,ea. *28»“ 

CD 10 (2 CDs).... .set *35°° 

SPECIALS 

BUY ANY 4 BMP CD S & GET ONE . . .FREE 

BUY ALL 15 CDs.*299®“ 

DESIGNATE NUMBER & TITLE OF CD’s, 

ADD $4 * SHIPPING & HANDLING, 

11 ordering mors than 5 CD s please add an 
additional S 50 per CD for Shipping & Handling 

PA Residents add 6% sales tax. 
Philadelphia Residents add 7% sales tax. 

1. The Bar/Bat Mitzvah Basic Production .*100°“ 

2. The Contest Video ...* 50““ 

3. The Bar/Bal Mitzvah Full Production . .*100““ 

4. The Party Dances Video..* 50““ 

5. The Bar/Bat Mitzvah "Party Demo” . .* 50““ 

6. The Creative Games Video . *75““ 

SPECIAL 

ORDER ALL 6 VIDEOS FOR .*299““ 

Include S6.G0 for Shipping & Handling. 

PA Residents add 6% sales tax. 

Philadelphia Residents add 7% sales tax. 

PADS PRICE 

1 - 4 SETS (4 PADS IN A SET).S40/SET 

5-9 SETS .$36/SET 

10-14 SETS.S34/SET 

15-24 SETS.S33/SET 

25 OR MORE.$32/SET 

SHIPPING METHOD 

US MAIL .4/SET 

UPS REGULAR.$ 6/SET 

UPS 3 DAY .$ 8/SET 

UPS 2 DAY .$10/SET 

FOR MAIL ORDERS MAKE CHECK PAYABLE TOr Credit Ca 

1 BOBBY MORGANSTEIN PRODUCTIONS (215)1 

3736 Wheatsheaf Road Huntingdon Valley, PA 19006 

Homepage: http; www.bmpbeaf.com E-mail: bmp@bmpbeat,com VISA 

rd Orders Call 

347-6935 

UPS OVERNIGHT .$21/SET 

S2 CHARGE FOR EACH ADDITIONAL SET. 

$4 CHARGE FOR C.O.D. 

PA Residents add 6% sales tax, 
Philadelphia Residents add 7% safes tax. 
































































The Top Selling CD Series Especially Designed for Mobile DJs & KJs 

Your competitors have the whole series! Isn’t it time you made the commitment to your profession? 

ORDER TODAY - SEE WHAT THE INDUSTRY IS BUZZING ABOUT! 


CD 14 - THE COMPLETE BROADWAY PARTY CD 


1* 42nd Street* Lullaby of Broadway 

2. Caberet* Caberet 

3. Les Miserables, 1 Dreamed A Dream 

4. Hello Dolly, Hello Dolly 

5. Beauty And The Beast, 

Be Our Guest 

6. Miss Siagon, The Last Night Of The 
World 


7* Fiddler On The Roof, If 1 Were A Rich Man 

8. Bye Bye Birdie, The Telephone Hour 

9. Cats, Memory 

10* La Cage Auk Follies, The Best Of Times 

11* Chorus Line, One 

12* Evita, Don't Cry For Me Argentina 

13- Grease, Summer Nights 

14- Tommy* Pinball Wizard 


15. West Side Story, Somewhere 
16* Hair, Aquarius/Let The Sunshine In 
17* Jesus Christ Superstar, Superstar 

18. Phantom Of The Opera, All I Ask 
Of You 

19. GIGI, Thank Heaven For Little Girls 

20. The Wiz, Ease On Down The Road 
21* Annie, Tomorrow 


CD IS- THE COMPLETE CREATIVE PARTY CD 


CREATIVE PARTY SONGS 

1. Macarena (Speed Up 
Version) (Vocal) 

2* Bunny Hop (Hip Hop) 

3* Cha Cha (Techno) - 
Tea For Two 
4* Achy Breaky (Rave) 

5* Chicken Dance (Funky 
Remix 

BAR/BAT MITZVAH 
CREATIVE SPECIALITIES 

6* Mother to Son - 
The Promise of Love 
7* Father to Daughter - 
My Little Lady 

8. Parent to Child - Not 
While I'm Around 

(No One Will Harm You) - 
As Originally Done by 
Barbra Streisand 

9, Mitzvah Rap 

10* Mitzvay Day-0 (Vocal) 

WEDDING CREATIVE 
SPECIALITIES 
11. Bride to Father - Daddy 
12* Groom to Mother * 
Lighthouse 
13* Bride and Groom - 
Happily Ever After 


BONUS TRACKS 

WEDDINGS 

14. Grand Entrance 
15* Toast by our Best Man 
16* Toast 

17* Bride & Groom Dance 

18. Father & Daughter Dance 

19. Mother 8 Groom Dance 

20. Parents & Bridal Party 

21 * Throw the Bouquet - Single 
Women 

22* Removal of the Garter 

23. Throwing the Garter - Single 
Men 

24. Cutting the Cake 

25. Dollar Dance - Get Your Bills 
Ready 

Fun Segments for Weddings 

26. The Higher the Better 

27* Get Your Hand Out of There 

28. Dad, Close Your Eyes 
BAR/BAT MITZVAH 

29. Grand Entrance 

30. Candle Lighting 
31* Hora - Funny 

32. Hora - Regular 

33. Motzi - Funny 

34. Motzi - Regular 
35* Kiddish 

36* Toast 
37* Contest 

38. Memory Glass 

39, Host & Hostess Dance 
40* Mother/Son Bar Mitzvah 

41* Father/Daughter Bat Mitzvah 


CONTEST DROPS 

42* AHHHHHHH 
43* WA WA ???????? 

44* "NOT 1 ' 

45* "PSYCHE" 

46* "PEACE" 

47* "COOL" 

48. "GROOVY" 

49* "FAR OUT" 

50* "BYE BYE" 

51* Air Ball! Air Ball! Air Ball! 

52. He Shoots! He Scores! 

53* She Shoots! She Scores! 

54. We Got A Winner 
55* Yummie 

56. You're Out 

57. Winners Get the Prizes! Losers 
Get Nothing! 

58. YouYe Absolutely 100% Wrong 
59* Yes and It Counts 

60* Sorry* YouYe Out 
61* Ladies & Gentlemen, Our 
Future! 

62. The Girls Win Again 

63. The Boys Win Again 
Generic Drops 

64. Conga Noises (Rolling 
Tongues* etc.) 

65* Everybody Scream - AAAHHH 

66. Put Your Hands Up High and 
Clap to the Beat 

67. Oh Yeah 

68. This Slow Song is Ladies 
Choice 

69. Say "Ho" 


70* Everybody Say "Ow* Ow" 

71* Please Focus Your 
Attention to the 
Center of Our Dance Floor 
72* Countdown - 10 to 1 
73* Drum Roll Count to 3 
74. That's Easy For You To Say 
75* Ladies and Gentlemen, It's 
Been Our 

Pleasure Partying With You 
This Afternoon 

76* Ladies and Gentlemen, It's 
Been Our Pleasure Partying 
With You This Evening 
77* Thank You and Good Night 
78* Welcome to Our Bar Mitzvah 
(New Age) 

79* Welcome to Our Bat Mitzvah 
(New Age) 

80* Welcome to Our Wedding 
Reception (New Age) 

01* Welcome 
02* Dog Barks 
83* Shhhhhhh (Plain) 

04. Shhhhhhh "Quiet Please" 

85* "Wake Up' 4 

86* The Caterer Presents the First 
Course 

87* The Mam Course is Now 
Being Served 

88* The Buffet is Now Open 
89, The Food Stations are Now 
Open 

90* The Dessert Table is Now 
Open 


Other Party CDs from Bobby Morganstein Productions 


CD1 The Complete Jewish Party CD 

Horas <S Traditional Jewish Party Songs 

CD2 The Complete Latin Party CD 

All Your Favorite Latin Dances 

CD3 The Complete Novelty Party CD 

Novelty Songs & Sound Effects 

CD4 The Complete Traditional Party CD 

Traditional Dances «S Wedding Music 

CDS The Complete Specialty Party CD 

AH Your Favorite Specialty Dances 

CD6 The Complete Grand Entrance Party CD 

Grand Entrance Music for All Occasions 

CD7 The Complete Classic Party CD 

Hard to Find Classic Party Songs 


CDS The Complete Cocktail Party CD 

72 Minutes of Mixed Cocktail Music 

CD9 The Complete Miscellaneous Party CD 

Wide Assortment of Mi sc. Party Songs 

CD10 The Complete Medley Music Party CD 

2 CD Set of Ethnic Dance Medleys 
CD11 The Complete Big Band Swing Party CD 

The most requested Big Sand swing selections 
CD12 The Complete (Best Of) Jingles Party CD 

The best 99 tracks from the UK's best selling series 
DJ Jingles 

CD13 The Complete Dinner Music Party CD 

Over 70 minutes of mixed instrumental dinner music 
with a jazzy flair. 


Bobby Morganstein Productions “How-To” Videos 


VO 1 THE BAR/BAT MITZVAH BASIC PRODUCTION VIDEO 

How to Prepare & Run a Bari Bat Mitzvah 

VD 2 CONTEST VIDEO 

All you need to perform all the Basic Party Contests 

VD 3 THE BAR/BAT MITZVAH FULL PRODUCTION VIDEO 

A Behind-The-Scenes Look at the "High End" Affair 


VD 4 THE PARTY DANCES VIDEO 

75 Dances, 5 to teach your staff, and 10 for your staff to 
teach the guests 

VD 5 THE BAR/BAT MITZVAH “PARTY DEMO" VIDEO 

This is a demostration video that our MCs and DJs use to 
assist in selling our Bar/Bat Mitzvah Production Packages 




















Karaoke Explosion! 


Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertainment 


i 



DKKaraoke 


Early Bird Year-End Blow Outsl 



DKK200P ( IK, PI aver by Sony— They 're hack in stock NOW! 

|/ v v * 

erfect add-on player to any Df system: 
Rapid ('ue up time m Multi-function 
timer mOne-touch access remote control! 
mMuch more!! 

This player^Jj^ when you purchase a set of 96 DKKaraoke CD+G's.. 



Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs ■ Digital key 
control ■ Digital echo ■ Vocal 
maskingu More! 




•) 




Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 8 



-990-SONG (Ask for ext. 99) 























THE BRIDE HAD A SPARKLING PERSONALITY 




he wedding reception was 
set at an upscale, if not 
pretentious, “country 
cottage” for 300 close 
friends and relatives. Guests 
began to filter in and the recep¬ 
tion hetjan in a verv decant 

* U 

manner. The bridal party intro¬ 
ductions were going fine... until 
we announced the bride and 
groom. Everyone stood up, 
waiting anxiously for the couple 
to enter arm in arm. It was truly a 

W 

sight to behold as the bride 
swaggered and stumbled into the 
reception hall, the red-faced 
groom trailing behind. This night 
was showing potential for being 
more than just a typical affair. 

Somehow, the bride found her seat and 
things were going as planned. The toast was 
sweet and well thought out. Apparently the 
bride thought so too, as she tossed hack her 
whole flute of champagne. Then she grabbed 
the groom’s goblet and chugged it down like 
water. 

Five minutes later we opened with our 
first set. The bride made her way out onto 

r 

the floor looking like Trevor Berbick after his 
fitfht with .Mike Tyson. She fell once, 

™ W F 

stumbled back to her ieet and then fell 
backwards knocking me {the AIC) back 
against the DJ booth, i helped her back to 
her feet, but she promptly fell again. After 
helping her stand a final time, she made her 
way to the other side of the dancefloor and 

m 

passed out cold. And we were only 15 
minutes into the reception! 

Seeing the embarrassing situation take 
focus, the facility’s catering service escorted 
(carried) her to the bridal suite located above 



the reception hall. It was an awkward moment, but we expected 
she would take 15-20 minutes to gain some composure and 
reappear. Not more than 10 minutes later, I was informed the 
bride was now projectile vomiting all over the bridal suite. 

W ord of the bride’s deteriorating condition spread across the 
reception room. The photographer and vidcographer began to 
panic; they had absolutely no shots or footage — no parent 
dances, no cake cutting, no bouquet, no garter, no dancing — 
zero, zip, nada! I decided to see what was happening. At this 
point, a crowd of guests were up in the bridal suite trying to get 
the bride to her feet. .As she dragged herself up in a vain attempt 
she caught the groom’s pants pocket and ripped the entire leg 
off of his tuxedo. Not to worry, said the .Maine D’, our hushovs 

w ' * 

wear black pants. The groom put on the busboys’ panes, which 
were calf length at best, and decided it was best to iust wear 
jeans. With the groom’s attire taken care of, the focus shifted 
back to the bride. She was not getting better, 

It was then that the manager announced, “The bride’s gotta 
go.” She was in such bad shape no one really argued. Everyone 
grabbed an arm or leg and they carried her off, down the stairs, 
through the reception room, past all the guests, out the door 
and into the limo. 
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NIGHTMARES AND 


HISTORIC AFFAIRS 

The bride’s father lost it at 
this point He began screaming 
nose-to-nose with the groom, 

“How could you let this hap¬ 
pen?" He then stormed out, 
followed by his entire family. We 
were now only an hour and 20 

m 

minutes into a tour-hour gig and 
only about 30 guests (all the 
groom’s friends) remained. 

The caterers still serv ed all 
the food. It was the world’s 
largest buffet for 30 people. 

Needless to say, we ate pretty 
well, as did the photographer and 
videographer. 

We had two hours left and 
give-aways and party supplies for 
300 people. I figured, there’s 
nothing left to do but have the 
craziest party ever thrown for 30 
people. Thankfully, they took the same attitude. We 
played party' tune after party' tune and the “crowd” never 
left the floor except for cocktail refills. Each person was 
given several hats, wigs, maracas, tambourines, glow 
necklaces — you name it. It looked like a cross between a 
Bar Mitzvah and “The Gong Show.” 

The evening came to a close and we all tried to laugh 
the whole night off. The groom seemed to be taking the 
whole thing well and even tipped us SI00. As we were 
packing up our gear, the catering manager informed the 
groom that the bride’s father had not settled the balance 
of the bill. The groom began tearing open gift envelopes 
and hitring up his friends for money to cover it. He came 
up Si25 short and the “kind-hearted" catering manager 
would not let him go. He came back over to us and asked 
if he could borrow his tip money back along with an 
additional S25. Hearing this, the catering manager said 
he could slide on the $25. So we gave back the $100 tip 
and proceeded to finish loading our van. 

At this point his 
Iriends had all left, 
the limo had taken 
his drunken bride 
home, and it was die 
wee hours of the 
morning. Only my 
DJ, the catering 
manager, the groom 
and mvself remained 
as we locked up the 
banquet facility. The 
groom now needed a 
ride home. The 
catering manager 



Scott V narrative received the “Brau n Badge of 
Courage " award at the American DJ Awards, 
held in conjunction with the Las I egas Mobile 
Beat DJ Show and Conference" in January. 


didn’t even offer and my I )J and I 
still had to go back to our office to 
unload the equipment. Not to 
mention the groom lived 45 minutes 
in the opposite direction of our 
office. We decided to call him a taxi 
and waited with him in the empty 
parking lot for it to arrive. I le 
thanked us for understanding and 
assured us he would repay the tip 
money along with the money he 
now needed for cab fare (about $40 
with tip). 

We never saw or spoke to the 
bride or groom again, however, 
about two weeks later I got a cheek 
for the tip money, cab fare, and an 
extra Si 00 for being the only 
“stranger” to help him out. 

I hope the bride and groom get 
as much enjoyment out of' telling 
this story as I do. 


Scott Kilty, a former DJ business owner, now 
publishes “XAc Music Yellow Pages" a worldwide equipment resource 
directory for DJs/KJs t musicians, and music and sound retailers * The 
publication is available in print and on the internet at: http:// 
www. m micycllo wpages* com 





Mobile Beat's 1997 
Gear Book is the 
most complete 
source of audio, 
lighting, hardware 
and accessories 
ever assembled for 
mobile entertain¬ 
ers! Plus there’s 
complete listings 
from all major 
suppliers and 
manufacturers, plus 
equipment reviews, 
handy tips and 
useful information! 
if it’s coming your 
way - it’s in the 
book! 


GET YOUR COPY TODAY! CALL 

(716) 385-9920 

(For Visa or MasterCard) OR send check or M.0. 

TO: Mobile Beat Magazine 
P.0. Box 309 

East Rochester, N.Y. 14445 
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Reprints 

Now Available 

When your clients ask 
“What music do you play? 
Hand them a reprint copy of 
Mobile Beat's Top 200! 


A proven marketing piece used by 
thousands of DJs, Mobile Beal’s Top 
200 reprints are sold in packs of 25 for 
just S20, including shipping! Order 
today and hand them out to your bridal 
prospects. It's a small investment that 
really pays off in new bookings! 

Send check or money order to: 

qF 

Top 200 reprints, Mobile Beal Magazine. 

P.O. Box 309. East Rochester. NY 14445 or 
call (716) 385-9920 to use your 
Msa or MasterCard. 



Artist....Title 

1. Robert Miles.........One And One 

2. Toni Braxton.Un-Break My Heort (Remix) 

3. B.T/ Tori Amos..Blue Skies 

4. France Joli.... Touch 

5. Funky Green Dogs......Fired Up 

6. Amber...Color Of Love (Remixes) 

7. Qkumba Zoo.Child Inside 

8. Tzont...Hot And We! 

9. CJ Bolland..Sugar Is Sweeter 

10. Danny Tenoglio... Oh No! 

11 .Bizarre Inc..Get Up Sunshine 

12. Way Out West.The Gift 

13. Lost.Because You Loved Me 

14.3rd Party...Con You Feel It 

16. Kristine W..Lund Of The Living 

17. Chemical Brothers....Setting Sun 

19. Tori Amos.In The Springtime Of His Voodoo 

19. Tropkarta...La Tropicana 

20. Gabrielle...Give Me A Little More Time 

21. Quad City DJs....Space Jam 

22. Jennifer Holliday..No Frills Love 

23. Livin' Joy..Don’t Slop Movin' 

24. No Mercy.....Where Do You Go 

25. Modonna...Don’t Cry For Me Argentina 

26. Chako Kahn..Never Miss The Water 

27. Future Sound Of London...My Kingdom 

2B. Ondina.Dance Into The Night 

29. Jocelyn Enriquez... Do You Miss Me (Remix) 

30. Armanci Von Helden.The Funk Phenomena 

31. RuPaul..Snapshot 

32. Reel 2 Real.Jazz It Up 

33. EKO.De Lo Casa 

34. Nuyorican Soul / George Benson.... You Con Do It Baby (Remixes) 

35. El Moriathi.Cuba 

36. Me'Shel Ndege'Ocello., Who Is He And What Is He 

37. Rogeous..Cunty [The Feeling) 

3B. Outta Control..Sinful Wishes 

39. Yukiyo Takaboyashi........The Takobcyashi EP 

40. Simply Red......Angel 

41. Klubbheods.....Klubbhopping 

42. E-N.......Thai Sound 

43. Giselle Jackson..Love Commondments 

44. Cevin Fisher...Shine The Light 

45. Suzonne Rye.. Because You Loved Me 

46. Sarah Washington.. Everything 

47. Blunt Funkers.., Move Around 

48. Minds Of Men..Brand New Day 

49. Lost.....Unbreak My Heort 

50. New Station.Night Train 


Courtesy of Dane? \fu\ic Authority 
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Celebrating our move... 


OPEN 


(15 PIONEER 



Package 

A 


SAVE 

$400 


Mondays - Fridays 9 to 5 
Saturdays W to 2 


COME VISIT 
OUR NEW 
ORANGE 
COUNTY 
SHOWROOM 


SOFTWARE CLOSEOUTS... 

Nikkodo Country SAY A-Series (A7-A15) 

10-Disc Set Only S199 - Sa/e 5100/ 

NuTech Professional DJ Series 

60-Disc Set Only S399 - Sare 59% 

Demo Blowout! 

• Speakers 

• Amps 

• Players 

50%-75% OFF! 

Celebration Specials... 

A DM-101 Professional 
Heavy-Duty Corded Mlcrphone 
wi2 O' Coble end Carrying Case 

• Only S29.95 ea. 

Kll XI Nikkodo Portable 
Echo Mixer w/Digital Key Control 

* Now $49.95 ea. 

While Supplies Last! 

NCG-1 12-Song Children s CDGs 

* Just $9.95 ea. 

20' Heavy-Duty fclie Cords 

• $6.99 ea. (no min) 


NOW FEATURING 

SoundTech Pro-Audio Speakers 

Check Our our new UMW Potrem Spej.r 



New CLD’V870 LD/CDG Combi Player 

For the discriminating karaoko/home theatre enthusiast, this 
all-new High end player features (AC 3) Dolby Digital surround 
sound and Epsilon Turn (plays both sides of laser dines). 

Retail Value... $1,400 

Grand Opening Discount Special,„ 



® PIONEER 

The Art of Entertainment 


Package 

B 


► SAVE 

$200 


Model 
PVD 10G 


TWIN TRAY 


Plays All CDs and CDGs 
3 Multiplex modes 
Mic input 

Headphone monitoring 
Cycle play with two trays 
Digital key control 
Echo 

Retail Value...S7SO 



BONUS BUY! 

• 5 CDGs 

• f FREE 
Wireless Mid 


Grana Opening Discount Price .. 

Just$550 


Video Background on 5” CDs! 


SAVE 


VCD-800 


Package 

C 



Wireless remote control 
VIDEO-CD* CD-G, CD-DA 
Multiplex audio 
Still picture playback 
Key cotrol 
Digital echo 
Slow motion 

Retail Vafue.,.$650 

Special Grand Opening Discount Price., 


BONUS BUY! 

* f CDV 

* 1 COG 

•1 Wireless Mid 


Only $499 
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Celebrity Entertainment Systems 

800-992-9039 

Three Flags Center 
27601 Forbes Road, #31 
Laguna Niguel, CA 9 2677 
Tel 714-348-8255 
Fax 714-346-8323 


$79,95 ea. 

Stackable 
COG KJ Rack 
Instant Access 
to SO CDGs! 


KMS-100 
Heavy-Duty 

Singer's Monitor Stand 
Made in USA 


Now Only 

$129 


Speuer Mounting fci.-'JOUf 
Alff! 
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hting slartini 

s low as 

$ 89 . 00 ! 










NEW! 





KLS-FMIOOO 
LONDON FOGGER 

1QOOW heater 
21,000CPM output 
Low voltage remote 
with power onioff 


S498.N 


M.SR.P. 


KLS-SEZ04 SYSTEM 

$ 3 , 499 . 00 ! 

System includes: 4 units KLS- 
SE204 DMX scanners, one unit 
KLS-LC2001 DMX controller and 
cables. Some ot the KLS-SE204 
Features are: SOperate gobo and 
color wheels, colors & gobos indi¬ 
vidually replaceable & dimmable 

MADE IN THE U.SA 
ONE YEAR WARRAmi 


(1 fir m !i | j 


U U 
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KLS-SE106 SYSTEM 

$ 2 , 999 . 00 ! 

System Includes: 4 units KLS- 
SE106 DMX scanners, one unit 
KLS-LC2001 DMX controller and 
cables. The KLS-SEW6 DMX 
scanner has separate gobo and 
color wheels, 7 colors plus white 
and 7 gobos plus open. MADE 
IN THE U.S.A 
ONE YEAR WARRANTY! 
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•Special promotional pricing, 

M.S R.P $5,244.00 (SE204) and 
S3,924.00 (SE106). Dealer pricing may vary 


KLSUSA 

Michigan office 

313 - 425-6620 


KLSUSA 

Denver office 

303 - 368-8590 
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Portable & Affordable; 

Ideal for the 
Mobile DJ! 



BLACK V'lODV - NOMINATED 
"1997 MOSIINMVaIIVE 
PRODUCT OF THE YEAR!" 

- Music & Sound Reta ter Magazine 




i 



FOR YOUR NEAREST AUTHORIZED DEALER, &' 
A FREE CATALOG , & A FREE AMERICAN DJ 

COLLECTORS PIN. 

r ) Jr m jj ■ 
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Distributed In Canada by Sounds Distribution (416) 299 0665 
Canadian Prices will vary and may be higher, 

1 Dealer price may vary. Price & Specifications subjecl to change without notice. 

* 1997 American DJ n Los Angeles. CA 90058 



The Black Widow™ is 
a new revolution in laser scanner 
effects! It’s completely portable and 
runs on 4”AA'' batteries or the 
included UL approved power supply. 
The 4.9 mW red laser has 16 pre set 
patterns and a manual control that 
can produce up to 100 different pat* 
terns. The Black Widow has 3 modes 
of operation: Auto Speed. Music 
Mode, & Manual Control. This 
compact, affordable laser is great for 

almost any show or location! 

# m n jpk * 
IvO HVI I9f 

Diode: 4,9 mW, Weight: 1.5 lbs. 
Dimensions: 7” x 7.5“ x 4” 
Supply Voltage: AC or DC 


Winner * 
1996 “Lighting Product 
Line of the Year!” 

* 4JMR Magazine 





